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CUT LOOSE! 

ALL YOU NEED TO GO 
WIRELESS AND GO MOBILE 


HOWTO 


SET UP A WIRELESS HOME NETWORK 
USE iPHOTO TO ADJUST SNAPSHOTS 
PLAY ANY AUDIO OR VIDEO ON YOUR MAC 


TEST DRIVE 

Wireless base stations 
PowerBook G4 range 
Instant-messaging software 
Doom 3 
DVD20ne 
Popcorn 
PDFpen 


* 















One stop 
photo shop for 
just $ 499r 


Canon’s PIXMA MP760 All-in-One printer allows you to print, scan and copy all your photos. Print direct from film negatives with no need 


S PIXMA 

i 


for a PC ■ Print direct from most memory cards or PictBridge compatible cameras ■ View images on the 2.5" LCD screen 
■ Restore old photos with Fade Correction Copy ■ Scan and enhance your film or photos ■ Print on double-sided photo 


*Price indicated is AUD Recommended Retail Price only, and includes GST. 





Canon 

advanced simplicity 


paper to create albums a Print on CDs and DVDs a Switch from plain paper to photo paper with the 
touch of a button a Save money with five individual ink tanks a 2 picolitre FINE print-head technology 
delivers brilliant quality photos and documents at high speed, canon.com.au/pixma 1800 021 167 







knowledgable safes staff will 
always be on-hand to talk you 
through your options, offer 
technical advice and answer 
your Mac related questions 



At your AppleCentre we cater 
equally to the needs of all 
Apple customers — from the 
first-time buyer to the 
professional user 



At your AppleCentre we offer 
genuine Apple Gold Service to 
all our customers - so repairs 
and upgrades are always 
performed by skilled 
technicians 



At your AppleCentre we know 
Macs. We don't just sell Apple 
products, we use them daily for 
both work and piay 



AppleCentre 



iPod 

sd] 

Music > 

EHtras 

> 

Settings 

> 

Shuffle Songs 


Backlight 




iPod from 149 


Find your local AppleCentre at 

www.applecentrestore.com.au 































Mac mini from $799 



Laptops from $1,599 



Microsoft Office Mac with 
Wireless Keyboard & Mouse 

only $279* 

*For Students and Teachers 


AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 
AppieCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 

AppleCentre Balmain, 252 Darling Street, 02 9555 5200 

AppleCentre Baulkham Hills, Shop 5,350 Windsor Road, 02 9688 6066 

AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1 *111 

AppleCentre Burwood, 41 Burwood Road, 02 8741 0700 

AppleCentre Central Coast, 1/188 The Entrance Road, Erina, 02 4367 0838 

AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 

AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 

AppleCentre Dee Why, 856a Pittwater Road, 02 9971 5000 

AppleCentre Hurstville, Shop 4,124 Forest Road, 02 9570 5411 

AppleCentre Lismore, 57-59 Molesworth Street, 02 6622 8282 

AppleCentre Newcastle, 38 Beaumont Street, 02 4965 3500 

AppleCentre North Sydney, 222 Pacific Highway, 02 9951 7979 

AppleCentre North Sydney Arthur St, Ground Floor, 146 Arthur Street, 02 9955 4422 

AppleCentre Penrith, Unit 2, Cnr Batt & Regentville Sts, 02 4722 8311 

AppleCentre Pymble, 10/859 Pacific Highway, 02 9144 4866 

AppleCentre Sydney CDB , 66 Clarence Street, Sydney , 02 9367 8585 

AppleCentre Tam worth, Shop 2 Kable Korner, 1 Darling St, 02 6764 7777 

AppleCentre Taylor Square, 11-21 Flinders St, Taylor Square, 02 9332 8500 

AppieCentre Taree, Shop 1-3,11 Manning Street, 02 6551 8877 

AppleCentre Wagga Wagga, 46 Fitzmaurice Street, 02 6971 7141 

AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 

AppleCentre Wollongong, Cnr Crown and Kembla Streets, 02 4228 4999 

AppleCentre Ishop NT, 22 Mander Road, 08 8939 0585 

AppleCentre Brisbane Cbd, 260 Adelaide Street, 07 3220 0400 

AppleCentre Cairns, 7 Anderson Street, 07 4051 9966 

AppleCentre Mackay, Shop 2,29 Gregory Street, 07 4953 0711 

AppleCentre New Farm, 34 James Street, 07 3852 1666 

AppleCentre Rockhampton, 90 Musgrave Street, 07 4927 0847 

AppleCentre Sunshine Coast, 2/93 Aerodrome Road, 07 5451 0544 

AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 

AppleCentre Townsville, Student Association Mall, James Cook Uni, Douglas, 07 4725 8959 

AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 
AppleCentre CBD Adelaide, 7 Stephen’s Place, 08 8410 8585 
AppleCentre Glenunga, Shop 1,315 Glen Osmond Road, 08 8338 7444 
AppleCentre Norwood, Shop 5,177-193 The Parade, 08 8333 0922 

AppleCentre Hobart , 99 Liverpool Street, 03 6238 1000 
AppleCentre Launceston , 99 George Street, 03 6334 6116 



AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 

AppleCentre Chadstone , Chadstone Shopping Centre. Lower Level., 03 9568 8655 

AppleCentre Chapel Street , 409 Chapel Street, 03 9827 5011 

AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 

AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 

AppleCentre Flinders Street ,172-192 Flinders Street, Melbourne, 03 9662 9666 

AppleCentre Geelong , 255 Mooraboot Street, 03 5223 1550 

AppleCentre Ivanhoe , 71 Upper Heidelberg Road , 03 9497 4011 

AppleCentre Malvern , 1465 Malvern Road, 03 9824 8544 

AppleCentre Moonee Ponds , 1 Puckle Street, 03 9372 8899 

AppleCentre Richmond , 42 Bridge Road, 03 9429 5002 

AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 

AppleCentre Whitehorse , 546 Whitehorse Road, Mont Albert, 03 9898 9344 

AppieCentre Albany, Shop 6,69 Lockyer Avenue, 08 9842 9660 

AppleCentre Nedlands , 104 Stirling Highway, 08 9389 0400 

AppleCentre Joondalup , 10/7 Delage Street, 08 9301 5333 

AppleCentre Mount Hawthorn , Shop 5,148 Scarborough Beach Rd , 08 9444 9988 

AppleCentre Perth , Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 













the Pro ^ard difference 


Application Training Workshops - Take advantage 
of our expert application training facilities. 

Exclusive ProCard Discounts - Receive ProCard 

discounts on Apple and third-party products. 

SupportBar Specialist - No talking over the phone, 
get access to our face-to-face SupportBar facilities. 

SupportBar Refreshments - Sit back and enjoy 

a cool drink at the Academy SupportBar - on us! 

Rapid Member Repairs - Get ProCard priority with 
24 hour diagnosis on ProCard member Apple repairs. 

Monthly Member Prize Draw - Monthly ProCard 

members prize draw - win an iPod Shuffle! 





academy 

ProCard 









To apply, or for further information, visit: 
www.applecentretaylorsquare.com.au 
Sales 02 9332 8600 Service 02 9332 8500 







The wise old owl sat 
on the oak... 


The more he heard the less he spoke... The less he spoke the 
more he heard... Designwyse is like that wise old bird. 


At Designwyse, we listen carefully to your computer based needs, 
then prepare an informative, competitive quotation that best 
meets those needs at the lowest prices possible. 



We deliver your solution in a friendly, professional 
manner, and provide outstanding 
after sales service and support 
for as long as you require it. 


• Apple Computers 

• Large Format Printers 


See us at Stand 1205 

pacpritf 


Just a brief, laudatory note to 
thank your stafffor providing 
an almost unique level of 
service recently... brilliant. 

It is an absolute pleasure to 
receive such cheerful, positive, 

interested, and heltifnl 











G5 Workstation Rentals 


"nlly Equipped G5 Workstations from Designwyse 

New Lower Prices! 


M ' * 



DUAL 1.8GHz Processors 


Cental Workstation 1 

)ual 1.8GHz, 20" LCD & iPod 

'his well priced Dual G5 workstation lets you 
xperience the power difference of a G5, 
Dmpared to an older Mac and monitor. 

Dual 1.8GHz PowerMac G5 CPU 
Apple 20" LCD Display 1680x1050 
1.25GB RAM , 80GB HD Storage 
8 X SuperDrive (DVD-R/CD-RW) 
NVIDIA GeForce FX 5200 Ultra 
3xF/Wire, 3xUSB, KB, Mouse, OSX 
20GB iPod (file transfer/backups) 
Logitech Speaker System 
Onsite Installation & Support 

RENT FOR ONLY $60/wk# 



DUAL 2GHz Processors 


Rental Workstation 2 

Dual 2GHzG5 20" LCD & iPod 

An overall faster G5 workstation with greater 
RAM expansion and a 20" Apple LCD display 
for increased productivity. 

• Dual 2GHz PowerMac G5 CPU 

• Apple 20" LCD Display 1680x1050 

• 1.5GB RAM , 160GB HD Storage 

• 8 X SuperDrive (DVD-R/CD-RW) 

• NVIDIA GeForce FX 5200 Ultra 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 30GB iPod Photo (file backups) 

• Logitech Speaker System 

• Onsite Installation & Support 

RENT FOR ONLY $64/wk# 



Rental Workstation 3 

Dual 2.5GHz G5,23" LCD & iPod 

The fastest G5 CPU with Apple's 23" LCD 
display provides dual processor grunt for 
demanding workstation requirements. 

• Dual 2.5GHz PowerMac G5 CPU 

• Apple 23" LCD Display 1920x1200 

• 2GB RAM , 280GB HD Storage 

• 8 X SuperDrive (DVD-R/CD-RW) 

• ATI Radeon 9600 Pro 64MB Video 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 30GB iPod Photo (file backups) 

• Logitech Speaker System 

• Onsite Installation & Support 

RENT FOR ONLY $81/wk# 



DUAL 2.5GHz Processors 


Rental Workstation 4 

Dual 2.5GHz G5,30" LCD & iPod 

Apple's top of the range G5 workstation with 
its huge 30" LCD display, plus lots of RAM, 
storage and a Dolby 5.1 sound system. 

• Dual 2.5GHz PowerMac G5 CPU 

• Apple 30" LCD Display 2560x1600 

• 4GB RAM , 500GB HD Storage 

• 8 X SuperDrive (DVD-R/CD-RW) 

• FX6800 Ultra DDL 256MB video 

• 3xF/Wire, 3xUSB, KB, Mouse, OSX 

• 30GB iPod Photo (file backups) 

• Logitech Optical 5.1 Sound System 

• Onsite Installation & Support 

RENT FOR ONLY $106/wk # 


5 Xserve Solution Rentals 

serve Rental 1 ERWEEK 

Hz G5,250GB Mirrored Storage, Plus Dual Offsite Backup 


Xserve G5 2GHZ 1GB RAM 
Mac OSX Server 10.3 (Unlimited) 
Mobile Rack Unit (18 RU) 

System Build & Installation 


250GB Mirrored RAID Storage 
Rack mounted U.P.S. 

Dual 250GB Offsite Backup 
3 Yr XServe Ext Warranty 


PER WEEK 


serve Rental 2 

3GHz Dual G5,500GB Raid 5 Storage, 
us Dual Offsite Backup 

Xserve G5 Dual 2.3GHZ 2GB RAM 
500GB RAID Level 5 Storage (3x250GB) 

Mac OSX Server 10.3 (Unlimited) 

Mobile Rack Unit (18 RU) • Rack mount U.P.S. 
Dual 500GB Offsite Backup • 15" LCD Disp. & KB 
System Build & Installation • 3 Yr XServe Ext Wty 



Xserve Rental 3 $340 PER WEEK 

2.3GHz Dual G5, 2.4 TeraByte Raid 5 Storage, 
Plus a Dual Offsite Backup System 

• Xserve G5 Dual 2.3GHZ 2GB RAM 

• Mac OSX Server (Unlimited) 

• Xserve RAID (7 x 400GB Drivs Fibre channel) 

• 2.4 TeraByte RAID Level 5 Storage • Mobile Rack (18 RU) 

• Rack mounted U.P.S. (Heavy Duty) • 15" LCD Disp. & KB 

• Dual 3.2 TeraByte Offsite Backups • System Build & Install 

• 3 Yr XServe Ext Warranty & Support 

Xserve Rental 4 $455 PER WEEK 

2.3GHz Dual G5, 4.8 TeraByte Raid 5 Storage, 
Plus a Dual Offsite Backup System 


Xserve G5 Dual 2.3GHZ 2GB RAM 
4.8 TeraByte RAID Level 5 Storage 
Rack mounted U.P.S. (Heavy Duty) 
Dual 4.8 TeraByte Offsite Backups 
System Build & Installation 


Rental Plans based on a 3 year term with an upgrade option after 18 months. 

ie Xserve Specialists at Designwyse can tailor a Rental, Lease or Purchase plan to suit your exact requirements. 

lase call for Government, or Education prices. Prices include GST. E&OE Prices subject to change without notice. #Weekly figures are 
• 36 month Rental agreement (monthly payments) conditions apply, TAP. Rack & Display may vary from the images shown. 


Xserve Raid (14 x 400 Drive Fibre channel) 
Mac OSX Server (Unlimited) 

Mobile Rack (18 RU) 

15" LCD Display & keyboard 
3 Yr XServe Ext Warranty & Support 


MELBOURNE 
LOCAL CALL 


Visit us now at www.designwyse.com.au 

9706 8858 NOCHARGE 1800 334 684 



4/200 Princes Highway Dandenong VIC 3175 Email: stdes@designwyse.com.au 


Professional Computer Solutions 


IMW0505RHP2 












































BONUS Shuffle with G5 

Import with speed, then plug-in and relax 




The creative class needs superior tools to produce designs, 
music, high-definition video or the next scientific breakthrough. 
The new Power Mac G5 line extends as far as you require. 

And for a limited time Next Byte are offering a BONUS iPod 
Shuffle with every G5 sale! So now you can really enjoy the 
benefits of the fastest Mac on the planet. 


Single 1.8GHz 

256MB/80GB 
GeForce FX5200 
BONUS SHUFFLE 

$2399 or from $25 pw 


Dual 1.8GHz 

256MB/80GB 
GeForce FX5200 
BONUS SHUFFLE 

$3199 or from $33 pw 


Dual 2GHz 

512MB/160GB 
GeForce FX5200 
BONUS SHUFFLE 

$3999 or from $40 pw 


Dual 2.5GHz 

512MB/160GB 
Radeon 9600 XT 
BONUS SHUFFLE 

$4899 or from $47 pw 


BONUS 
PHOTO BOOK 

With any iMac G5 

Fit your whole life, all your music, all 
your photos, all your movies, all your 
email, in a computer as fun and useful 
as an iPod? Now you can. 

All new iMac G5 
from $1999 or from $23 pw 

Exclusive to Next Byte 

The long awaited Photo Book is now 
available in Australia! Ask for your . 

BONUS Photo Book voucher when " 
you purchase the all new iMac G5 

Available from the creative team at 

www.digitaidavinci.com.au 

■■■■■■■Hi 

iUfe ’05 

Upgrade to iPhoto 5 

Take photos? Shoot video? Make or listen to 
music? iLife ’05 - a suite of tightly integrated 
applications that places no limit on your 
talent or creativity 
Order today for just $119 
PURCHASE iLife 05 FROM 
NEXT BYTE AND SAVE $20 
ON YOUR FIRST PHOTO BOOK 


$50 

off APP 

Save on 
AppieCare 
Protection 
Plan at 
Next Byte 

Long Term Peace of Mind 

Extends the complimentary 
coverage. Apple-certified 
repairs. Expert telephone 
assistance. Comprehensive 
service & support. 
Investment protection. 
Web-based resources. 

APP from $179* 

are Protection Plan on Mac mini 


TIGER AVAILABLE APRIL 29 

Pre-order to ensure delivery & be the first! 

The world’s most advanced operating system now puts 
even more power at your fingertips. Explore more than 200 
new features that will change how you use your computer. 

Upgrade your mac for $199 

Features include: 

Dashboard 

Instant access to handy \ 

widgets - mini applications J 

with information from weather j * 
and stock information to H 

iTunes controls. f 

Spotlight 

Find anything, anywhere, fast, j 

Automater 

Automate everyday tasks to I - 

speed up your day. 


BONUS $50 VOUCHER FROM NEXT BYTE 

available with every iPod or Macintosh sale 
FOR PHOTO BOOKS OR DIGITAL CANVAS PRINTING* 


Next Byte Australia’s Macintosh Specialists 


Our 135 staff are expertly trained in all areas of 
Apple hardware and software. We have Gold Level 
Service departments, offer One on One training 
and with every Mac purchase we will give you 12 
months free introductory training. r h 


NEWS FLASH All new flagship store 


opens in Adelaide, Rundle Plaza. 


Call in and speak to a 


salesperson today! 


Bring your iPhotos to life with PHOTO BOOKS or a STUNNING DIGITAL 
CANVAS PRINT. Check out our online gallery 


www.digitaldavinci.com.au 



next bvte 


SA Adelaide - Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 VIC Elizabeth St. CBD 03 9329 3911 
Bourke St. CBD 03 9639 9444 Richmond 03 9429 5002 NSW Sydney CBD 02 9367 8585 
Baulkham Hills 02 9688 6066 Pymble Ph 02 9144 4866 Penrith 02 4722 8311 Balmain 02 9555 5200 
QLD Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 WA Nedlands 08 9389 0400 

Australia's Macintosh Specialists 

local call 1300 361 119 nextbyte.com.au £ AppleCentre 



*AII graphics are for illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 
t Conditions apply. Finance provided to approved applicants 































Focus. 

032 

Hit the 
road, Mac 

By various authors 


The Hub. 

Mobile. 

045 

Wireless ISPs free broad¬ 
band from cable tyranny 

Video. 

051 

A sneak preview of the 


Open foreign 
media files. 

069 

Play anything 

Help folder. 

072 

Tips and queries from 
our readers 


Whether you travel all the 
time or only occasionally, 
and whether you travel for 
business, pleasure, or 
both, chances are you 
bring a little tech with you 
wherever you go. Our 
mobility superguide will 
show you what to take 
and what to leave behind. 


next version of Flash 
Video. 

Photo. 

055 

New cameras from 
Olympus, new printers 
from Canon. 

Music. 


058 

Pro File: Mark Seymour. 


Australian Macworld May 05 
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Test drive. 

3Com ADSL Wireless 
11g Firewall Router 

m 

Apple AirPort 
Extreme Base Station 



Apple AirPort 
Express Base Station 

m 

Belkin Wireless G 
Router 

m 

Belkin Pre-N Router 
D-Link DI-824VUP+ 

m 

Linksys WRT54G 
Netgear WGR614 



PDFpen 


Tiger on the way 






021 

Apple ended at least 
some of the suspense 
about its upcoming 
releases by announcing, 
just as AMW went to 
press, that OS X 10.4, 
“Tiger,” will hit the streets 
on the 29th of April. The 
news isn’t all good, 
though, especially if you 
use Microsoft’s Entourage 
or Virtual PC. 

Also this issue: a first look 
at Adobe Creative Suite 2. 

Interface. 

Commentary 

014 

Mailbox 

017 

Off the net 

029 

Re:Seller 

030 

NetWorth 

042 

Education 

061 

ReadMe 

076 

Soapbox 

098 


Netgear WG102 

m 

AMW lab: wireless 
access points 

079 

AirPort equivalents 
take off 

12-inch Power Book 
G4/1.5GHz Combo 

m 

12-inch Power Book 

G4/1.5GHz 

SuperDrive 

m 

15-inch PowerBook 
G4/1.5GHz Combo 

m 

15-inch PowerBook 
G4/1.67GHz 
SuperDrive 

m 

17-inch PowerBook 
G4/1.67GHz 
SuperDrive 

PowerBook G4 range 

084 

No big changes, many 
small improvements 


087 

Maximises the simplicity 
of filling out forms 

AOL Instant 
Messenger 4.7 

W'A 

iChat AV 2.1 

MSN Messenger 
4.0.1 

I! 1 * 

Yahoo! Messenger 
2.5.3 

W 

Instant-messaging 

software 

088 

The art of chat 

Popcorn 1.0 

m * 

DVD20neX 

DVD copy software 

091 

Keeping it legal 

Doom 3 

m 

092 

Really, really scary 


Australian Macworld May 05 
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i the U.S. and other countries. 


CONTROL FREAK: iPod Control 

Clarion gets “Podified” in 2005 with its first in-dash monitor and DVD player 
combination to offer a fully integrated iPod user interface. In-car iPod solutions 
are nothing new. Several companies have tried it, but no one has perfected 
it quite like Clarion’s touch-screen-capable VRX756VD. With it’s iPod-like 
onscreen layout and information screen, users will forget their iPod is safely 

Stowed away. iPod Connecting Cable for VRX756VD “CCA649" 


mJL 


Driving with 


Clarion Australia Pty. Ltd. www.ciarion.com.au 

30 Corporate Drive Moorabbin Victoria 3189 Australia 
Tel: 03-8558-1115 

Fav ( AHminktratinn^ Fay OS-QRRI-0377 fftnarac & Q©r\/iro\ 
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From the Macintosh scene to the magazine. 


By Matthew JC. Powell. 


© 

Hot Links 

www.multigate.com.au 

Supplier of the best baby wipes 


A matter of urgency 

A t the beginning of February this year, my wife gave birth 
to our first child, a girl called Gwen who is the light of 
my life and a source of unending joy and happiness. 
Also a great deal of crying and concomitant sleeplessness, but 
one glosses over such details. 

Of course, a necessary part of the child-raising process is 
changing the occasional nappy, and a part of that is wiping the 
occasional messy bottom. While we were in the hospital (I was 
allowed to sleep on a cot in my wife’s room) we got to use the 
wipes they provided: Sontara by DuPont. Truly excellent wipes 
they were - soft but firm. 

Once we were out of the hospital, we tried to find these in 
chemists and baby supply shops, but they were nowhere to be 
found. We tried other baby wipes, and found them all vastly infe¬ 
rior. Trust me - when you’re wiping someone’s bottom, you don’t 
want to be using an inferior product. 

Eventually we phoned DuPont, and got forwarded on to its 
distributor, a company called MultiGate, which then forwarded 
us on to one of its sales outlets. We could indeed buy the Sontara 
wipes, they said, but only in bulk. No problems: bulk is what we 
need. I ordered a thousand. 

There was a problem though. “We’re having some back-order 
issues at the moment,” the sales person said. “We won’t be able 
to ship them out until Monday afternoon.” 

This was on Friday at 4:30 she was saying this - apologising 
that she wouldn’t be able to fulfil my order until the next busi¬ 
ness day. I have to admit, I was thrown ever so briefly. I’m used 
to “back-order issues” meaning that things won’t ship for weeks, 
or even months. 

It took me a minute to realise the difference. The company I 
was dealing with in this phone call was a medical supplier, whose 
customers mostly consisted of hospitals and such like. For 
medical suppliers, urgent really means urgent, and they may as 
well apply the same standards of urgency to wiping baby’s 
bottom as they apply to, say, surgical dressings. 

By contrast, anecdotal evidence suggests that Apple applies the 
same standards of urgency to filling customer orders that one 
might apply to, say, mowing the lawn. Yes, it needs to be done, 
but it will still be there tomorrow. Or next week. 

Every month I get at least one letter - and some months many 
more than that - from a reader whose order for a Mac has gone 
unfilled for six weeks, eight weeks, or even more. Most 
depressing are those whose Macs were ordered and didn’t arrive 


until after they were superseded by faster or more fully-featured 
models that were also cheaper. That’s hard to take. 

Same goes for repairs. I hear all the time from people who’ve 
put their Macs in for repair - often while still quite new - and 
not got them back for months. The explanation from service 
centres is almost always the same: waiting on parts, supply prob¬ 
lems, back-order issues. 

The thing is, for a lot of these customers a Mac is even more 
critical than finding the right wipes for my baby’s bottom was for 
me. If you run a small business with only one or two Macs, time 
in the repair shop is money lost. Eight weeks in the repair shop 
can mean the end of a business. Even if you don’t put a dollar 
value on the lost time, it’s a hair-tearing frustration. 

Years ago, when Apple started its build to order business, Steve 
Jobs would boast at Macworld Expo keynotes about how “effi¬ 
cient” the BTO model was making Apple. This efficiency was 
measured in the number of days’ stock Apple had on hand - the 
smaller the number, the better. The less stock you have on hand, 
the more quickly you can replace models and respond to changes 
in the market rather than waiting for old stock to move before 
announcing anything. There is a logic to it. 

The benchmark against which Steve measured his company was 
Dell, the king of BTO. I had a Dell laptop once. Took six weeks to 
replace the power supply. I don’t have a Dell laptop now. 

You see my point. How many lost customers does it take before 
these companies realise that it’s possible to be too “efficient”? I 
bet MultiGate doesn’t measure its efficiency by how little stock 
it has on hand. I bet it counts efficiency by how quickly it can 
get product into the operating rooms of customers and thereby 
prevent infections and save lives. 

Few, if any, of Apple’s customers are likely to contract 
methicillin-resistant staphylococcus aureus if their orders aren’t 
fulfilled in a timely manner. Apple doesn’t need to operate to 
quite the same standards of efficiency as MultiGate. It does, 
however, need to start being a bit more like MultiGate and a lot 
less like Dell. 

Because Apple’s customers, like my baby’s bottom, could do 
without the crap. 


C 















Upgrade from only A$999 inc GST*/NZ$ 1,099 plus GST* 

Upgrade now on AUS 1300 550 305 NZ 0800 443 321 or at www.adobeupgrades.com.au 
To purchase call AUS 1300 550 205 NZ 0800 444 735 or visit www.pacific.adobe.com/purchase 
for your nearest Adobe Reseller. 

For FREE roadshow dates, locations and bookings visit www.pacific.adobe.com/cs2event 

*Estimated street price for upgrade from Creative Suite 1 .x. Prices will vary from reseller to reseller. Upgrades also available from any previous 
version of Photoshop. Contact your reseller or Adobe upgrades for details. AD0437_Mac World_03/05_MercerBell 














Mix and Match - desktop, server, handheld, and Web. 
Choose the mix that's right for you! 



— FileMaker 

*- : - Pro 7 

FileMaker 
Pro 7 

Effortlessly manage all of 
your information 

FileMaker® Pro 7 software 
helps you easily manage 
and share your information. 
Store up to 4,000 times 
more data than prior 
versions, import, export 
and store virtually any file 
type. Share information 
with five simultaneous 
users and become 
immediately productive 
with 30 Starter Solutions. 



FileMaker 
Developer 7 


Build better databases 
faster 

if you develop FileMaker 
databases in-house, 
FileMaker Developer 7 
can save time and money. 
With new and improved 
features, including custom 
functions, database reports, 
script debugger, and 
customisation options, it 
streamlines development, 
and helps you troubleshoot 
more effectively. 



. FileMaker 

—" Server 7 

FileMaker 
Server 7 

Efficiently manage shared 
database solutions 

More than five 
simultaneous users in your 
workgroup? You need 
FileMaker Server 7. Not 
only can you support up to 
250 simultaneous users, but 
administration becomes 
much simpler. Connect 
the server in any iocation 
and administer it remotely. 
Enjoy peace of mind with 
automatic backups. 


'• FileMaker 

Server 7 Advanced 

FileMaker 
Server 7 
Advanced 

Efficiently manage shared 
database solutions from 
desktop to Web 

FileMaker Server 7 
Advanced provides ail 
the benefits of FileMaker 
Server 7 plus powerful 
custom Web publishing 
and connectivity options. 
Generate results in 
different formats for 
delivery to wireless devices 
and other applications, with 
XML and XSLT.And use 
SQL to share FileMaker 
data with your enterprise 
CRM system. 


iff 

m FileMaker 

FileMaker 
Mobile 7 

Easily extend your solutions 
to handheld devices 

Now workgroup members 
with Palm OS or Pocket 
PC handhelds can take 
their data with them. 

Use FileMaker Mobile 7 
to transfer data like 
contact information or 
product inventory. Flexible 
data entry and viewing 
features and two-way 
synchronisation make it 
easy to view and manage 
information while on the go. 



FlleMake Applications 


3 FREE Applications with FileMaker Pro 7. Worth over $360 

Buy FileMaker Pro 7 between 1st January 2005 and 22nd June 2005 and get three great FileMaker Apps 
worth over $360 completely free of charge if you register your product online. FileMaker Meetings,Tasks 
and Work Requests are ready-to-use fully featured applications created by FileMaker to work hand-in-hand 
with FileMaker Pro 7. Go to www.filemaker.com.au/promos/freeapps.html for full details. 


For more information including pricing, product details, and special promotions visit www.filemaker.com.au 
or call I 800 028 316 or New Zealand 0 800 444 929 to speak with a representative. 


© 2005 FileMaker, Inc. All Rights Reserved. FileMaker is a trademark of FileMaker, Inc., registered in the U.S.and other countries. The file folder 
logo is a trademark of FileMaker, Inc. Mac is a trademark of Apple Computer, Inc. registered in the U.S. and other countries. Microsoft, Windows, 
XP and the Windows logo are registered trademarks of Microsoft Corporation. 
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Inspiration letter 
of the month. 




Your magazine, your forum. 



Each issue Conexus (02 9975 
2799) gives a copy of Inspiration 
valued at $125 to the Australian 
Macworld reader who sends in 
the most interesting or 
provocative letter. 

Based on proven principles of 
visual learning, students ages 11 
to adult use Inspiration to 
strengthen critical thinking, 
comprehension and writing skills 
across the curriculum — in 
English, humanities, science, 
planning and more. Inspiration 
inspires students to tap creativity, 
build new knowledge, develop 
ideas, analyse complex topics 
and improve organisational skills 
by creating graphic organisers to 
represent concepts and 
relationships visually. 

Inspiration’s integrated 
diagramming and outlining 
environments work together to 
help students with brainstorming, 
writing, organising and more. 

The results are clearer thinking, 
more creative projects, better- 
organised writing and improved 
performance. % 


Hot Links 

www.broadbandchoice.com.au 

Find a Mac-friendly ADSL provider 
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Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the Mentor prize, you must 
include your full name and address, including state or territory. 


Mind your own 
business 

■ When my renewable energy 
business out grew the old 
spreadsheet I had to look 
around for a Mac accounting 
program. After some soul 
searching I chose FirstEdge, as 
I had no need of the features in 
the bigger version. 

What really made me cranky 
was when I tried to take my data 
to my accountant for the first 
time. MYOB’s ad suggests “we 
make award winning accounting 
software for PC users... and 
Mac users.” What they do not 
tell you anywhere that I have 
been able to find is how you 
actually transfer your Mac files 
to your accountant’s PC (which 
is what most of them use). 

Apparently it is possible, but 
only in one direction. Unless 
you shell out 500 bucks or more 
for the bigger version, the files 
— which have to be converted 
by a long and convoluted 
process involving burying three 
copies of your disc in primordial 
soup for a thousand years and 
selling your mother in law into 
slavery — cannot be 
reconverted back in to any form 
that the Mac can read when the 
bean counter has finished fixing 
the stuff ups that dills like me 
have made. 

The fact that MYOB completely 
fails to be upfront with its much- 
courted Mac customers about 
the hassles they will face if they 
try to use the program as 
anything more than a clunky and 
awkward record-keeping 
repository stinks. 


Please Intuit, give us an 
Australian version of 
QuickBooks and see the 
disgruntled take it up in droves. 

Jonathan Rihan 
Stanthorpe, Qld 


Optopussies 

■ I refer to the letter from Matt 
Bisson (Mailbox, 04.2005) 
regarding Optus Broadband. I 
too had a similar experience but 
went one better. Instead of 
talking to a salesperson I spoke 
to one of the technical people. 
The information relayed to me 
was that there was no reason 
why Optus broadband wouldn’t 
work with a Mac. So I went 
ahead and purchased the 
broadband connection 
complete with the Optus 
modem (which the salesperson 
told me wouldn’t work because 
“Optus has their own DSL 
servers which work only with 
Windows computers” — what a 
laugh that statement is). I 
initially set the connection up on 
my Windows laptop — it took 
almost an hour of configuration 
and software/d river installation, 
but it worked. Then I connected 
the modem to my eMac and 
was up and running in less than 
two minutes — no 
software/driver installation 
needed. I have used Optus for 
over 12 months and have had 
no problems getting support as 
long as I was using Internet 
Explorer. 

Yes, it is crazy that Optus is 
prepared to miss out on a 
potential Mac market — all they 


need to do is become familiar 
with Mac OS. All of this is doubly 
surprising considering that when 
Optus first began business in 
Australia they used a completely 
Macintosh platform — go figure! 

Kevin Joy 
Queanbeyan, NSW 

Matt Bisson’s letter sparked a 
flurry of responses similar to this 
— some people saying “ignore 
the sales people and talk to the 
techies, ’’ others suggesting “lie to 
them and say you use Windows 
XR” The common theme is that 
Optus DSL does work with the 
Mac and despite Optus’s efforts 
to drive Mac customers away we 
should give them our business. 
What no-one has said is why it’s 
worth the effort. 

My stance remains the same: 
there are so many ISPs 
providing DSL services that are 
willing and eager to support the 
Mac, and many of them have 
pricing structures the equal or 
better of what Optus offers, that 
there is no reason to bend over 
backwards to give your business 
to Optus until they’re willing to 
meet you halfway. — M.JC.R 


Designing sound 

■ You ran an interesting article 
on sound for film (The Hub. 
Video. 04.2005). Speaking as a 
professional sound engineer, it’s 
difficult to come to terms with 
the fact that people now have 
the ability to create excellent 
soundtracks without coming to 
someone like me! But at the 
same time, for aspiring 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of ‘‘Mailbox". Entries will be judged by the editorial staff of Australian Macworld. The judges’ decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of Level 3 /165 
Fitzroy Street ST KILDA VIC 3182 Ph 03 9525 5566, (ABN 13 064 613 529). 
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filmmakers it is essential that 
they think of the audio very early 
in the process, which the article 
emphasises. It’s amazing how 
many “experienced” filmmakers 
treat sound as an afterthought. 

One little correction: on the 
second page of the article, 
Seamus says “Synthesisers 
allow you to create your own 
music through virtual 
instrumentation ... synthesisers 
record the musical notation ...” 
The device/program he’s talking 
about here is a sequencer. A 
synthesiser is a sound 
generator, using oscillators and 
filters to create sounds. The 
sequencer can trigger 
synthesisers and samplers to 
make music/sound tracks and 
record the note information to 
replay the sequences. 

David McCarthy 
Crows Nest, NSW 

Thanks for that, David. We don’t 
want to cause anyone 
confusion. — M.JC.P 

Horse trading 

■ I bought a PowerMac 867 on 
eBay. Of course it needed 
upgrading but after making 
price enquiries to resellers and 
Australian online stores, I have 
concluded that Apple 
computers are for the affluent. 

However, with a little internet 
exploration, I now have an 
upgraded Power Mac with dual 
1.8Ghz processors, 1.5GB 
RAM, 800GB ATA RAID storage 
with 200GB external backup, a 
Pioneer DVR-109 16x external 
burner and Apple Pro Speakers, 
running the latest OS X, all new 
and totalling around $2500. 

The secret is simple: forget 
Apple and the resellers. I 
bought all this gear from US 


online stores and eBay, both 
excellent sources of quality 
gear at the right price. I bought 
Apple Pro Speakers from 
Ireland and USA on eBay 
delivered for half the cost of 
buying them in Australia — 
that’s if you can get them. I’m 
keeping one set and relisting 
the other to recoup most of 
purchase price. 

Purchasing from overseas is 
quite safe and no more difficult 
than buying in Australia, but do 
your homework — know who 
you are dealing with and what 
you are after. I offer one word of 
warning though: when buying 
overseas, never use courier 
services, always use mail 
delivery. Apart from the high 
cost of courier delivery, the 
courier delivery incurs extra fees 
and GST. 

The only way to get a better 
deal from Apple and the 
resellers is to provide 
competition. The internet opens 
a whole new world of shopping 
possibilities. 

Steve Lothian 
Bowen Mountain NSW 

Well, Steve, I’m glad you’ve had 
such success with eBay 
purchases. My experience has 
been different — I’ve been 
ripped off so many times on 
eBay that I regard buying things 
that way as a form of gambling. 
I’m pleasantly surprised if the 
gear I buy actually arrives and 
matches the advertisement. 
What’s more I have not been at 
all satisfied by eBay's response 
when things do go wrong. 

The other thing to consider is 
warranty coverage on things you 
purchase from overseas. Some 
vendors will support goods 
bought elsewhere, and others 
won't. If your purchase goes 


bung and you have no warranty, 
you haven’t really saved money, 
have you? — M.JC.P. 

No Macs allowed 

■ Matt Bisson’s letter (Mailbox, 
04.2005) rang a bell loud and clear. 

We all know there are 
numerous web sites that seem 
to be specifically (and 
sometimes gleefully) anti-Mac. 
However, there are others that 
are more than happy to fix any 
problems. 

The latest I’ve found is a 
company called Rhino Rack, 
which makes bike and roof 
racks. Its online warranty 
registration page would not 
work with Safari, Firefox or 
Internet Explorer, but once the 
webmaster was alerted to the 
problem they were more than 
happy — in fact, they went out 
of their way — to fix the 
problem. It goes to show that 
not all ostensibly “anti-Mac” 
web sites are deliberately 
designed that way, and a 
friendly and co-operative 
approach to such companies 
can pay off. 

Simon Hoyle 
Mosman NSW 

Corrections 

A couple of recent issues have 
featured the incorrect contact 
details for Desktop Power on 
our Finder pages. As the whole 
purpose of the Finder is to 
make these companies easier 
to contact, this is something of 
an oversight. For the record, 
the correct telephone number 
for Desktop Power is 03 
94974011, the facsimile 
number is 03 94974045 and the 
web site is www.power.com.au 
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Coming to Australian Macworld 

Tiger by the tail: The cat’s out of the bag and we’ve got 
our paws on it. Prepare for a litter of feline puns. 

AMW lab: all-in-one laser printers. 

The Hub: Music. A round-up of the latest, coolest gadgets 
and add-ons for the iPod, iPod mini and iPod shuffle. 


To advertise. Call Dominic Miller on 03 9525 5566. 
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Coming to Desktop 


Matthew Sleeth: A picture paints a thousand words 
lab.3000: An idiot’s guide to understanding Victoria’s Centre of 
Excellence in Digital Design. 

Usability: 50 ways to experience the web 

Exhibition: A look at the life and work of Australian animator 

Pat Sullivan, creator of Felix the Cat 

To advertise. Call Dominic Miller 03 9525 5566. 

To subscribe. Free-call 1800 804 160. 
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Networking & Internet sharing without wires? 



Now that’s clever! 
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DSL-G604T ^ 

DWL-G520 


* Wireless Internet Security Camera 

* Built-in Motor for Manual or Auto 
Camera Pan & Tilt, Motion Detection 

* Built-in Microphone for Audio Monitoring 


DI-824VUP+ 



* Wireless High Speed ADSL 
Modem and IP Router 

* 4-Port 10/100Mbps Switch 

* Telstra Approved 



DWL-G650 


High-speed, High-performance 
802.llg wireless PCI Adapter 
• Speeds up to 108Mbps 



* 802.llg 54Mbps Wireless VPN Router 

for DSL/Cable Modems with 4-Port 
Switch & Parallel / USB Print Server 


High-speed, High-performance 
802.llg wireless CardBus Adapter 
Speeds up to 108Mbps 


* High-speed, High-performance 
802.llg wireless USB Adapter 

* Speeds up to 54Mbps 


Learn more about D-Link Wireless: www.dlink.com.au 

Contact your local computer retailer today! 


D-Link. 

Building Networks for People 


D-Link is a registered trademark of D-Link Corporation. Any specifications, content and pricing may change without prior notice. All rights reserved. Copyright ®2004 D-Link Australia Pty Ltd. 11771 













Cashback Peripherals @ Jollymac 


50% CashBack 


on all Software & Accessories! 


Thousands of Products Qualify for CashBack 
Please call if your Software or Hardware is not listed. 


Software 

Adobe CS2 Premium 

Photoshop CS2 • Illustrator CS2 • InDesign CS2 
Acrobat Professional CS2 • Go Live CS2 

Upgrade 

Quark 6.5 Full 

Academic 

Upgrade 

Macromedia Studio MX 
Apple Production Suite 

Final Cut Pro HD • DVD Studio Pro • Motion • Soundtrack 


Upgrade 

Apple OS X 'Tiger' 

Over 250 brand new features & enhancements 

Games 
Doom 3 

the Latest & Greatest installment of the Classic FPS 

Medal of Honour • War Chest 


$2395 

$985 

$1850 
$440 
$ call 

$1595 

$1999 

$1099 

$199 

$69.95 


$62.95 



includes Allied Assault, plus Spearhead & Breakthrough Packs 


Accessories 

G5 RAM Upgrades 

1GB PC3200 DDR (2x512MB) $269 

2GB PC3200 DDR (2x 1GB) $595 

PowerBook RAM Upgrades 

512MB PC2700 SoDIMM $160 

1 GB PC2700 SoDIMM $495 

'DaisyCutter' HD 

2.5" • FireWire 400 + USB 2.0 • 8MB Cache 

40GB $249 

60GB $304 

80GB $380 

'IceCube' Generation 2 HD 

3.5" • FireWire400/800 + USB 2.0 • 8mb Cache 

200GB $395 

250GB $459 

400GB $929 



Jollymac Wireless Broadband 

The New Wireless Broadband Solution. 

Leaves ADSL in the dust in Price & Performance. 


We can Customize a 
Broadband Solution for you: 
up to 10M/10M + Data 
Call for info & pricing on 
other Speed/Data Plans 


$45/month 
$50/month 
$135/month 


256/64 
512/128 
1 M/256 


Conditions Apply 
Not Available in All Areas 


Speed Comparison Test 

ADSL 

Wireless 1 

Download • 5mb file Server to PC 

35 secs 

11 secs 

Upload • 2.5MB file PC to Server 

22 secs 

13 secs 



DocuPrint C2535A 

A4 Colour Laser Printer with Single Pass Imaging • Automatic Duplex Printing 
35ppm Black, 25ppm Colour • 1200 x 1200dpi • 400MHz Processor 
120mb Expandable to 640mb • 550 Sheet Feeder + 150 Sheet Bypass Tray 
Mac OS 9.2.2, OS X 10.2.8+ • Windows Me/NT4.0/2000/XP/Server 2003 
PCL6 and Adobe PS3 • 10/100 Base-T Ethernet, Parallel, USB 2.0 
90,000 page/month duty cycle • One Year On-Site Warranty 


for only $3495 or just $36 per week 


and get 


$2000 


cashback 



The Document Company 



call us now for cashback deals on 

Mac mini • iMac • iBook • iPod 

Sales 1300 66 77 70 • Service 0411 286 791 
sales@jollymac.com.au • jollymac.com.au 


FUJI XEROX 


cashback 


australia 

E & OE. Cashback provided by Cashback Australia, conditions apply. 
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News, views 
8t chatter 
from the world 
of Macs. 

® 

Hot Links 

www.apple.com.au/macosx/upgrade/compare.html 

What’s new in Tiger 

www.microsoft.com/mac 

Get any necessary updates to Microsoft software 

■ APPLE NEWS 

Tiger to ship April 29 

A s this issue went to press, Apple announced the ship date 
for its next generation operating system, Mac OS X Tiger. 
The operating system, which the company says includes 
hundreds of enhancements, will be available to customers begin¬ 
ning at 6:00 pm on Friday, April 29, 2005, at special events held 
at many AppleCentre locations. 

“This is a must have upgrade - it really can transform your 
Mac,” Ken Bereskin, Apple’s senior director of Mac OS X Product 
Marketing, said. 

In addition to the single license available for $199, Apple is also 
offering a Mac OS X Tiger Family Pack, a single-residence, five- 
user license that will be available for $299. The Mac OS Up-To- 
Date upgrade package is available to all customers who purchased 
a qualifying new Mac system on or after 12 April for a shipping 
and handling fee of $14.95. Tiger requires a minimum of 256MB 
of memory and is designed to run on any Macintosh computer 
with a PowerPC G5, G4 or G3 processor and built-in FireWire. 

Spotlight. The most talked about feature of Mac OS X Tiger is 
Apple’s desktop search technology, Spotlight. The new search 
allows the user to search files, e-mails, contacts, images, calendars 
and applications and any other file on the hard drive. Search 
results are displayed as you type and change dynamically as new 
documents are added to the hard drive. 


Microsoft talks Tiger 
compatibility 

According to Microsoft, it has worked closely with Apple to make 
sure that Office 2004 works with new Tiger technologies, and “will 
conduct final testing” on its Virtual PC product when Tiger is avail¬ 
able. 

“For example, upon installation of the new OS, Spotlight will be 
able to index Word, Excel and PowerPoint formats,” read a state¬ 
ment offered by a Microsoft spokesperson. “Support for addi¬ 
tional features such as sync services will be enabled by a future 
update.” Microsoft has previously said that Spotlight will not be 
able to search for e-mails in Entourage databases, at least initially. 
“Additionally, Microsoft is collaborating with Apple to identify 
potential issues when running VPC 7.0.1 on Tiger and will conduct 
final testing upon Tiger’s availability,” read the statement. 
“Microsoft will release a free update within the next two to three 
months to address any issues. 

A Microsoft spokesperson identified virtual switch, zero config¬ 
uration printing and the dock start menu as potential problem 
areas for Virtual PC 7.0.1 running on Mac OS X v10.4. “However, 
we won’t know for sure until the team can begin testing final code 
upon Tiger availability.” • Peter Cohen 

Spotlight doesn’t just search the file names, it also searches the 
meta-data including the kind of content, the author, edit history, 
format, size and other details. Spotlight also indexes the content 
of a document, displaying results based on what appears inside a 
file or document, not just its title. 

Safari improved. Apple is making it easy for users of its 
homegrown Safari web browser to track web sites through RSS 
feeds. When you navigate to site that contains an RSS feed, Safari 
will show a button in the address bar that, when clicked, will show 
a summary of new items on that page. 

Sharing too much personal information on a public or home 
computer is becoming more of a concern everyday, but with 
Safari’s new private browsing feature Internet surfers have a new 
way to cover their tracks from prying eyes. Using the private 
browsing feature no information about where you visit on the 
web, personal information you enter or pages you visit are saved 
or cached. 

Safari’s built-in parental controls allow parents to specify 
exactly which web sites children access by bookmarking only 
those sites on the Safari Bookmarks Bar. With Safari controls 
enabled, kids can browse only the sites in the Bookmarks Bar. 

.Mac and sync. Synchronising information from your 
computers to .Mac has become much more centralised in Tiger. 
Sync and .Mac information is now built in to System preferences, 
making the sync process integrated with many of Apple’s appli¬ 
cations. Developers can also incorporate syncing into their appli¬ 
cations as Apple makes sync-services available system wide. 

• Jim Dalrymple 


Australian Macworld May 05 













■ SOFTWARE 

HotUnks 

www.adobe.com.au 

Creative. Sweet. 


Adobe unveils 
Creative Suite 2 

A dobe Systems in early April announced Creative Suite 2 
(CS2), the next generation of the company’s design 
envronment. The suite includes new versions of 
Photoshop, Illustrator, InDesign, GoLive and Version Cue, as well 
as the recently released Acrobat 7.0 Professional. CS2 will also 
see the introduction of Adobe Bridge, an enhanced and rewritten 
file browser and Adobe Stock Photos. 

It’s all about integration. With a focus on integration, 
Adobe has made many improvements to its suite of applications, 
allowing them to interact in more advantageous ways for the 
user. Photoshop users that found File Browser to be a useful tool 
will notice that it is no longer in the application - instead Adobe 
created a new application called Adobe Bridge, which is avail¬ 
able across the suite of products. 

“Creative pros are having to deliver in so many different ways 
these days, one tool can’t do it all. Dropping the barriers between 
applications is really important,” said Caleb Belohlavek, group 
product manager for Creative Suite. 

Adobe Bridge acts as the hub for Creative Suite. Bridge is a 
visual file browser that lets users easily browse, organise and 
process design assets within the Creative Suite 2 components. 
With Bridge you can preview multi-page PDF files, drag and drop 
from floating Compact Mode windows, process images with built- 
in Camera Raw 3.0, edit and search for Adobe XMP metadata and 
track assets managed in Version Cue CS2. 

Bridge includes four file views - Thumbnail, Filmstrip, Detailed 
and Versions and Alternatives - as well as links to recently 
opened files and folders, tips and tricks, saved file groups, an RSS 
reader and access to colour management settings. In addition, 
Bridge shows three panes on the left-hand for navigation, an 
image preview and metadata. 

Colour management settings can be set globally within Bridge 
so the colours you see in one application will be the same across 
the suite. While a useful feature, Adobe said it is not meant to 
replace more extensive colour management solutions. 

“Colour management has its complexities — this is not the Holy 
Grail, but it will help users with issues they have had in the past,” 
said Ginna Baldassarre, senior product manager for Creative Suite. 

Saved file groups allow you to save all open documents across 
the CS2 suite of applications into one file group, making it easier 
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to open everything again if you have to leave your computer for 
a while. Simply clicking on the file group will open all docu¬ 
ments and applications. 

Adobe StOCk Photos. The last link available from Bridge 
is to a new service called Adobe Stock Photos, a service that 
simplifies the purchase and management of stock imagery. Adobe 
has partnered with Photodisc by Getty Images; Comstock Images 
by Jupitermedia; Digital Vision; imageshop royalty free by 
zefaimages; and amana to bring the service to customers. 

“We have over 230,000 images all available from one interface 
and one account,” said Belohlavek. “We think this is going to be 
a big win for us.” 

If you need an image for an InDesign project, you can switch 
to Bridge and search for the image using a category or keyword. 



Once you find the image you want, you can download low-reso¬ 
lution comps into your designs, all without leaving the CS2 envi¬ 
ronment. All Adobe Stock Photos royalty-free images are covered 
under one Adobe license agreement, which takes the guesswork 
out of complying with licenses associated with the use of royalty- 
free stock images, according to Adobe. 

Since Adobe tracks the photos you use in your documents there 
is no danger of using a stock a image without purchasing it first. 
If, for example, you downloaded a comp into InDesign, CS2 will 
warn you before sending it out that there is an image in the docu¬ 
ment that has not been purchased. 

Photoshop — The Vanishing Point. Adobe s flagship 

product, Photoshop, includes several useful enhancements, but 
it has also gained Vanishing Point, one of the coolest timesaving 
tools I have seen for some time. Vanishing Point allows users to 
clone, paint and transform image objects while retaining visual 
perspective. 

“Vanishing Point also allows you to remove objects from 
images much easier than before with any of the tools in 
Photoshop,” said Baldassarre. 

As part of the Vanishing Point filter, Adobe also included a 
“Healing” function that can be turned on to smooth out any 
rough edges on the work you are doing. Photoshop also includes 
an enhanced Spot Healing Brush, for handling common photo- 






















graphic problems such as blemishes, red-eye, noise, blurring and 
lens distortion. Smart Objects allow users to scale and transform 
images and vector illustrations without losing image quality - 
as well as create linked duplicates of embedded graphics — so 
that a single edit updates across multiple iterations. 

Now integrated with Adobe Bridge, Camera Raw 3.0 allows 
settings for multiple RAW files to be simultaneously modified. In 
addition, batch processing of RAW files to JPEG, TIFF, DNG or 
PSD formats can now be done in the background without 
launching the main Photoshop executable, according to Adobe. 
Integrated, non-destructive cropping and straightening controls 
allow RAW files to be prepared for final output. 

Illustrator ... Live. In addition to tighter integration with 
Photoshop, new file formats and an enhanced interface, Illustrator 
has gained two new tools: Live Trace and Live Paint. 

Live Trace converts scans of hand-drawn sketches, digital photos 
and bitmap images into fully editable and scaleable Illustrator 
artwork. Live Trace includes 13 sets of tracing options optimised for 
different types of raster art, such as colour and greyscale images, 
hand-drawn sketches, detailed illustrations, comic art, inked draw¬ 
ings, technical drawings, black-and-white-logos and type. 

Live Paint enables users to colour artwork without having to 
create and layer objects to carry colour. To paint a piece of 
artwork, you just need to convert it to Live Paint objects and then 
use Live Paint to colour whatever you want. 

Live Paint uses two new object definitions - regions and edges. 
Regions and edges are like Illustrator fills and strokes, except that 
they exist in a single-layer world: where two edges intersect, 
additional edges are created; where two regions overlap, a third 
region is created. As a result, what looks like a paintable edge or 
region is a paintable edge or region - what you see on screen is 
what you get when you apply colour. 

GoLive goes mobile. Like the other Creative Suite applica¬ 
tions, Adobe GoLive features tighter integration with the other 
components in CS2. Adobe is also expanding their web authoring 
tool in a couple of directions. 

“There are three things the the GoLive team were really striving 
for: mobile, integration and improving visual CSS,” said Baldassarre. 

As the mobile market continues to grow worldwide, Adobe believes 
it is in a unique position to deliver content for those devices. GoLive’s 
mobile authoring tools are based on open standards to support 
mobile layout (CSS, XHTML), multimedia and interactivity (SVG, 
SVG-T), and video (3GPP, MPEG-4) for mobile devices. 

“There are over 550 million phones and wireless devices out 
there right now - that number is expected to grow to 2 billion by 
2008,” said Belohlavek. “People are expecting to have rich expe¬ 
rience on their mobile devices and it’s a natural extension for 
Adobe to help create content for these devices.” 

GoLive also includes device emulation for previewing content 
for Sony Ericsson and Nokia devices — it is extensible to support 
other manufacturer handsets, as well. 

With Visual CSS Authoring, Golive enables users to drag and 
drop prebuilt, extensible CSS block objects onto web pages to 
build liquid CSS designs. In addition, the new Layer and Grid 
Text Box tools enable designers to place and size CSS-based 
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layers and text boxes, while the enhanced Layout Grid, Layout 
Text Box, and Layer objects all produce CSS by default. 

Other CSS enhancements include an improved CSS Editor, 
which now enables you to view the source code and check syntax 
as you edit CSS style sheets; automatic conversion of HTML styles 
to CSS styles; a default CSS stylesheet to apply to all new files 
created; and easier CSS site management with new support for 
tracking and modifying CSS usage globally through the Site 
Management window and the In ft Out Links palette. 

InDesign — just a snippet. Adobe InDesign has been 
battling with Quark XPress for five years for the lucrative design 
and layout communities’ heart and wallets. To date it’s been a 
feature for feature battle between the two applications, but 
Adobe’s Belohlavek says that will evolve into how the applica¬ 
tions integrate into broader solutions. 

Adobe says designers can create more consistent designs by 
saving graphic, text, and frame-level attributes as Object 
Styles, which are easy to apply and globally update. Exporting 
objects with the new InDesign snippets features enables users 
to share or repurpose live InDesign content and layouts from 
part of a page. 

To create a snippet, you need to select the InDesign items you 
want to re-use and then export them or drag and drop them into 
the Adobe Bridge, onto your desktop, into the Library palette or 
into an e-mail message to send to someone. InDesign will then 
create a snippet file with a thumbnail preview. When you drag 
or place it back into a document, the original objects you selected 
reappear in the same relative position on the page. 

Availability and pricing. Creative Suite 2 will be available 
in two versions - Standard and Premium. The Standard version 
includes Photoshop, Illustrator, InDesign, Adobe Bridge, Adobe 
Stock Photos and Version Cue. The Premium Edition includes the 
same applications, but also includes GoLive and Acrobat 7.0 
Professional. Adobe Creative Suite 2 requires Mac OS X version 
10.2.8 through 10.3.8 and Java Runtime Environment 1.4.1. CS2 
will begin shipping in late May and early June. 

Adobe Creative Suite 2 Premium Edition will cost $2209; 
Creative Suite 2 Standard Edition will cost $1699. Upgrade 
pricing is available for customers of Adobe Creative Suite or any 
version of Adobe Photoshop. 

• Jim Dalrymple 


Australian Macworld May 05 










































024 



■ BRIEFS 

© 

Hot Links 

www.panic.com 

Get Transmit 

www.epson.com.au 

Home of the P2000 

www.macsoftgames.com 

Mac version first? Believe it. 

Quality transmission 

I f you use FTP (File Transfer Protocol) for uploading or down¬ 
loading files, the best client for my money is Panic’s $US30 
Transmit. The newest version is even more Mac-like, with a 
search box, iDisk support, a sidebar, and tabs. My favourite addi¬ 
tions are a column view and spring-loaded folders - both of 
which make my life much easier when I’m updating my web site 
and maintaining a file server. - Jonathan Seff 

P2000 details available 

W hen we reviewed the P2000 image viewer last month 
(see Test drive 04.2005), Australian pricing and avail¬ 
ability information was still being finalised by Epson. 
Now we’re pleased to report that the P2000 will be officially 
unveiled at the photographic industry’s PICA expo in Brisbane 
on the 13th of May. The device will be on sale from that date 
for $899. • M.JC.P. 


First to fight on Mac before 
Windows 

M acSoft has confirmed that its tactical squad-based 
action game Close Combat: First to Fight will ship by 
the time you read this. Developed by MacSoft’s parent 
company Destineer, First to Fight is being released almost simul¬ 
taneously for Mac OS X, Windows and Xbox. 

Close Combat: First to Fight puts you in the role of a modern 
American Marine leading a fire team engaged in close-quarters 
urban warfare in the streets of Beirut, Lebanon. The game was 
developed with the assistance of veterans returning from combat 
in Iraq and Afghanistan. 

System requirements call for a G4/867Mhz or faster processor, 
OS X v 10.2.8 or higher, 256MB RAM, 32MB video card (ATI Radeon 
7500/NVidia GeForce 2MX or better), 2.5GB hard disk space and 
DVD drive. Broadband connection (cable or DSL) are required for 
online play, according to MacSoft. 

“This is actually lower than the Windows system requirements,” 
said MacSoft. “Our team was to take advantage of the PowerPC 
processors to deliver better performance on the Mac.” 

Regardless of what platform you’re running the game on, 
however, MacSoft and Destineer strongly encourage gamers to 
use a Radeon 9600 or better 3D graphics system. The Xbox 
version will actually be the first out the door, but the Mac version 
will be close behind, with the Windows version shipping a few 
days later. • Peter Cohen 


Get Your Macs Retailing 
with [p@§°D[Ml 


H Robust and adoptable...POS’IM edges out in front when it comes to i i i i 
hitting the ground running and (providing) flexibility for your needs. 11 till 




Choose your Mac 


Install POS’IM 



facte- 

CoZf 


Plug in a printer & 
barcode scanner 


Start Retailing! 


Easy to Use 
Single and Multi User 
Multi Store, Multi Site 
Mac and Windows compatible 



POS-IM 

POINT OF SALE 

INVENTORY MANAGEMENT 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates with accounting 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 






































■ MOBILITY 

© 

Hot Unks 

www.bluetooth.org 

All you ever need to know about blue teeth 


1 




Inside Bluetooth 2.0 

B ack in 1998, Apple included USB in its first iMacs - and 
faced widespread ridicule throughout the computing 
industry: Why include a new technology when only a few 
available products can work with it? 

These days, it’s safe to say that Apple made the right decision 
(or even that Apple helped push the adoption of USB). Apple 

is once again at the fore¬ 
front of technology, as 
the first company to 
include Bluetooth 2.0+EDR 
(Enhanced Data Rate) in a 
computer line - the new 
crop of PowerBooks. 

You’re probably familiar 
with Bluetooth, the short- 
range wireless technology 
designed for input devices, 
cell phones, and headsets. 
The new 2.0 flavour 
improves on the original in 
terms of both speed and 
efficiency. Bluetooth 2.0 
bumps up bandwidth from 
1 Mbps to 3 Mbps; that 
improvement in raw speed not only allows faster transmission 
of data but also prolongs the battery life of Bluetooth devices. A 
telephone headset, for example, can transmit the same informa¬ 
tion faster, so it will use less energy. 

“Because the headset can burst two to three times more data 
in a transmission, it is able to sleep longer between transmis¬ 
sions,” says Mike Foley, executive director of the Bluetooth 
Special Interest Group, which sets Bluetooth standards and 
certifies products. 

Foley says that even where battery life isn’t much of an issue 
- in devices that transmit tiny amounts of information, such as 
mice and keyboards - Bluetooth 2.0’s faster speeds will help users 
operate several Bluetooth devices at the same time with less 
latency and fewer delays. 

Foley expects that we won’t see Bluetooth 2.0 peripherals until 
later this year. David Russell, Apple’s senior director of portables 
and wireless technology, recalls that when the company adopted 
USB, “We literally did prime the pump on that entire industry.” 
Apple expects history to repeat itself with Bluetooth 2.0. 
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See us now at 
www.zytech.com.au 


• Glenn Fleishman 
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■ TRAVEL 

® 

Hot Unks 

www.smartraveller.gov.au/ 
Warnings for travellers 


Safari on Safari: part III 


Get dll Magnum PI. Our detective was simultaneously trying 
to solve four other thefts, a kidnapping and a murder. If you are 
prepared to wait it out then a private investigator could be the 
best, if the most expensive option. Particularly if you make a 
small upfront payment with the bulk to be paid upon retrieval. 
We are still waiting, however. 

The most effective remedy is to change hotels to get as far away 
as possible from the crime scene and cry yourself to sleep after 
consuming the contents of every mini-bar on your floor. Luckily 
one litre of vodka here costs just A$3.50. 

Hopefully you will have taken steps to minimise the pain. 

If you don’t have a .Mac account you are missing out on one 
of Apple’s greatest inventions: iSync. Automatic back-up to the 
web is simply a great thing. 

Granted, the basic configuration doesn’t give you a lot of room, 
particularly when e-mail companies are offering up to a giga- 



H olidays are designed for 
fun, so when something 
bad happens it’s always 
a kick in the guts. Losing expen¬ 
sive IT gear on a holiday, such 
as, say, two laptops, is like being 
kicked in the guts and the teeth 
at the same time. It really sucks. 

As any good hitchhiker will 
tell you, the first thing to do 
when you realise you’ve been 
robbed is - don’t panic. Yes, it’s 
a bummer the joy of your life is 
now cruising the night markets 
in the hands of some lowly 
scumbag, but - like John 
Farnham and nail files on airplanes — that’s all in the past now. 

Some steps that you may want to try out of sheer desperation 
but in my experience are best avoided: 

Blame the hotel Staff. A hotel is legally responsible for the 
contents of your room, as long as the door was locked. Summon 
the hotel owner and inform them that an extremely long and 
expensive legal battle carried out on your behalf by Global 
Insurance and Weapons Dealers incorporated is in the offing. If 
they really don’t know who took it (and they’re sure it wasn’t the 
hotel staff), things can get a little tricky if you have already 
announced your intention to stay free of charge until your posses¬ 
sions are returned. Ahem. 

Bribe the local police. In many developing countries the 
police force is underpaid, overworked or in on the game. Once 
the police are able to gauge the level of attachment to the stolen 
items, they may try emotional blackmail. In the Amazon city of 
Manaus we were offered two types of investigation - slow and 
fast. Paying extra ostensibly allowed the detective to pay off 
informers on the street. As it was the middle of Carnaval and 
the police clearly had other plans, it seemed a reasonable 
suggestion to pay them $150. Money was paid, but didn’t seem 
to get any results. 


byte of free storage. But for essential files containing credit card 
details, travel insurance, electronic receipts and other flotsam, 
the iDisk service on .Mac is invaluable. 

If you are after what they call in sales parlance “Total 
Assurance”, a small back-up drive is a must. 

Laptop drives are really light and 2.5-inch external cases 
are available that are barely larger than the drive. Either buy 
the two together (the same size and weight as an iPod) or 
assemble yourself. 

The latter option is a no-brainer that also lets you swap 
hard drives within the one case if you are using smaller 
sizes or are dragging around simply enormous music and 
photo collections. 

The largest capacities are now pushing 100GB, which should 
be greater than standard-issue on most laptops. Of course you 
could just ditch some music from an iPod and use it as a drive 
instead, but which songs can you afford to lose? 

These drives are small enough to ride around in a bumbag and 
if you are serious about holding onto your data, it should travel 
with you to the breakfast table and the nightclub. We left ours 
for 30 minutes at lunch and lost them both. 

Travellers, you have been warned. 

• Sholto Macpherson • Photography by Erica Harrison 
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wherever work... 
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^ PLATFORM NETWORKS 

Call 1300 854 678 or visit 
www.platformnetworks.net 


■ MOBILITY 


© 

Hot Links 


www.palmone.com/au 


www. pi 

palmOr 


ne home 


Tungsten E upgraded 

T hey say “if it ain’t broke, don’t fix it”. palmOne has defied that axiom by giving 
its market-leading Tungsten E a substantial facelift with the Tungsten E2. The 
Tungsten E2 adds Bluetooth to the package, sharing the same stack as the 
Tungsten T5 and Zire 72 — making connections to mobile phones a breeze. You can 
then use your mobile phone to connect to the internet or use the E2 as a remote SMS 
client using an inbuilt application. Quite likely some people will find that using the E2’s 
Graffiti2 handwriting recognition to write SMS messages isn’t as quick as their phone’s 
T9 input, but Palm veterans will welcome having the choice). 

The E2’s display raises the bar for entry level PDAs with a super-clear screen running 
at a resolution of 320 by 320 pixels. If your digital camera uses SD memory, then the 
Tungsten E2 makes for an excellent photo viewer. 

Outwardly, the E2 looks similar to the E but close inspection shows that the E2 
uses palmOne’s new Multi-Connector, making it peripheral-compatible with all the 
latest palmOne PDAs. On the downside, if you’re upgrading from an older palmOne 

device you’ll probably need to 
re-accessorise. 

At $399, the Tungsten E2 offers a 
big leap forward without a change 
in price from its predecessor. If 
you’ve got a Tungsten E then an 
upgrade is worthwhile as the 
addition of Bluetooth and the 
greatly improved screen add 
lots of value. If you’re 
looking for your first PDA 
then this is a great step-in 
with support for both 
Mac OS 9 and OS X. 

• Anthony Caruana 

















028 


Buzz. 


■ VIDEO 

© 

Hot Links 

www.screendigest.com 

Screen Digest 

imovie.danslagle.com 

Unofficial iMovie FAQ 


Jumping the gun? 

A t January’s Macworld Expo, Steve 
Jobs stood onstage during his 
keynote address and confidently 
declared that 2005 would be the “Year of 
high-definition video.” To back up that 
claim, Jobs then introduced new versions 
of Apple’s consumer-level and midlevel 
video-editing applications — iMovie and 
Final Cut Express - that are compatible 
with the HDV format. He also showed off 
a new video codec, known as H.264, that 
will be included with Mac OS X 10.4 and 
is intended for high-definition DVDs. 

As a video professional who often 
works with HD formats, I was definitely 
intrigued by the announcements. HD 
editing has been possible for years on 
Macs, but it normally requires expensive hardware and a very 
fast hard-drive array. HDV, however, is a different story. It 
produces an excellent picture at a very low data rate that even 
very modest Macs can handle, and it’s quickly becoming a staple 
of reality television shows and sports channels. Many video pros, 
from wedding videographers to Mark Burnett types, can see dollar 
signs in HDV. For ordinary consumers, however, the Year of HD 
is probably not going to be until 2006 or later - despite Apple’s 
best efforts. 

Not SO fast. Why the reality check? The history of DV shows 
that widespread consumer adoption requires three things - low- 
cost cameras, easy-to-use editing programs, and flexible play¬ 
back options (such as DVDs). Jobs’s announcement directly 
addressed only one of these requirements: editing. DV also had 
another advantage for fast adoption that HDV doesn’t - practi¬ 
cally everyone already owned a standard television. HDTVs have 
nowhere near that kind of market penetration. 

Despite HD’s increased resolution and picture clarity, adop¬ 
tion has been glacial at best. In the past few years, though, HD 
has started making serious strides when it comes to television 
sales. Screen Digest (see “Hot links”), which publishes a 
newsletter about audiovisual developments, estimates that more 
than 12.6 million HDTVs are in US households (versus 250 
million standard TVs). Also, as more and more high-definition 
programming becomes available via cable, satellite, and over- 
the-air transmissions, HDTV sales will increase. This will further 
drive interest in HDV. 



HD consumer camcorders also are starting to gain some traction 
this year. JVC introduced the first HDV camcorder, the GR-HD1, 
in October 2002. Unfortunately for JVC, neither Final Cut Pro 
nor Avid Xpress Pro worked with HDV (they can’t even now). So, 
hampered by the lack of pro-level editing software and the fact 
that the cameras shot in the 720p format at 30 frames per second, 
rather than the more desirable 1080i format, the GR-HD1 and 
subsequent JVC models failed to catch on. The HDV format got 
a huge boost when Sony released its HDV camcorder, the $7000 
HDR-FX1, at the end of 2004. Compared with professional HD 
cameras - which have a typical entry price of $US70,000 - HDV 
camcorders such as the HDR-FX1 are a relative bargain. Still, the 
HDR-FXl’s price tag puts it out of the 
reach of most casual consumers. 

For adoption to become more wide¬ 
spread, prices will have to drop to the 
sub-$2,000 level - something not likely 
to happen this year. (Sony’s pioneering 
DCR-VX1000 DV camcorder cost nearly 
$10,000 at launch, whereas you can pick 
up an entry-level digital camcorder now 
for less than $1000.) 

As Daniel Slagle, who runs the iMovie 
Unofficial FAQ (see “Hot links”), points 
out, “The majority of people have a huge 
investment in DV. Unless they are in the 
market for a new camera, and have at 
least [$7,000], they are going to stick 
with DV.” 

In addition, after many years of refinement, editing DV is remark¬ 
ably stable. HDV editing is still a moving target. For iMovie HD 
and Final Cut Express HD, Apple added the Apple Intermediate 
Codec (AIC), which transcodes HDV’s hard-to-edit MPEG-2 into a 
more manageable format. This codec, though effective, is expected 
to be only a temporary patch until a better method is ironed out. 

Another piece of the puzzle. What do you do with a movie 
when you’re done editing it? Currently, there are only two ways to 
show your iMovie HD creations — export them back to your HDV 
camcorder and connect it to an HDTV, or send the movie to a DVHS 
recorder, a consumer HD deck that records HD MPEG-2 to VHS 
tapes. You can’t use iDVD or DVD Studio Pro and a SuperDrive to 
create an HD DVD, because the format is still in its infancy. 

Toshiba’s HD-DVD and Sony’s Blu-ray DVD are the new 
proposed standards in this scrap, and, naturally, they are incom¬ 
patible with each other (Apple recently came out on the side of 
Blu-ray). With so much uncertainty, most people will want to 
wait before buying either format, for fear of investing in some¬ 
thing that will quickly become obsolete. You can expect the first 
high-definition DVD players to reach the market later this year; 
affordable burners, some time after that. Don’t expect Apple to 
equip Macs with high-definition-capable DVD burners until 2006. 

Apple has already accomplished so much. With the company 
at the forefront, Mac users will be ready when the rest of the 
industry catches up. 

• Anton Linecker 
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By Dan Warn© 


Hot Links 

www.ausmac.net.au 

Download the software in “Off the net” 

Off the net 

Latest shareware and 


■ Applejack 1.3.2 Freeware X (10.2 or 10.3) 

Powerful troubleshooting tool. You can even 
use it if OS X GUI doesn’t boot by using 
Darwin’s single user mode and using a text- 
based menu. Handles disk check/repair, 
permissions repair, preferences validation, 
cache cleanup, and swap file removal. 

■ Library Books 2.0 Freeware 
X (10.3 or later) 

Access your account at your local public 
library from the OS X menu bar. Designed 
for Australian libraries and works with a 
number of standard catalogue systems. 

■ DockArt 1.0.3 Freeware 

X (10.2 and iTunes 4.1 or later) 

Replace the iTunes icon in your dock with 
the cover art from the currently playing song. 

■ Kill Monty 1.0 $US12.95 Shareware 
X (10.2.8 or later) 

Monkey + girl + zombie blood = splatter- 
fest! Fun game with good 3D isometric 
graphics. 

■ Presentation Prompter 4.1.1 $US65 
Shareware X (10.2 or later) 

Professional teleprompter software for the 
delivery of Presidential-style speeches 
without dog-eared speaking notes. 

■ WuffDesktop 1.0 $US8 Shareware 
X (10.3 or later) 

Add a transparent clock, calendar, timer or 
alarm to your desktop. 

■ BitTorrent 4.0.1 Freeware 
X (10.3 or later) 

Latest version of the revolutionary P2P 
program that immediately uploads frag¬ 
ments of files to other users the moment you 
download them. The more people down¬ 
loading, the faster it gets for everyone. Find 
“.torrent” files on the web to start down¬ 
loading. This version adds download queues 
and easier controls. 

■ Maceyever 0.3 Beta 
X (iPhoto 4 or later) 

Share your entire iPhoto library with others 
using your Mac OS X inbuilt web-sharing. 


free downloads 

■ Hog Bay Notebook 3.5 $US27.95 
Shareware X (10.3 or later) 

Notebook application that helps you 
organise your thoughts and notes without 
having to exit the application and organise 
files on the desktop. 

■ FGShortcuts remember 1.0 
Freeware X (10.3 or later) 

Simple toolbar menu that reminds you 
of OS X’s shortcut keys, organised in 
neat submenus. 

■ AudioRecorder 2.1 Freeware 
X(10.1 or later) 

A simple OS X sound recorder that can 
record into AIFF, Apple Lossless, MP3, 

MP4, WAV. Why couldn’t Apple have 
included this in OS X? 

■ Audio Hijack 2.2 $US16.00 
Shareware X (10.2.7 or later) 

Record streaming radio stations as an 
audio file to listen to later. Can “hijack” 
audio from any application, and also has 
the ability to record from a particular URL 
(such as a RealMedia file) on a schedule, 
to "tape” your favourite radio shows. 

■ iPhoto Buddy 1.2b Freeware 

X (10.2.4 or later and iPhoto 2 or later) 
Boost the molasses-like speed of iPhoto 
by splitting your photo library into smaller, 
separate libraries. This little program helps 
you switch between them as well as 
managing the movement of photos 
between libraries. 

■ Einstein Emulator UP1 Beta X (10.3 
or later and a NewtonOS 2.1 ROM file) 

An emulator for the NewtonOS from Apple’s 
ill-fated PDAs. The programming team 
behind this project is aiming to make the 
emulator work on Unix-based PDAs, to 
revive the Newton fully. You need to bring 
your own Newton ROM though. 

■ aquadotired 1.03 $US19.95 Shareware 
X (10.2.6 or later) 

Pac Man lives in OS X aquafied graphical 
glory. 110 mazes. 
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now i get it! 


iBurst is wireless broadband 
that provides anywhere" anytime 
secure internet access - at home, 
at work, in your client's office, 
even on the bus or ferry! 

Only iBurst unleashes the power 
of the internet by offering the 
flexibility of wireless mobility 
at a similar cost and speed 
to ADSL and cable. 


* service only available 
in coverage areas 
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iBurst PLANS FOR LAPTOPS 


300mb 

512k 

$49.95 

$45.95 

300mb 

1Mbit 

$57.95 

$52.95 

500mb 

1Mbit 

$64.95 

$59.95 

750mb 

1Mbit 

$84.95 

$79.95 

1 gb 

1Mbit 

$99.95 

$94.95 

lOgb 

1 Mbit 

$199.95 

$189.95 

-//iBurst PLANS FOR DESKTOPS 

§ 300mb 

256k 

$34.95 

n/a 

1 gb 

512k 

$59.95 

n/a 

1 gb 

1Mbit 

$74.95 

$69.95 

2gb 

1Mbit 

$89.95 

$84.95 

3gb 

1Mbit 

$99.95 

$94.95 

lOgb 

1Mbit 

$199.95 

$189.95 


^PLATFORM NETWORKS 

Call 1300 854 678 or visit 
www.platformnetworks.net 


Sydney * Melbourne * Brisbane * Canberra * Gold Coast 




















Reseller. 


030 

The view from the other side of the counter. 



Hot Links 


Yes, sir: we have no ice 


www.talesofasia.com 

Customer service blog 


Y our columnist has just returned from a trip to Cambodia, one 
of the least developed nations on earth. Apple doesn’t have 
much of a presence in Cambodia. In fact, most big brands 
don’t yet see it as worthwhile to invest in the country — although 
development has really begun to accelerate in recent years. 
Cambodian resellers are pretty much on their own. 

All the respect goes to the local resellers — the little guys and girls 
with their street stalls who have taught themselves to fix computers 
and other IT hardware, the guys that have worked their way up to 
renting their own store, the few chain retailers and mid-size integra¬ 
tors — trying to make things fly in a country where the GDP per 
capita averages out at around $US1600 a year. 

Few have access to the things we take for granted — such as elec¬ 
tricity, sanitation and a legal system that more or less works. 
However, there are few physical barriers any¬ 
where to the transmission of ideas. Phnom Penh 
resellers talk about most of the same things their 
compadres in Sydney, in New York, London, 

Prague or Reykjavik. 

Rule number one in Cambodia as elsewhere is 
that the customer is king. OK, that’s something of 
which every business should be aware, but only 
recently has it become a mantra to be repeated at 
all times of uncertainty — as if chanting the words 
“customer service” will drive away the darkness 
hiding in the corners of a business relationship. 

What if chanting the mantra of service closes 
your ears to what customers really say? 

Resellers in Cambodia protect themselves — 
and their customers — in a rather difficult 
economic climate partly by avoiding the ties that 
bind Australian resellers tightly to vendors. Many say to the vendor: 
“I am happy to sell your product in Cambodia, but you cannot ask for 
any particular demands in return”. 

Strangely enough, many of the big vendors agree to these terms. 
This can free Cambodian resellers up to deal first and foremost with 
customer needs — or not, as the case may be. 

A blog written by an American who runs a provincial guesthouse 
in town of Siem Reap tells about the difficulty he has teaching some 
of his local staff it isn’t always a good idea to give the customer what 
he or she wants. 

He came across his new waitress hammering off some bits of 
industrial-grade ice for someone’s drink one day. He said to her: 
“You can’t give him that ice. Would you drink water from that ice?” 
She protests that the customers have asked for ice, but there’s no ice 
made from treated water left. He says: “You can’t give him that ice.” 


She keeps saying, “But we don’t have the right ice!” Eventually, he 
simply orders her to explain politely to the customers that, “no, sorry, 
today we have no ice”. 

That example, while beset by cultural issues, is basically cut and 
dried. Resellers in Australia — including Apple resellers — have 
many revenue, certification and marketing hoops to jump through 
before they can even think about how they should manoeuvre to 
serve customer needs better. They don’t exactly always get the best 
support from the vendor, either. 

Vendors claim the customer is the main beneficiary of all this. To 
some extent that is true, but it’s possible to go too far with this stuff. 

Australian resellers are beseiged on all sides. Everybody wants a 
piece of them, nobody owes them too much. Some of my conver¬ 
sations with resellers imply that some of them are spending a lot of 
time running to stay still. As Michael Palin said 
once: “Help, help! We’re being repressed!” 

So does your Apple reseller achieve the right 
balance? Yes, the customer is king, or should be. 
As the “yes, we have no ice” story illustrates, 
though, good customer service goes above and 
beyond simply giving them what they ask for. 

Creativity and entrepreneurship do not flourish 
in an environment of unrelenting pressure. Those 
with many strictures may become embattled, 
entrenched and unwilling to take chances. 

What if this is a slide back towards the black 
hole of unaccountability of earlier centuries? 
Countries like Cambodia are trying desperately to 
climb out of it. Countries like ours are digging 
themselves right back in. That’s not good busi¬ 
ness. Good business is based on mutual trust, 
which is best sustained by openness. 

How different a world would it be if Western society had turned left 
at the crossroads instead of following the path to increasing protec¬ 
tion against risk? That’s not to say Cambodia is going to take that 
road, but it hasn’t yet reached the same intersection. It seems to 
give a glimpse of the opportunities that once existed for all those 
brave enough to take them. 

Of course, we’re protected from so many terrible things. It’s so 
much harder for us, here in the so-called developed world, to lose in 
a genuine sense, no matter how incompetent we as individuals prove 
to be. Are we sure that all the rules we’ve got so used to really serve 
the customer? And is it all worth the price? Only the customers can 
answer that. ^ 

Fleur Doidge is a longtime observer of the Mac reseller channel in Australia. 
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Does your Mac do TV? 



It will with EyeTV! Watch full screen, high-quality TV directly on your Mac and record your favourite shows. Edit 
unwanted content using EyeTV, iMovie® HD or Final Cut® Pro/Express HD and then burn your recording to DVD*. 


EyeTV - Sit back and enjoy. 


eyetv 

watch record edit enjoy 


Whether you are receiving analogue or digital TV, Elgato 


has an EyeTV to suit your needs: 

NEW ... _ 

uM 

eye TV tWHIDER USBZU 

j| - nmom 

Analogue TV tuner. 

Macworld! 

KM'* sd"*. -■ 

eyetv 200 

. 

FireWire digital TV recorder with high-quality 

jia jyjjj 

video encoder and analogue TV tuner. 


eyetv 310 

§1 

digital TV recorder for digital satellite 

.. Bffl- 

television (DVB-S) with Cl (Common interface). 

- 

eyetv 410 


digital TV recorder for digital terrestrial 

; HHi 

television (DVB-T) with Cl (Common Interface). 



Starting at 

$249 

inc. GST 


eyetv 200 


winner Hardware of the Year 

ma cwo r I d 

e d d y s Best Way to Watch TV on Your Mac 


Bring your EyeTV recordings and other digital entertain¬ 
ment content from your Mac into your living room with 
these innovative products from Elgato: 

COMING SOON 

eyehome eyeconnect 

digital media player UPnP™ AV Media Streaming Software 


P n 


Macworld 

m 


UPnP DLNA 


Digital Living Network Alliai 


Available from: 

V Apple Store « Authorised Reseller 


For more information on our products, visit www.elgato.com 

Distributed by MemSol - Contact MemSol at (03) 9645 3806 for your nearest reseller. 


elgato 
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Adam C 


Engst, lain Drummond, Mark Davis, Dave Everitt, Bart Meltzel 


By Christopher Breen 

Joe Kissell, Glenn Fleishman, Rich Cruse, Dori Smith, Dan Frakes. Photography by Peter Belangei 


Whether you travel all the time or only occasionally, and whether you travel for business, 
pleasure, or both, chances are (if you’re reading Australian Macworld) you bring a little 
tech with you wherever you go. If you ask 20 different Mac users what they take on the 
road, you’ll get at least 21 different answers. (Some of us have “heavy” and “light" 
packing lists, for example.) As with so many things Mac, these decisions are as indi¬ 
vidual as the icons on our desktops or the bookmarks in our browsers. Some of us cram 
everything we can into our carry-ons. Others do everything possible to shave off each 
extraneous gram. Whatever your packing style, though, there are probably a few things 
you can do to make your travels easier and safer. So we asked our experts — editors, 
writers, and (most important) readers — for their favourite tips. From what to bring (and 
what not to bring) to getting online and retrieving e-mail, here are the best. 














m 


www.seatguru.com 

Information about airline seats 

www.zapptek.com/ipresent-it 

iPresent It 

remote.12dt.com/rns/ 

Reverse DNS Lookup 

www.ii.com/internet/messaging/imap/isps/#providers 

IMAP service providers 

www.thinmail.com 

E-mail redirection 

www.pcguardiananti-theft.com/ 

Search for “ComboLock" 

www.fastail.fm 

Secure SSL-based e-mail 

www.pgp.com 

Pretty Good Privacy 

clicker.salling.com 

Sailing Clicker I 

www.ziplinq.com 

Retractable cable specialist 

www.ragingmenace.com/software/sidetrack/index.html 

SideTrack 

gnufoo.org/ucontrol 

uControl 

www.orange-carb.org/SBM 

SlimBatteryMonitor 

kismac.binaervarianz.de/ 

www.macstumbler.com 

www.istumbler.net 

Free utilities for finding wireless networks 

www.hexcat.com 

DeepVacuum 

www.semicolon.com 

www.scenario.com 

Virtual card games 

shinza.com/product_info.php?products_id=38 

Gel wrist rests 


j ,,'V. 
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WHAT TO CARRY 


Use all your gadgets. If you’re like most modern 
business travellers, your cany-on holds your laptop and 
a mobile phone, a smart-phone, or a PDA. So why bum 
up your laptop’s batteiy charge when you can use one of 
the smaller devices to do some useful work - managing 
contacts and calendars, maintaining to-do lists, or making 
notes for a presentation? With these mundane chores 
assigned to your lesser gadgets, you can save your 
PowerBook’s battery for more-important tasks (such as 
watching the first season of Arrested Development on 
DVD). - CB 



Where we are 


Project is 52 days overdue 
Budget is $5.2 million over 
We’re all expecting to be fired 
sometime in the next 52 weeks 
Better start polishing that resume! 


Back up your presentation. Don’t take chances with your PowerPoint or 
Keynote presentations: create backup copies of your slides and put them 
on your iPod or digital camera just in case. 


All that you can leave behind 

You’re on the road and carrying around way too much stuff: 
we’ve all been there, but we’d rather not go back. Here’s a 
list of the extraneous things many of us take on business 
trips — and the weight-saving things we could take along 
instead. — DS 

INSTEAD OF THIS: BRING THIS:_ 

iPod dock A regular FireWire cable (which has a 

multitude of uses) and a SendStation 
PocketDock, which turns that cable into 
an iPod docking cable (Palaeographies 
_ 1800 289 622). _ 

FireWire The Griffin PowerPod, which — along 

car charger with a FireWire cable for your iPod and 

a PocketDock — will recharge your iPod 
in the car (MemSol 03 9645 3806). _ 

If you have a 15- or 17-inch PowerBook, 
get a PC Card adapter for whatever 
media your digital camera uses. They 
can be had from multiple vendors for just 
a few bucks. _ 

Ethernet A regular Ethernet cable: all newer Macs 

crossover cable can handle the crossover internally. 
Presentation If you’ve got a Bluetooth mobile phone, 

remote control get a copy of Sailing Clicker. This utility 
turns your phone into a presentation 
remote (see “Hot links”). 

External Your iPod is a hard drive, too. In iTunes’ 

hard drive iPod preference pane, select General 

_and click on Enable Disk Use._ 

RJ-11 An adapter that converts your Ethernet 

phone cable cable to RJ-11. Targus is just one of 

several vendors that make them. 

Cables that Zip-Linq retractable cord versions of the 

get tangled up same cables; they do the same thing but 

take up much less room (see “Hot links”). 


Date your batteries. Frequent flyers know that you need a 
second laptop batteiy on long flights. The problem? Batteries lose 
capacity as they age, so it’s all too easy to swap in what you 
think is a fresh, new battery and then discover (at the worst 
possible time) that it’s really old and weak. The cure? Label your 
batteries with a purchase date. If you have an iBook or a 12-inch 
PowerBook, remember to shut it down (or make sure it’s plugged 
into an AC power source) before you change batteries; unlike the 
larger PowerBooks, those Macs can’t withstand having their 
batteries removed for even an instant. - ACE 

Plug in On the plane. There’s an alternative to lugging along 
a second battery on international flights — booking a seat with an 
AC outlet. Such powered seats are turning up more frequently on 
newer planes, particularly in first and business class. The trick is 
knowing in advance whether your seat will be powered. 

Before you select a seat, find out what sort of plane you’ll be 
on, and then check SeatGuru (see “Hot links”). It provides layouts 
of all the planes flown by most of the major airlines, showing 
which seats are powered (as well as which ones have limited 
legroom, and so on). — ID 

Back up your slides. You’re on your way to a make-or- 
break presentation, but somehow (clumsy security, clumsy cabbie, 
or clumsy you) the PowerBook holding all your slides and notes 
gets irreparably damaged. If you’re smart, you can use the backup 
copy of your presentation that you put on your digital camera 
or iPod photo. How? First, you need to convert your slides into 
JPEG image files that your iPod or camera can work with. (There 
are a few ways to do this: PowerPoint can save directly to JPEG; 
Keynote 2 has an Export command that lets you save slides as 
JPEGs.) If you’re using an iPod photo, your next step is to upload 
the images with iTunes. (Note that iPod photo users can make 
this process a bit easier by using the iPresent It utility (see “Hot 
links”), which will create slide shows from either Keynote or 
PowerPoint files and automatically set iTunes up to sync them.) 
If you’re using a digital camera, name the files using your 
camera’s usual file-name conventions and numbers that have 


USB cable for 
your digital 
camera 
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already been used (IMG6523.jpg, for example). Next, use a 
USB media reader to copy the slides to your camera’s media 
card via the Finder, put the card in the camera, and verify that 
you can view your images on the internal LCD screen. 

Finally, make sure to pack the cable that connects your 
camera or iPod photo to a television; most projectors should 
have the necessary composite video inputs. - ACE 

Carry just the cables you need, when you’re 

packing your cany-on for a trip, put in only the cables you’ll 
need on the plane. Put the rest in a plastic bag inside your 
checked luggage. That way, you won’t have to pull out a 
rat’s nest of cables when emptying your bags at the secu¬ 
rity checkpoint. — MD 

Play Uunes on TV Want to play some music in your 
hotel room? You don’t have to settle for the dinky 
: f speakers on your PowerBook or lug along a dedicated 
If pair. Instead, just pack a minijack-to-RCA adapter. At 
| the hotel, plug the minijack into your laptop’s or iPod’s 
headphones port, and plug the other end into the RCA 
jacks on the front of the TV. Most modern TV speakers 
sound pretty good. - DE 

Get a USB phone charger. Lose some unnecessary 
tonnage by investing in a USB charger for your mobile phone. 
Instead of relying on a heavy power brick, you can recharge your 
phone and PDA by plugging them into your 
PowerBook’s USB ports. Most good tech 
gadget shops carry them for around 
$15-$25. - ACE 
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Create a room-to-room 

network, if you ’re travelling with 
a group on a tight budget, ask your 
innkeeper to place all the travellers in 
adjoining rooms. The people in the 
room closest to the middle can then sign 
up (and pay) for broadband access. Using either an AirPort Express 
or OS X’s Internet Sharing feature, everyone in the adjoining 
rooms can share that broadband connection. (Be sure to check 
with hotel management before you start surfing.) - CB 

Find yOLir mail server. If you want to send e-mail from your 
hotel, you’ll probably need to give your e-mail client the name of 
the hotel’s outgoing mail server. Unfortunately, hotel staffers 
often have no idea what it is. You can figure out the mail server 
yourself using a reverse DNS lookup (assuming you can get on to 
the web). I use the aptly named Reverse DNS Lookup (see “Hot 
links”), but there are plenty of other sites that do the same thing. 
When you go to Remote DNS Lookup, it’ll show you your IP 
address. Simply click on the Submit button, and it’ll tell you the 


What’s in your carry-on? 

Adam C. Engst: I’m on the road an average of three days a 
month; I have 125,000 frequent-flyer miles. I’m currently using 
the Kensington SaddleBag: I like the option of using it as a 
backpack, and I love the little pocket for airline boarding 
passes. 

What’s Inside: 

■ 12-inch PowerBook 

■ PowerBook power cord (the long one) 

■ Extra PowerBook battery 

■ Canon PowerShot S400 

■ Motorola 120C mobile phone (with the 
antenna broken off so it fits in my pocket) 

■ Jabra earphones 

■ Little bag containing iPod earbuds, 

Koss earphones, an iPod remote-control 
cable, and a pair of adapters (one for • 
double-headed airline jacks and another that 
lets two people listen to the same iPod) 

■ Two blank CD-Rs 

■ DiskWarrior boot CD 

■ Kensington FlyLight USB LED light 

■ Kensington security lock (I’ve never actually used it - 
instead, I just never let my bag out of reach — but it’s a good thing to 
have on hand) 

■ Cables (camera to USB, camera to TV, FireWire, Ethernet, and RJ-11) 

■ Adapters: mini-DVI to 
DVI, and mini-DVI to VGA 

(for connecting to projectors 
and other monitors) 

■ Handeze gloves (In case 
need to do a lot of typing 

while travelling) 

■ Antibacterial hand gel 

(essential at any conference 
where you’ll shake hands with lots 
of people and then touch food) 

■ Fairly large plastic bag (to 

act as backup rain protection) 


domain name associated with that 
address. With that information, you can 
usually deduce the mail server. For example, if your IP address 
resolves to xxx.example.com, you can be pretty sure your mail 
server is mail.example .com. If that doesn’t work, try 
smtp.example.com. One of them should work for any mail client 
unless access to the mail server requires authentication. -BM 

Switch to IMAP, if you travel a lot and want to keep all your 
e-mail in sync, consider getting an IMAP e-mail account. The 
IMAP protocol automatically stores copies of all saved and sent 
messages on the mail server. It also tracks all changes you make 
to messages - marking them as read, replied to, deleted, and so 
on. You can then retrieve them from any computer in the world 
with an internet connection, using either a web interface or an 
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Focus. 


e-mail client. IMAP is espe¬ 
cially useful for people who 
prefer to travel without a 
laptop. .Mac subscriptions 
include IMAP access, and 
your ISP may offer it as an 
option. There are also direc¬ 
tories of IMAP service 
providers available online 
(see “Hot links”). - JK 

Relay your mail, sending 

e-mail when you’re on the 
road can be tricky. You may 
have to use the ISP that 
serves your hotel to get onto 
the net, but your ISP’s mail 
server may not accept messages sent through another’s SMTP 
gateway. That’s why many business travellers opt for Yahoo or 
other free accounts when they’re travelling. There is another way: 
Sign up for an SMTP relaying service from an outfit such as 
DynDNS.org or smtp.com. For a monthly fee (depending on 
message volume; relays are capped at several hundred a day to 
thwart spammers), your e-mails will be relayed through the 


service’s gateway, and your 
recipients will never know 
you’ve left home. - CB 

Adjust your headers. 

Many of us use personal e-mail 
addresses when we’re on the 
road. But to keep incoming 
business and personal e-mail 
separate, and to give your corre¬ 
spondence a professional look, 
you can make remotely sent 
messages appear to be from your 
work address (even if you’re 
using a web-mail service 
that won’t let you mess with 
a message’s From header). 
E-mail-redirection services such 
as Thinmail (see “Hot links”) 
charge a small monthly or per- 
message fee to reroute e-mail. By 
adding a few special characters to the end of an e-mail address, 
you tell Thinmail to intercept the message and adjust the headers 
to reflect your desired From address. - JK 



Where am I? Need to find the 
name of your hotel’s e-mail 
server? Use reverse-DNS lookup 
to find the domain name, and 
then add mail or smtp to it. 


Laptop gems 

Most PowerBook and iBook users have the software basics 
covered — word processor, web browser, e-mail client, and so on. 
Adding a few other cool bits of software can turn your portable Mac 
into a real powerhouse and make travelling a bit more comfortable 
and entertaining. Here are a few of our favourite laptop gems: 

Raging Menace’s SideTrack (see “Hot links”) transforms your 
humble trackpad into a supercharged input device. It lets you 
use the edges of the trackpad to scroll left, right, up, and down; 
designate alternative functions for clicking the button and 
tapping the trackpad; map different functions to the corners of 
the trackpad; and customise tracking speed and sensitivity far 
more than OS X’s own preferences will let you. 

Using gnufoo.org’s free uControl (see “Hot links”), you can 
swap your laptop’s modifier keys around. So you can finally 
convert that seldom-used enter key into a second option key. 
Or if you’re left-handed, you can reverse the buttons on an 
external two-button mouse. Perhaps the most useful feature is 
the ability to enable mouse or trackpad scrolling so that 
pressing a user-defined modifier key (such as the fn key) lets 
you scroll through a document simply by moving the cursor. 

As its name implies, Colin Henein’s free SlimBatteryMonitor 
(see “Hot links”) takes up a lot less room in your menu bar than 
OS X’s battery indicator. Its real power lies in its flexibility: you 
can set up SlimBatteryMonitor to show different information 
depending on whether your laptop is running off the battery, 
plugged in and charging, or fully charged. 

For people who want to be able to find an open wireless 
(AirPort) network while on-the-go, but also think that a dedicated 


hardware detector (such as Canary Wireless’s Digital 
Hotspotter) is overkill: KisMac, MacStumbler, and iStumbler (see 
“Hot links”) are free and will do the job using nothing more than 
your laptop’s wireless card. The only drawback is that you have 
to open your PowerBook or iBook and turn it on — a hassle and 
a waste of battery if there are no networks nearby. MacStumbler 
and iStumbler have better interfaces and are easier to use; 
KisMac includes a number of features useful to network admin¬ 
istrators but probably confusing for beginners. 

Ever need to browse a web site while travelling far from net 
access? With a little foresight and HexCat’s DeepVacuum (see 
“Hot links”), you can. DeepVacuum lets you download entire 
sites. Before you leave, you simply enter a site’s URL, customise 
DeepVacuum’s settings to determine how “deep” into the site it 
should search, and then click on the Start Download button. 
You’ll have the site on your drive, accessible no matter how far 
you are from a phone line or a hotspot. 

If you travel a lot, sometimes you need to keep yourself occu¬ 
pied on the plane or in your hotel room (and you can watch only 
so many DVDs). The solution? What travellers have been doing 
for centuries: playing cards. Semicolon Software’s Solitaire Till 
Dawn X (see “Hot links”) provides 85 different kinds of Solitaire, 
as well as some of the best game play of any computer card 
game I’ve seen. Scenario Software’s iPoker (see ’’Hot links”) 
offers more than 100 variations of poker, complete with 
animated opponents. An Analyze Hand feature helps you learn 
the game — perfect if your “business” trip takes you some¬ 
where with a casino. — DF 
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Lock but verify. Most barrel locks - 
such as those made by Kensington, 

Kryptonite, and other makers of computer, bike, 
and general-purpose locks - can be easily picked withT* 
ballpoint pen. Many combination locks for laptops can be 
opened with a thin piece of ordinary plastic. So what works? 
The only lock that Marc Weber Tobias (the expert behind 
Security.org who claims to be able to pick any combination 
or barrel laptop lock currently on the market) recommends 
is the PC Guardian ComboLoek (available online - see “Hot 
links”). - GF 


’age And Page Requisites 
’age And All Linked Pages (Depth: 1) 


iite - Subdirectories Only 
'Download Newer Files) 
r iie (Resumable) 
ies From This Site 
ges From This Site 
From This Site 


Suction cup. DeepVacuum lets you download entire web sites for offline 
viewing. You can even choose to download only movies, images, or music files. 


What’s in your carry-on? 

Glenn Fleishman: I used to hit ten or twelve 


Label your latop. Once, at an airport security checkpoint, 
a pilot standing behind me almost took my iBook. He saw what 


conferences a year, logging tens of thousands of 
air miles and thousands of car miles. Then I had 
a baby, so those days are (fortunately) over. 

I Since July 2003, I’ve been to two or three confer¬ 
ences and have flown maybe 8,000 miles. 

But I still carry stuff around: I work in Wi-Fi 
hotspots and “third places” (away from home 
and office) several days a month for an hour or 
more a day. 

What’s Inside: 

■ 15-inch PowerBook 
■ Canary Wireless Digital Hotspotter 
■ Canon SI IS camera 
■ Sony Ericsson T616 phone 
■ iPod 

I Targus CoolPad (to keep lap from scorching) 

I PC Guardian ComboLoek (see 
the tip“Lock 
but verify”) 


I Cables 

(Ethernet, 

RJ-11) 


looked like his 
laptop, grabbed 
it, and proceeded 
to walk away. 

Luckily, I was pay¬ 
ing attention and 
asked him to look 
on the bottom of the 
notebook. He saw 
the label with my 
name on it and 
immediately apolo¬ 
gised for the mix-up. 

Moral of the story: Your mother was right. Put your name on 
everything. - RC 


Secure your e-mail. If you use a standard hotspot to send 
e-mail from the road, all your transmissions - messages, user 
names, and passwords — may be picked up by nearby snoopers. 
SSL-based e-mail - which enciypts your transmissions — is one 
good solution. While most e-mail clients support SSL, though, 
not all ISPs support it. Enter FastMail (see “Hot links”). This 
Australia-based service offers free accounts that include secure 
web mail. Customers can use SSL-based POP, IMAP, and SMTP to 
send and receive e-mail securely from any Mac e-mail client. 
Accounts range from free to $US40; the $US40 plan includes 2GB 
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of storage and 1GB of monthly bandwidth. FastMail also offers 
self-service aliases, domain names, and spam handling. - GF 

Let OS X protect. OS X has several built-in features that 
can safeguard your laptop data. In the Security preference 
pane, select the Require Password To Wake This Computer 
From Sleep Or Screen Saver option; if your computer is stolen 
while it’s asleep, the thieves won’t be able to see your data 
without your password. Also select the Disable Automatic 
Login option, so merely restarting your computer won’t auto¬ 
matically enter your password. Finally, to prevent anyone 
from booting your laptop from another volume (such as a 


What’s in your carry-on? 

Dori Smith: i travel about three days a month; I have about 
40,000 frequent-flyer miles. I have two travel kits: the light 
bag and the heavy bag. The light bag 
goes everywhere (as you might 
guess), while the heavy bag 
comes along only on longer 
trips or trips where I’m going 
to need more hard-core tech 
gear. 

What’s in the Light Bag: 

■ 15-inch PowerBook (and 
power brick) 

■ Sony Ericsson T610 phone 

(and USB charger) 

■ iPod (40GB) 

■ Green-beam laser pointer 

■ SendStation PocketDock 

■ Griffin PowerPod 

■ iSight 

■ Jabra BT200 headset and power 
brick 

■ Targus Ultra Mini Retractable 

Optical Mouse 
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■ Targus USB 
Retractable 
Notebook Light 

■ Macally 
128MB flash 
drive 

■ Keyspan 4-port 
USB minihub 

■ AirPort Express 

■ 2 Dimple Gel wrist 
rests (See “Hot links”) 

■ Discgear Discus 22-disc carrier 

■ Cables (FireWire, Ethernet, and two 
extension power cords) 

■ Adapters (CompactFlash PC Card, 
iPod cassette, 3-to-1 AC [with surge 
protector], DVI-to-VGA dongle) 


What’s in your carry-on? 

Matthew JC. Powell: I commute between Sydney and 
Melbourne once a month when the magazine is ready to head 
to the printers. My laptop is my life — even when I’m away from 
either the Sydney or Melbourne offices, I need to be in contact. 

I have an STM Loop backpack and wouldn’t swap it for any 
other. The laptop compartment (adjustable for 15- or 17-inch 
PowerBooks) is well padded and sits between the two other 
compartments. Plus it has ample pockets for all my stuff. 
What’s inside: 

■ 15-inch PowerBook G4/667 (yes, I’m due for an upgrade) 

■ Sony Ericsson Z600 mobile phone 

■ Jabra Bluetooth headset (looks and feels much better than the 
Sony Ericsson models) 

■ D-Link DWB-120M Bluetooth adapter (I use the phone’s 
GPRS capabilities for e-mail access if there isn’t a WiFi hotspot) 

I Retractable USB phone charger 

■ Kensington USB Flylight 

■ Dr Bott T7 USB Hub (it’s tiny and works with or without 
its own power supply) 

I Microsoft Wireless Notebook Optical Mouse 
I Spare AA batteries 

■ Satelco EasyWatch PC Card TV tuner 

■ A couple of DVDs (in case there’s nothing on TV) 


CD), launch Open Firmware Password (in 
/Applications/Utilities) and set a machine-level 
password. - JK 

Encrypt your files. Panther’s FileVault can 
keep your files safe by encrypting your Home 
folder. Like any other files, however, its disk 
images are prone to damage that may render 
all your data unusable. A safer alternative is 
to create your own encrypted volumes and 
use them to store your sensitive files. Apple’s 
Disk Utility can make encrypted disk images, 
but PGP Disk ($US59 as part of PGP 
Personal Desktop; see “Hot links”), offers 
stronger encryption and more configuration 
options. It also lets you encrypt e-mail 
messages. — JK ^ 


What’s in the Heavy Bag: 

■ All of the light bag’s contents 

■ Citizen PN50 printer (and cables and power brick) 

■ Garmin GPS 

■ Tungsten T PalmPilot (with cradle) 

■ Canon Powershot S300 camera (and charger) 

■ Griffin iTalk 

■ RJ-11 cable 

■ S-Video-to-composite adapter 
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Laptop cases lor the true road warrior 



Everyone needs a laptop bag, but some people need a laptop 
case — the kind that protects not only against scuffs and 
scratches, but also against bumps, bruises, dents, and drops. 
For these users, a heavy-duty enclosure is in order. These 
three packs will protect your precious PowerBook or iBook 
throughout the roughest of trips. 

Ballistic briefcase. At first glance, passers-by might think you’re 

carrying national security 
secrets in Matias’s 

slick and 


aptop 

distributed by Palaeographies — 
see “Not links”). Only you need know it’s just your 
PowerBook. The Laptop Armor has a rigid aluminium 
outer shell and padded inserts that fit any laptop; the 
company claims that the case can help 
your laptop survive a three- 
metre drop onto concrete, so 
it should have no problem with 
everyday abuse. Interior 
pockets hold a power adapter, a 
PDA, a mobile phone and a few 
files, and a padded shoulder strap 
gives your hand a rest. The sturdy 
latches are lockable for additional 
security. The Laptop Armor is avail¬ 
able in aluminium, black, and white. 

(Secret-agent handcuffs not included.) 


Armour plating. For people who need the ultimate in crush- 
proof protection and who don’t care about pockets for PDAs 
and pens, RadTech’s MacTruck (can be ordered through 
MacChoice — see “Hot links”) is made of thick aluminium-alloy 
plates that won’t bend, let alone break. In fact, the MacTruck 
isn’t so much a case as an exoskeleton: You leave your 
PowerBook in the MacTruck during use — it gives you full 
access to all ports, its air channels allow for cooling, and thick 
pads keep your laptop safe and stable. RadTech claims that the 
MacTruck is sturdy enough to protect your PowerBook from 
being run over by a truck — hence the case’s name. However, 
this heavy-duty protection is also just 
plain heavy — the case alone 
weighs between eight and 
twelve kilos, depending 
on the size. 

Bike-safe backpack. If 
you’d rather wear 
your laptop on your 
back, Axio’s Urban 
(distributed by 
Landing Gear —* 
see “Hot links”) 
could be the bag 
for you. It features 
a rigid polycar¬ 
bonate outer shell 
and lots of padding 
— you never want 
to take a spill off 
your bike or motor¬ 
cycle, but in case 
you do, the Urban 
is like a helmet for 
your other brain. 
Interior compartments 
&, an iPod, and other gadgets, and an 
optional Tek-Pack attaches to the outside of the 
Urban to store smaller items or a hydration pack 
accessibly. The Urban is available in titanium silver, 
metallic grey, and metallic olive. — DF 


HotUnks 

www.palaeographics.com.au 

Laptop Armor 

www.macchoice.com.au 

Mac Truck 

www.landinggear.com.au 

Distributor of Axio backpacks 
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GET MORE FREEDOM 

RangeMax 


GET MORE RANGE 
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RangeMax 

Wireless to the Max 

Introducing NETGEAR RangeMax, NETGEAR's 
new range of wireless routers and adapters. 

With wireless the hands-down favourite home networking solution, there's been 
just one problem: Staying connected in your home can be tricky, especially in the 
home's ever-expanding wireless environment. 




To improve coverage, NETGEAR® developed RangeMax™ wireless networking 
products. The heart of the system is the RangeMax Wireless Router (WPN824): Its 
seven internal Smart Antennas, instead of the simple antenna typically found in 
routers, survey the environment continually, seeking the optimal mix of antennas 
to produce the strongest, most far-reaching coverage. 

This active networking solution handles interference, signal reflections, and 
physical barriers-achieving superior range, coverage, and speed. 

In fact, RangeMax provides up to 10 times the coverage and speed of 802.11 g, 
achieving its best results toward the outer limits of the network. Now, you can 
achieve consistent wireless coverage 200 to 400 feet from the router in your home 
environment. 

Faster, whole-home coverage is the future for networking and home 
entertainment—and NETGEAR RangeMax is bringing them home now. 


NETGEAR® RangeMax™ Wireless Router (WPN824) 
What RangeMax™ Smart MIMO delivers: 

• Up to 10 times faster coverage and speed 

• 7 Smart Antennas to continually survey and optimize throughput 

• Network range extended up to 400 feet 

• Dead spots banished with Smart MIMO 
(Multi-Input, Multi-Output) technology 

• Compatibility ensured with past and future wireless standards - 
including 802.11 b, 802.11 g, and SuperG®-for up to 50% 
improvement on existing gear 

• Entire line now available: RangeMax Wireless Router, USB 2.0 
Adapter, PCI Card 

• 24 x 7 Technical Support 



www.netgearcom.au 

Visit www.netgear.com.au/home to view a how-to-guide on 
wireless home networking for pre-sales, ring: 1800 502 061 







NETGEAR 

Everybody's connecting. 
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NetWorth. 


The ways of the web. 



Time for e-mail 
to grow up 

R ay Tomlinson sat behind his PDP-10 terminal, listening to whir 
of the reel-to-reel tape drives spinning back and forth in the 
lab. Like any programmer, he was calmly confident the latest 
build of his new program would work but wasn't betting on it; he'd 
encountered so many arcane debug error messages in his profes¬ 
sional career as a system engineer at US defence contractor Bolt 
Beranek and Newman that he'd learned to celebrate successes once 
he'd achieved them. 

He entered some simple commands into a Teletype KSR-33 keyboard, 
then typed the first thing that occurred to him: something like, he says, 
the top row of letters on the keyboard, qwertyuiop. Then he hit the 
enter key. A few seconds later, a second teletype machine whirred into 
action, printing a phrase that gave Tomlinson a 
flush of euphoria: qwertyuiop. It signified that 
he had successfully sent a message to another 
computer through the defence network ARPANET 
— the network from which the internet grew. 

Tomlinson had just invented e-mail. 

This milestone in computing history occurred 
in late 1971, when Tomlinson was working as 
a programmer on a unrelated programming 
project. The group he worked in had been 
using an extremely simple system tool called 
SNDMSG to leave short messages on each 
other's computers on the local network. 

Online communication between different 


© 

HotUnks 


MaM4life.oom.au 

Australian e-mail forwarding service 

Smartyhost.com.au 
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companies and networks involved labo¬ 
rious systems of manual file transfers. 

What Tomlinson had done was create a simple protocol that 
allowed a message to be sent simply by typing the user's name, then 
an @ symbol, and then the name of the computer to which the 
message should be sent. It was a breakthrough but like all new tech¬ 
nologies, took a long time to catch on — 11 years to be exact, up to 
the time the SMTP protocol specification was written. That specifica¬ 
tion took into account the ability to send to multiple recipients and 
cooperate properly with the internet's domain name system (DNS). 

Today, we're still using almost exactly the same specification for mail 
transfer, but it's starting to show its age. Spam is out of control, 
because the specification has few security features — it was designed 
in an era when people intentionally left their computers running as 
open relays to help each other out in moving e-mail through the 
internet, and no-one involved in creating the protocol considered that 
anyone would fake the sender's address in an e-mail or deliberately 
corrupt the descriptive headers that allow servers to process e-mail. 

In some ways worse than spam is the inability to change internet 
provider without losing your e-mail address. ISPs aren't doing 
anything to change this situation, because they realise it's the stick 
in the “carrot and stick” approach of keeping customers. No-one 


wants to have to advise all their contacts that they have a new e-mail 
address, or risk missing important e-mails if their friends and 
colleagues forget to note down the new address. 

Working around the problem. There are no perfect solu 
tions to spam yet, but there are people working on solutions to the 
problem of e-mail address portability. One Australian entrepreneur, 
Simon Turnill, has set up a mail forwarding service dubbed Mail4Life 
(see “Hot links”) that allows you to rent an e-mail 
address that need never change again. It costs 
$14.95 per year and any e-mail received at that 
address is forwarded to whatever e-mail address 
you have at the time. Mail4Life's e-mail servers are 
based in Australia for fast and reliable mail 
forwarding. 

Technically minded readers can achieve the same 
sort of thing by registering their own domain name 
and using a US-based mail forwarding service to redi¬ 
rect mail to their current e-mail address. This has the 
advantage over Mail4Life that you don't have to use 
one of their (dare we say) slightly daggy 
domain names like NSW4life.com.au. US 
^ domain names like “.com” and “.net” can 
be purchased for about $US8 per year 
from many online registrars, while Australian 
domain names in the “.id.au” category, designed for individuals, can be 
purchased for about $33 for two years. 

One free and reliable dynamic DNS service we've tried is ZoneEdit. It 
allows mail forwarding from your own domain name at no cost. Another 
advantage of this approach is you can create multiple virtual addresses. 

The risk with mail forwarding is that it introduces another potential 
point of failure into the chain. If your mail forwarder goes down, you 
won't receive any e-mail. That's one reason to consider paying for 
the service rather than using a free equivalent. 

Many users are so frustrated with the flaky reliability of the over¬ 
loaded e-mail servers at major ISPs that they've decided to ditch the 
ISP e-mail address altogether. There are now Australian companies 
that will properly host your domain name and give you access to 
their e-mail server at a very low cost. Smartyhost.com.au, for 
example, provides 20 e-mail addresses on your domain name for 
$20 per year. Considering this comes out to only $1.66 a month, it's 
a small price to pay for an e-mail address you know you'll never need 
to change. 

Dan Warne is passionate about the state of broadband in Australia. 
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Largest range of computer games, great prices, online and mail ordering delivered right to your door. 

Yes, for Mac too. 

Visit now! 


GAMES 
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www.gamcsmarkct.com.au 

Shop 7, 5 Keats Avc. Rockdale NSW 2216 
Tel. 02 9599 3777 Fax. 02 9599 0997 
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New Products from Try & Byte 


New from 


Learn a Foreign Language 

Language Now! Series - $99.95 

The top-rated language learning method ",, L jP* 5 '* 

that takes you from beginner to fluent 

speaker! At last, Language Learning soft- 

ware that really works. From basic speak- 

ing skills to a mastery of the language, 

LanguageNow! is THE comprehensive 
Language-Learning program! The Listen 
& Speak activities, grammar tools and 
games provide a solid foundation. 


Kensington PilotMouse Optical Wireless - 
Special Edition (Midnight Metallic) $79.00 

This Stylish verison of the 3-Button 

PilotMouse Optical Wireless adds color 

and excitement to any desktop. It features 

Quick RF high-speed wireless connectivity, 

a refined shape and flexible rubber grips 

for maximum comfort. --- 

PilotMouse Optical Pro Wireless $89.00 

5-button 


H Ideal for school, business, travel, or 

personal growth, I Can Speak Series gives 
you access to fun and easy leaning 
solutions including 15 easy lessons, a 
revolutionary flashcards program, and the 
Language Learner's Tool Kit, that will have 
you using Language in no time! See our 
website for a list of available languages. 

101 Languages of the World $69.95 

Learning to Speak another language M| M 
has never been easier! 101 Languages ■owmi./wi/ 
of the World is one of the quickest, 
most effective and fun ways to learn 

any of the 101 languages in this pack- HT ANGmwtrW 

age. Anyone - even complete begin- 

ners - can start using foreign 

languages almost immediately with H 

this unique learning system. See our H r .; ; » 

website for more information. 


features wireless connectivi- 
O ty, a refined shape and flexible rubber 

* grips that put 5 programmable buttons 

^ at your fingertips.The speed and pin- 
point accuracy of Kensington's 
DiamondEye optical technology 
_^__j responds to the fastest movements. 

Kensington Pilot Mouse - Bluetooth $139.00 

3-button 


Introducing the start of something new - iSkin Wild Sides. 
These cool special edition iSkin eVo2 iPod protectors are 
designed to offer the coolest, most unique look for the iPod. 
Wild Sides come in three funky color combinations: Verve 
(bright green and white), Rebel (deep blue and white) and 
Diva (hot pink and white) 

Features: • All-round surface protection • Accommodates top 
mounting accessories ( i.e. iTrip) • Comes with ultra-clear 
screen protector, click wheel protector, and removable rotary 
belt clip • Available for all sizes of the click-wheel iPod 
including iPod Photo • Glows in the dark • Rear heat 
release pores • Funky, fashionable and fun 

See our website for more details. 


the ultimate in comfort and ZZZ~~ 
wireless technology! Enjoy unparalleled 
freedom and power.The PilotMouse 
Bluetooth Wireless works seamlessly 
with Bluetooth-enabled computers and 
up to 7 other Bluetooth devices, all in a 

wireless range of up to 30 feet. _ 

Contoured form and flexible rubber grips provide unmatched 
comfort for both left- and right-hand use. Blue and silver 
mouse with two programmable buttons and scroll wheel. 


miBijai 


printshop 
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X-Plane 8 DVD 

Mac Flightsim- $109.95 


Printshop for OS X 

Now Shipping -$89.95 


C&C Generals Zero Hour 

New expansion - $44.95 


F/A-18 Op Iraqi Freedom 

Now Shipping -$89.95 


The Sims Party Pack 

4 titles ini -$62.95 


E&0L Prices and specifications subject to change without notice. Prices do not include delivety. 


I Jf mX f JBlai if1'3 Shop 4/401 Pacific Highway, Artarmon NSW 2064 
LlldH Tel (02) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 


Available from your local AppleCentre or directly from Try & Byte 

To find your nearest AppleCentre, go to: http://store.apple.com.au/buy/ 
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The Sims 2 (Due June) SW Battlefront (Due June) 

Pre-Order Now 1 Pre-Order Now 

DOOM 3 for OS X 

1 Now Shipping -$69.95 J 

True Crime Streets of LA Close Combat First to Fight 

Now Shipping - $69.95 ^ Due May - $89.95 
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Hot Unks 

www.unwired.com.au 

www.iburst.com.au 

www.linkinnovations.com.au 

Wireless ISPs 

www.whirlpool.net.au 

Broadband forum 

Broadband unleashed 


T o Australia’s continuing shame, our 
wired broadband networks still lag 
behind those in many other devel¬ 
oped nations. We pay ludicrous prices for 
our broadband, must be satisfied with 
lower speeds, and if Telstra doesn’t feel 
like upgrading the telephone networks at 
our address we just have to lump it. 

Into this environment a brave bunch of 
entrepreneurs has arrived, taking existing 
technology and adapting it to provide high¬ 
speed internet access that doesn’t rely on 
the existing telecommunications network. 

Companies with names like iBurst, 

Unwired and Link Innovations spent most of 
2004 expanding and consolidating their 
existing wireless networks and raising public 
awareness in this kind of internet access. 

“Users are desperate for a simple broad¬ 
band solution,” says Unwired CEO David 
Spence. He cites dissatisfaction with the 
broadband “application” system as a major 
driving factor in uptake of the Sydney- 
based Unwired network. 

Unwired first launched way back in 2000, 
during the Sydney Olympics. Spence says he 
was worried about the timing of the launch, but 
initial strong demand quashed those fears. 

Link Innovations is a smaller wireless ISP 
that shows how simple wireless networks 
are to roll out. The company, which used 
to work with industrial system automation, 

How it works 

A wireless ISP connection is slightly different to a regular wire¬ 
less network, like the AirPort base stations you might have 
installed in your home. 

Your ISP will provide you with a wireless modem matched to the 
network you’re on. For instance, if you use Ozemail to connect to 
the iBurst Personal Broadband network, you'll get an iBurst modem. 

The modem connects either to your Mac or to a router and 
provides an IP address on the network. As long as the network 
is up, you have a connection. 

The modem finds and locks on to a signal from the nearest 
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512/128. Like most wireless ISPs, the 
maximum connection speed offered by the 
company is 1Mbit. 

Spence also agrees that the response to 
Unwired has been very pleasing, especially 
given how much the network cost to roll 
out. “We built an entire functioning network 
for about $28 million, which is peanuts in 
telecommunications terms,” Spence says. 

Because of this low roll-out cost, the wire¬ 
less ISPs are looking at expanding into other 
regional areas. So far, only iBurst has really 
delivered on this promise, with a number of 
zones the length of Eastern Australia. The 
company has plans to build networks in all 
capital cities by the end of 2006. 

Link Innovations said last year that it 
wanted to expand into regional areas such 
as Dubbo and Wagga Wagga, but there’s 
no movement on this front yet. 

Free yourself. But there’s more — 
unlike a wired connection, a wireless ISP 
account is not locked to a certain location. 
With a PowerBook and add-on modem, 
you can roam the city streets browsing the 
web — no dialling in, no per-minute costs, 
no relying on the mobile phone network for 
coverage. 

The system is robust enough to allow 
users to travel at up to lOOkph, and still be 
handed from base station to base station 


base-station, similar to the mobile phone network. The advantage 
of this system is that you can roam with your connection. 

Use a compact Ethernet modem with your PowerBook and you 
can travel at up to lOOkph and have the signal passed seamlessly 
from base station to base station with no loss of connection. 

One other thing to note is that wireless is subject to signal inten¬ 
sity. Sometimes you may find the signal is weaker than at others, 
which can affect the speed of your connection. Dropouts also 
occur in some areas, requiring you to log back in. This is an irrita¬ 
tion that the WISPs promise us they are hard at work on. 



now provides internet access, mainly for 
business users. Director Jerry Wolsztyniak 
stresses that the company does not 
provide “mobility” services as such, but 
sees wireless as a solution for people for 
whom a wired network isn’t a good option. 

“We have home plans, but our main 
focus remains on business,” says director 
Jerry Wolsztyniak. He cites a higher rate of 
return as the reason. “However, we do 
provide home services and they are very 
popular among gamers because our focus 
is on providing very low latencies,” 
Wolsztyniak says. 

The company has a symmetrical gaming 
plan at 512/512Kbps. Most ADSL services 
are asymmetrical, most commonly 
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with no coverage problems. Again, Link 
Innovations says it does not offer this type 
of service. 

The wireless ISPs have built their own 
networks around Sydney (and in other 
urban centres in the case of iBurst). Aerials 
are installed on the top of high-rise build¬ 
ings and operate as base stations. 

Improving access. The main 
purpose of wireless ISPs, according to the 
people who run them, is to provide access 
for the “broadband deprived.” 

“Look at the data and you’ll see that 
around 30 percent of broadband applica¬ 
tions are not successful,” says Spence. He 
says this can be as simple as not being 
located near enough to an exchange, or 
having certain voice-quality improvement 
technologies on the copper wires. 

Ironically, more advanced telephone 
systems such as mini exchanges are less 
suitable for ADSL. 

Wireless obviously doesn’t fall prey to 
any of these problems, and only has to 
worry about coverage problems caused 
by interference. 

What’s more, Spence points out, the 
mobile nature of the connection has other 
implications. "If you’re young and mobile 
like so many internet users in Sydney are, 
you might move house quite a bit, and it 
can be a real chore getting broadband 
connected at every new place,” he says. 

Then there’s the issue of flatmates who 
use too much of the download quota, or 
who don’t pay their bills on time. “With 
wired, everyone in the house has to have 
some responsibility for the connection, but 
with wireless, it can be a truly personal 
connection,” Spence says. 

When you move, you simply pick up your 
modem and carry it into the new house. No 
reconnection fees, no change of address 
details, and most importantly, Spence 
says, no waiting in a phone queue for a 
helpdesk operator. 

Some problems. The networks are far 
from perfect, however. Users on Whirlpool 
(see "Hot links”) now have a dedicated 
WISP — or wireless ISP — forum. Most 
discussions deal with coverage issues, 
especially on the issue of dropouts. 

A recent poll indicates around half of all 



users still have issues with unexplained 
dropouts, but many comment that the main 
problems with wireless access now 
surround issues of latency. The delay 
between requesting a page and that page 
starting to load is an issue for some users, 
and this “high ping” phenomenon is felt 
most particularly by gamers who need 
consistently low latency to enjoy smooth 
action in multiplayer games. 

Some users also report that large downloads 
take some time to “build up speed”, with slow 
download rates for the first few megabytes. 

Other users still report that their 
connections are extremely touchy, and 
are unable to get a green (full power) 
signal. Far from being a portable connec¬ 
tion, if they move their wireless modem 


only a short distance they experience 
dropout and disconnection. 

On the other hand, other users report that 
wireless services are extremely versatile, 
and even provide excellent coverage from 
inside high-rise buildings and older 
concrete office blocks. 

These problems and experiences are 
typical for new networks — recall the prob¬ 
lems with ADSL when it was first made 
available. The WISPs are confident that as 
their networks continue to mature, issues of 
connection speed will continue to become 
less problematic. 

CEO of iBurst (which is the brand name 
of Personal Broadband Australia) Jim 
Cooney goes so far as to say that his 
network is already mature, and growing 
stronger. “We have 4.7 million people and 
2500 square kilometres of land under iBurst 
coverage,” he says. The company has 
existing networks in Melbourne and 
Brisbane and a Sydney network which 
became fully-fledged in October 2004. 

As far as Mac users are concerned, 
Cooney stresses that iBurst is completely 
platform independent. “We provide a 
straight IP link to the internet. You can run 
OS X, Windows, Linux, whatever you like,” 
he says. 

The company is now concentrating on 
increasing bandwidth and connection 
speeds. “Our connections currently go up 


Putting on a burst 

iBurst distributes its services through a network of channel partners, offering different 
specialist services, competitive pricing plans and geographical coverage. As well as big 
names such as Dick Smith Powerhouse, Harvey Norman, Bing Lee, Tandy and Ozemail, you’ll 
also find iBurst services sold through smaller independent companies like the ones below. 


Provider 

Hot link 

T3 Wireless 

data.t3.net.au 

Platform Networks 

www.platformnetworks.com.au 

Chilli Internet 

www.chilli.net.au/iburst 

Gen-i 

www.gen-i.com 

Independent Service Providers 

www. isp. net.au/core. php?section=iburst 

SecureTel 

www.securetel.com.au/page.asp?categoryJd=2&page id=45 

People Telecom 

www.peopletelecom.com.au/ 

Techex 

www.techex.com.au/iburst.html 

UnitedIP 

iburst.unitedip.net.au/ 

Cellhire 

www.cellhire.com.au/ 

Veritel Wireless 

www.veritel.com.au/iburstlanding.php 

Nexon Asia Pacific 

www.nexon.com.au 

Destra Business 

www.destrabusiness.com 
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to 1 Mbit, but within a year we’ll have 2Mbit 
connections, and we can already see 4Mbit 
connections on the horizon, about two 
years ahead,” Cooney says. 

He says the technology allows bandwidth 
to double every year, and that 8Mbit 
connections are already on the drawing 
board. He’s confident demand will be there 
for the higher bandwidth connections. 

Prices are similar to wired offerings, but 
having a notebook computer equipped 
with the technology does incur an addi¬ 
tional fee. “It’s to take into account that a 
mobile computer is going to put a higher 
demand on the network, since it needs to 
be passed from base-station to base- 
station. You’re looking at about $15 extra 
for a notebook, at around $50,” he says. 

Going through channels. Cooney 
points out that iBurst does not provide the 
web service itself, merely the network. The 
company has a number of retail partners, 
including both electronics stores and ISPs. 

“We figured that since there is already a 
well-developed ISP network here in 
Australia, why try to muscle in on . 
that? Why not use the existing 
marketing that these companies 
have already done? Ozemail — 
one of the country’s biggest ISPs 
— has recently signed on with 
us, so you can get an Ozemail 
connection that uses iBurst. 

There are many options for the 
retailer to explore, it’s up to them 
how they offer the service,” 

Cooney says. 

As an example, the company 
works with CellHire to provide 

Coverage 



connection rentals. Visitors to Australia for 
business or pleasure can pick up an enabled 
laptop or just hire a card for their own 
machine, and travel throughout covered 
areas with a roaming ISP 
No more dealing with in-room systems or 
connections at hotels, which often charge 
an exorbitant fee for internet access. 

For the future. So what does this all 
mean? Spence believes the advent of 
WISPs indicates a shift that has the 
potential to affect everyone who uses 
telecommunications technology. “I 
believe that along with a change from 
fixed line connections to wireless, we are 
seeing shared telecommunications 
connections move to personal connec¬ 
tions like mobile phones. 

“We are also seeing a general trend toward 
IP-based technology, and most importantly a 
move from voice to data,” he says. 

Cooney is less excitable. "I don’t see 
wireless replacing wired networks or even 
really competing with them, because wired 
networks will always have a bandwidth 
advantage. I think people will see having a 
wireless ISP as an advantage in other 
ways, especially if they are on the move a 
lot,” he says. 

For Mac users, WISPs have 
the potential to tap into 
our plug-and-play 
1 ^ mentality. Good 
design on the 
: part of Apple 

means we are 
used to being 
able to just get 
on with things 


r ^ ,i 

unwired 


C overage varies. Some small setups 
such as Link Innovations only serve 
Western Sydney. Others, like 
Unwired, have wider coverage across the 
metropolis. 

Personal Broadband Australia (with the 
brand name iBurst) has coverage in 
Melbourne, Sydney, Brisbane and Canberra, 
as well as Wollongong, the NSW Central 
Coast and the Gold Coast. However, the 
company doesn’t provide direct access 
itself but rather licenses the technology to 
resellers. These include Harvey Norman, 
Bing Lee, Ozemail and many others, with a 


range of pricing plans available (see the 
table “Putting on a burst”). 

Like mobile phones, coverage depends on 
your precise orientation toward a base 
station. All providers have detailed maps 
showing their coverage right down to street 
level, however the nature of the technology is 
such that you may still not be able to get 
coverage at your exact location. The arrange¬ 
ment of buildings around you, the electrical 
wiring in your building, interference from other 
sources can all impinge on coverage. 

Most providers offer a 14-day money- 
back clause that allows you to return the 


on our computers, and fiddling around with 
an internet connection has always been at 
odds with this philosophy. 

The promise of a wireless network is that 
you just plug in and go, without any config¬ 
uration or waiting for contractors to come 
to the house and drill holes in the walls. 

Unfortunately, most WISPs concentrate on 
their far more numerous PC users, with most 
innovation in this sector being directed 
toward PDAs and other portable devices. 

That said, the providers we spoke to all 
indicated that OS X is supported. Some 
only provide an Ethernet modem, which 
means your portability might be affected, 
since you’ll have to plug the modem into 
your PowerBook or iBook wherever you are. 
A PC Card version would be preferred, but 
there’s no word on whether this will ever 
appear for Mac users. 

In ideal world (where cost isn’t a factor) 
the perfect setup would be to have an 
ADSL2 connection for home running at 
8MBit, and carry a wireless connection for 
those times when you’re out and about. 

The last word. The appeal of having a 
single connection no matter where you are 
and being able to carry it from home to 
office without any messing about with VPNs 
or other security is undeniable. 

One thing’s for sure — the initial 
response to this first, slightly rattling gener¬ 
ation of WISPs has been so strong. It’s a 
foregone conclusion that wireless ISPs are 
here to stay, and mark at least one part of 
the future of internet connectivity. 

Now bring on the version that works 
natively with our built-in AirPort cards! That 
would really be something. ^ 


equipment at no charge, if it turns out that 
you can’t get a decent signal. 

Some providers push their offering as a 
mobile solution, not just wireless, so may 
be unsympathetic if you can’t get coverage 
in one specific area, since they expect you 
to move around. ^ 

© 

Hot Links 

www.iburst.com.au/?main=getit 

iBurst resellers. More are added all the time. 
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www.playlist.com.au 



online portable audio superstore, now open for business. 

the biggest range of iPod accessories are just a click away. 



100% 

satisfaction 
money-back 
guarantee 
with every 
purchase. 
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create: 

Announcing the Desktop Create: Awards 2005. 


Principally sponsored by 

OzEMAIL 




Graphic design is a powerful form of communication. 

It can promote a product, convey an identity, express an ideal 
evoke an emotion, provoke a response, tell a story. 

Using media as diverse as illustration, typography, 
photography, animation, web, packaging and print, 
great design delivers the message. 




Entries close end of June 2005 , 
and entry is FREE! Put your best 
work into the mix for a chance at 
fantastic prizes and international 
industry recognition. 

Everyone yet to submit still has a 
chance of being short-listed. 
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WIN $5000 in cash 
ini as the OzEmail 

Designer of the Year 

excellent prizes in 
10 different categories 
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etition details and to enter, go to <www.niche.com.au/create> 
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By Seamus Byrne. 




iLife ’05 for video 


I n recent yearsx, Apple has spoiled Mac 
users with the iLife package. While it isn’t 
necessary to upgrade, the package from 
year to year has offered an excellent series 
of updates — particularly for the amateur 
filmmaker who will get a lot of use out of the 
entire package. At the $119 price point, 
there is a lot of software on offer at a bargain 
price. This year was no exception in the 
quality of the upgrade, with perhaps more 
for the video maker than ever before. If you 
haven’t investigated the updates, here are 
some of the big wins for the video crowd. 

iMovie HD. After last year’s major over¬ 
haul of the iMovie engine, we’ve received yet 
another dramatic improvement as part of 
Apple’s ‘Year of HD’ push. Native HD editing, 
along with support for 16:9 widescreen 
format standard definition DV, offers the kind 
of quality most would only have expected 
from high-end editing applications. 

Beyond these high-end formats, the 
inclusion of direct capture from iSight and 
support for MPEG-4 video from such 
sources as a flash media capture device, 
like a still camera with video capabilities, 


mean iMovie becomes even more versatile 
as a basic editing application. 

The new Magic iMovie feature is a stand 
out. Found in some other editing applica¬ 
tions, generally only on Windows to date, 
this feature offers the creation of an edited 
final product without any user intervention. 
Just plug in the camera, choose Magic 
iMovie, and the software will capture, 
detect scenes, apply transitions and add 
titles and music. You can make adjust¬ 
ments at the end of this process, so this 
can be a great way of putting together a 
very rapid “first cut” before you fine tune 
the edit manually. Or if you want complete 
automatic creation, you can have the movie 
sent directly to iDVD for burning. 

iDVD 5. Along with support for the new 
formats and standards introduced in iMovie, 
one of the best feature additions to iDVD 5 
is disc image support. This is a great tool 
for project backup, creating an encoded 
disc image file ready to be directly burnt to 
any future discs you may need to output. 

Another feature that makes for fast DVD 
creation is the OneStep DVD option. If 


you’re looking to dump a tape quickly to 
DVD, you can come straight to iDVD and 
make it happen. 

For those looking to get more out of 
themes, the new dynamic drop zones offer 
some of the most professional-looking 
menus ever seen in such an application. 
Drop zones allow video clips or images to 
move, rotate and skew around the screen 
for some stunning menu results. 

iPhoto 5 and iTunes 4.7. iLife 05 
has the tightest integration across the 
included applications seen to date, which 
makes bringing photos and music out of 
iPhoto or iTunes into a movie or DVD 
project a simple drag-and-drop function. 
This includes bringing iPhoto folders or 
slideshows into iDVD and the inclusion of 
custom playlists from iTunes as music for 
iMovie or iDVD projects. E^ 

® 

Hot Links 

www.apple.com.au/ilife 
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using a wider imaging area on the 
camera’s sensor. This shooting mode is 
available even in Canon’s MV800 Series 
cameras, which start at an RRP of $799. 

Not everyone has a use for widescreen 
recording at this time, but with widescreen 
so intimately associated with the growth of 
HD displays, it will not be long until this 
frame format becomes much more 
common. To purchase a camera with this 
capability now offers a comforting level of 
future proofing, removing the need (or, 
more aptly, the temptation) to upgrade 
again before absolutely necessary. E^ 


Widescreen for all 


W hile HDV has entered the 

prosumer market, widescreen 
recording has become available 
all the way down to the sub-$1,000 range. 
While it is becoming common to find 
widescreen shooting modes on cheaper 
cameras, many of these offer a cropped 
or stretched shooting mode that reduces 
overall picture resolution. This may not be 
apparent on a standard 4:3 screen, 
which will display the 
images in letterbox 
format, but on a 
genuine 16:9 
display a compar¬ 
ison with true 
widescreen 
recording would 
make the quality 
difference 
apparent. 

Panasonic has 
widescreen mode 


options in its new 3CCD range. In itself, 
this range is offering a major boost for 
low- to mid-range camera quality, with two 
models in the sub-$2,000 market. The 
widescreen mode isn’t true 16:9, but it 
does offer specialist processing in order 
to minimise any impact on resolution. 

Thankfully, true 
widescreen has now 
also entered the 
market in entry-level 
cameras, with Canon 
launching Real 
Widescreen across 
its newly- 
announced 
range of 
digital video 
cameras. 

This mode 
offers true 
16:9 

recording, 



® 

Hot Unks 

www.panasonic.com.au 

“Sort-of” widescreen camcorders 

www.canon.com.au 

"Real” widescreen camcorders 
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Hot Links 

www.macromedia.com/ap 

Macromedia Asia Pacific 

Web video in a Flash 


S QUEEZING as many pixels as it can 
into as small a space as it can, Sony 
has introduced the sleek Cybershot 
DSCT33 camera. Measuring only 99.4mm x 
60.9mm x 20.7mm, the T33 weighs only 
125g, making it one of the most compact 
Macromedia’s Flash Player is the most 
downloaded program on the web, making it 
a reliable platform for smooth rich media 
interactive experiences. With the introduc¬ 
tion of Flash video in Flash MX, video 
producers had a new delivery platform for 
good quality video integrated directly into 
the browser window. 

Delivering video to the web can be a 
difficult task when you’re looking to inte¬ 
grate footage properly into a web experi¬ 
ence. If you’re simply looking to make a 
video available via the internet, you can 
export a version of your video from an 
editing package at an appropriate format 
and file size and upload to your site. To 
integrate video into a site or to give 
viewers reliable access to a video from 
within their browser window, it can take 
much more planning. On the question of 
cross-platform, cross-browser compati¬ 
bility, Flash will deliver the widest 
possible coverage. 

The most exciting news for video 
producers is Macromedia’s next generation 
of Flash is aiming to deliver advances that 
will take video on the web to a new level. 
AMW met recently with Mike Downey, 
Product Manager of Flash, for a demon¬ 
stration of some of the advances to come 
in the next generation of Flash. 

“The new player is codenamed 
Maelstrom,” said Downey, “We’re really 
excited about it and I think this is going to 
be the best piece of software the 
company has ever written [and] video 
innovation is big in the next generation of 
the Flash tools.” 

Special effects. Without question, the 
biggest development in Flash video is full 
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support for alpha channels in imported 
video. Allowing for genuine integration of 
video into page layouts, alpha channelling 
allows for backgrounds to be keyed out so 
that a Flash animation, content, or even 
another video, can be played behind a 
foreground video. 

Downey explains the tricks used for 
getting this effect to work today. “You basi¬ 
cally have to create a black and white 
version of your video, then you bring it into 
Flash. Then you trace the bitmap and 
create an animated mask, which is huge in 
file size and very processor intensive. Not 
exactly what people want.” 

The most stunning part of alpha 
channel support is its full support for 
alpha channelling, meaning even a semi¬ 
transparent channel will be supported. In 
the demonstration viewed by AMW, a 
semi-transparent video of water was over- 
layed on an interactive Flash movie. The 
user could still click and interact with 
elements behind the water surface on this 
background layer — something never 
before possible. 

On top of such a feature, the video 
codec has been upgraded to give 
higher quality video at the same file 
size. Macromedia is tight-lipped about 
the codec it’s moving to (Sorensen 
H.263 was used in previous versions of 
Flash Video). With H.264 being widely 
adopted as the latest ‘best’ video codec 
this year — Apple a particularly vocal 
advocate of the codec as the basis for 
the next generation of QuickTime — it 
will be interesting to see whether 
Macromedia has opted to follow suit. Its 
restraint in announcing the codec may 
suggest otherwise. 

The comparative results demonstrated 
show a very clean, very high quality video 
performance, a clear improvement over 
what was already a good quality codec. 

Some of the advances in Flash will be 
supported directly within the next genera¬ 


tion Flash player, codenamed 8-ball. A 
blur effect heads up an interesting list of 
effects options available at runtime, 
greatly improving Flash performance and 
capability over more traditionally pre¬ 
rendered effects. 

Again, Downey points out the lengths 
some go to in order to create such a blur 
effect today. “They import a sequence of 
bitmaps to slowly blur something in or out 
in an animated effect. But the file size gets 
huge because it is a sequence of images.” 
For the video producer, blurring into and 
out of a sample or preview clip within 
Flash, rather than having to produce a pre¬ 
rendered clip with entry and exit blurs each 
time such a preview clip is generated, will 
be a great timesaver. 

Other effects that will appeal to 

video producers include colour matrix 
options, allowing you to manipulate the 
colour effects within Flash or as a user 
interaction. Effects include colour balance 
adjustments, switching to black and white 
or tonal effects like sepia. Again, the 
ability to include such options as interac¬ 
tions or simply as applied effects that 
are processed in real time by the Flash 
player make producing and managing 
video for the web through Flash unique in 
its capabilities. 

Don’t judge the beta. Macromedia 
offers the disclaimer that some of these 
features may not make the final release, 
but having seen the above video devel¬ 
opments demonstrated and looking very 
good, there was little to suggest they 
would not be included. Even if we were 
to only receive the gifts of full alpha 
channel support and a new codec, Flash 
video would be entering uncharted terri¬ 
tory for video on the web. To receive any 
of the real time effects options, particu¬ 
larly blur, will give us even more reason 
to jump on the Flash video wagon as 
quickly as possible. ^ 









IT'S AS EASY AS BURN, FLIP, BURN. 



Just burn your disc, flip it over, and then burn your own Custom on-Disc design. The LaCie d2 DVD±RW drive is now 
available with LightScribe, an innovative new HP technology that etches precise silkscreen-quality DVD/CD labels 
using the very same laser that burns data onto discs. Lightscribe labeller software for Mac OSX developped by LaCie. 



sales.au@lacie.com • tel:(02) 9669 6900 
Available from Apple resellers. 


www.lacie.com/au 










Divine Design Creative Services (03) 9387-2797 





We've just opened our brand new Mac Superstore at 
826 Glenferrie Road Hawthorn! Just over the road from our old 
store. We now have even more of the best Mac and iPod products 
on-display and in-stock. If you're a regular visitor we invite you to 
come see our awesome new store! If you've never visited our store 
before there's never been a better time to come in! 

Bonus 256MB Memory with iMac G5ss 

■ iMac G51.6GHz 512MB/80GB/ 

ComboDrive 17" RRP $+999 $1929 
or only $17 per week* 

■ iMac G51.8GHz 512MB/80GB/ 

SuperDrive 17" RRP $2399 $2295 
or only $20 per week* 

■ iMac G5 1.8GHz S12MB/1 60GB/ 

SuperDrive 20" RRP $3999 $2899 
or only $25 per week* 


PowerBook G4 

Hot prices on all the latest models! 

■ 1.5GHz/512MB/60GB/ComboDrive/12" 

RRP $3899 $2299 
or only $20 per week* 

■ 1.5GHz/512MB/80GB/SuperDrive/1 
RRP $2749 $2649 or only $23 per week* 

■ 1.5GHz/512MB/80GB/ComboDrive/15" 
RRP $3199 $3099 or only $26 per week* 

■ 1.67GHZ/512MB/80GB/SuperDrive/15" 
RRP $3649 $3549 or only $30 per week* 

■ 1.67GHz/512MB/100GB/SuperDrive/17" 
RRP $4399 $4199 or only $35 per week* 


_E3x 

intiq 21UX 

■ RRP $4609 $4295 

or only $36 per week* 

The ultimate interactive pen display. Unleash your 
creativity! Draw directly on to the pressure sensitive 21" 
LCD display and take your art skills digital! 

Epson PictureMate 
Personal Photo La 

■ RRP $34^ $269 

Simple, easy, border-less 6x4" photo 
I prints. Finally get all those great photos 
out of iPhoto and on display! 

Canon Widescreen 
Digital Video Cameras 

Create truly cinematic home movies with Canon's new 
widescreen cameras! High-resolution 800k pixel CCD 
and DiG!C DV or outstanding image quality. 

■ MV800i RRP $799$ 

20x optical, 400x digital zoom. Night mode. 

■ MV830i RRP $899 $829 

20x optical, 400x digital zoom. Night mode. 

Memory card slot. Extra accessories 

■ MV850i RRP $999 $929 

22x optical, 440x digital zoom. 

Super night mode.Memory card 
slot. Extra accessories included. 


*Flexirent prices are based on a 48 month commercial rental or 
consumer lease. Includes GST. Subject to credit approval. Payable 
monthly. Conditions apply. See in store for details. 




Fax: (03) 9819 3902 OPEN MON^SAT 


LHulUS! 

SLLI2V=L'^'LCL'Vrt ClLkrLll\rL'L'L£ IaCcLCL LidVCcLlCl'H &*1 



Prices were correct 7/4/05 but may be subject to change. We deliver anywhere in Australia. We accept Bankcard, Visa, Mastercard and Amex. Mac, Macintosh and the A| 
to change without notice. Academic editions only available to teachers and academic institutions with appropriate ID. Student editions only available to full-time seconi 
and omissions excepted. 


Prices and specifications subject 
ary and tertiary students with appropriate ID. All prices include GST. Errors 


Authorised 
Solutions Reseller 













































By Phil Luces. 


The Hub. 


Photo. 


055 


Canon’s digital duo 


© 

Hot Links 

www.maxwell.com.au 

Australian distributor of Cokin products 

Little helpers 

W hen you’re trying to get a little 

more out of your compact digital 
camera, it can be a little difficult 
to get accessories, particularly when you 
need a little more focal length. Thankfully, 
French camera filter manufacturer Cokin 
has introduced converter lenses that are 
designed to be used on compact digital 
cameras. The Cokin Magnefix accessory 
lenses, which include a 0.35x wide-angle 
converter and a 2x teleconverter, are 
available in two main sizes that have been 
constructed to fit most compact digital 
cameras. Cokin has even created 
versions of these lenses that fit onto 
mobile phones with cameras. 

To enhance these products further, Cokin 
has also released two filter packs, one for 
landscapes, the other for portraits, which 
allow you to create visual effects “in 
camera” without the need for digital 
retouching. The Cokin Magnetic Landscape 
Pack includes a filter holder, magnetic 
attachment rings, a sunset filter and a 
gradual neutral density filter. The filters in 
this pack are designed to help improve the 
clarity of your landscape shots. For those 
all-important personal shots, Cokin has 
released the Magnetic Portrait Pack, which 
comes with a filter holder, magnetic attach¬ 
ment rings as well as a central spot filter 
and a diffuser filter. 

The Cokin Magnefix teleconverter and 
wide-angle converter are available for $109 
each, while the Magnetic Landscape Pack 
and Magnetic Portrait Pack cost $89 and 
$79 respectively. For more info, contact 
Maxwell on 1300 366 499. ^ 



v V Giving you extra range. 

' Cokin’s Magnefix 

teleconverter helps to 
I * t double focal length on 

compact digital cameras. 


C anon has introduced two products 
for customers looking to either get 
their old images into digital form 
or get them out onto paper. 

The CanoScan LiDE 500F is Canon’s 
latest low-cost scanner to incorporate 35mm 
negative/slide scanning capabilities. 
Designed to take up very little space, the 
CanoScan LiDE 500F incorporates a USB 
2.0 interface and can be placed in a variety 
of different positions so that it takes up 
minimal desk space. The device can even 
be used standing on its side, thanks to a 
stand that allows the unit to be opened out 
to 40 degrees and permits users simply to 
“drop in” the documents or photos they 
want to scan. A built-in transparency adapter 
allows you to scan 35mm negatives or 



Everything in one. Canon’s PIXMA MP760 
features all you could need for your scanning or 
printing needs. 


slides one strip at a time, and the CanoScan 
LiDE 500F has an optical scanning resolu¬ 
tion of 4800dpi x 2400dpi. The scanner 
utilises Canon’s FARE (Film Automatic 
Retouching and Enhancement) technology 
to remove scratches and dust from any 
negatives or slides. 

Priced at just $249, the Canon 
CanoScan LiDE 500F represents good 
value for those looking to digitise their old 
collection of negatives and slides. 

However, if you’re looking for something 
that can do a little more than just scan, 
then perhaps Canon’s latest all-in-one 
device is what you’re after. The Canon 
PIXMA MP760 comes with all the bells 
and whistles you could need, and all of it 
at a fairly affordable price. 

First, the MP760 is a five-colour printer 
which uses individual ink tanks, and can 
print at resolutions up to 4800dpi x 
1200dpi. Incorporating Canon’s FINE (Full- 
photolithography Inkjet Nozzle 



Sleek scanning. The stylish and affordable 
CanoScan LiDE 500F features a built-in film 
scanning unit. 

Engineering) technology, the MP760 
features print heads capable of dispensing 
as little as two picolitres with each drop. 
According to Canon, this printer is capable 
of printing up 25ppm (pages per minute) in 
monochrome, while its colour output is a 
very respectable 17ppm. 

As with all of Canon’s recent printers, 
the MP760 comes allows direct printing 
with PictBridge-enabled digital cameras, 
and this one even comes with memory 
card slots so you can print straight from 
your solid-state media. To aid with the 
direct printing capabilities, the MP760 
comes with a built-in 2.5-inch colour LCD 
screen so you can preview and navigate 
images that you want to print. 

But the MP760 is much more than just a 
photo-quality printer. In fact, the MP760 
comes with a very solid flatbed scanning 
unit, which you can use for making direct 
copies to paper. The scanner itself has an 
optical resolution of 4800dpi x 2400dpi 
and incorporates a Film Adapter Unit 
(FAU) which allows you to scan six 35mm 
negatives or 4 mounted slides at once. 

The impressively specified PIXMA MP760 
is priced at just $499. For further details, 
contact Canon on 1800 021 167. ^ 

© 

Hot Unks 

www.canon.com.au 

Australian home of Canon products 
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Do pay attention, 007. The ultra-stylish and ultra¬ 
cool “all weather” p-Mini Digital S. 


Do it yourself. The five mega pixel Olympus C- 
500 comes with more manual features for the 
camera-sawy. 


Grab bag. Loads of features, 7.1 megapixels 
and an excellent lens. What more could you ask 
of the Olympus C-7070 Wide Zoom? 


A camera for every need 


F irmly establishing its credentials as 
a digital imaging force to be reck¬ 
oned with, Olympus has unveiled a 
range of consumer-oriented digital 
cameras. Among the lower cost offerings, 
Olympus has introduced the C-480 and 
the C-500 digital cameras. The four 
megapixel (2280 x 1712) C-480 comes 
with a 3x optical zoom and incorporates 
14MB of internal memory. Designed 
primarily for the novice photographer, the 
Olympus C-480 features a number of 
functions, such as shooting and review, 
that can be easily accessed with the push 
of a single button. Helping to make 
shooting easy, 14 scene modes are avail¬ 
able with the C-480, and there’s even a 
super macro mode which allows users to 
take shots of subjects that are just 2cm 
away from the camera. A handy 1.8-inch 
LCD screen on the back of the C-480 not 
only displays images, but also can be 
used to present helpful tips for beginner 
photographers, so they can get all the 
information they need to take a shot. 

For those looking for a bit more resolu¬ 
tion, the five megapixel (2560 x 1920) C- 
500 camera includes many of the same 
features as the C-500. Targeted towards 
more savvy photo takers, the C-500 
includes more manual features so that 
photographers can take control over such 
functions as aperture and shutter speed. 
The C-500 also comes with a night scene 
mode, which makes it possible to take 
photos of subjects such as illuminated 
buildings. The Olympus C-480 and C-500 
are priced at $349 and $449 respectively. 


For the more fashion conscious, Olympus 
has also introduced two more products into 
its chic /j series of digital cameras, the /j- 
Mini Digital S and the ij 500. The uber- 
stylish /j-Mini Digital S camera is available in 
three colours (blue, black or beige) and 
comes in a sleek "drop-shaped” form factor 
that measures only 95mm x 55.5mm x 
27.5mm. Featuring a five megapixel CCD 
(2560 x 1920) and 2x optical zoom, the fj- 
Mini Digital S features a number of in¬ 
camera still image editing functions, 
including black and white, sepia, fish-eye 
and soft focus. One of the more remarkable 
elements of the /j-Mini Digital S is that it has 
an “all weather” housing, which ensures 
that the camera can be used in all kinds of 
conditions and situations. 

Olympus’s other “all weather” offering this 
month is the five megapixel /j 500 — not to 
be confused with the C-500 — and it comes 
with an astonishing 20 scene modes, a 
couple of which include underwater shooting 
situations. A 3x optical zoom, which incorpo¬ 
rates three aspherical elements, has been 
integrated into the yL/ 500, making this a very 
solid lens for a compact digital camera. The 
most important feature of this camera is its 
2.5-inch LCD screen based on Olympus’s 
high-definition HyperCrystal technology, 
which has a viewing angle of 160 degrees, 
according to Olympus. The/j 500 is even 
capable of capturing movies with sound at 
up to 320 x 240 resolution. 

The ij- Mini Digital S comes with a $499 price 
tag, while the n 500 will set you back $599. 

Finally, rounding out Olympus’s range this 
month is the impressive C-7070 Wide 


Zoom. The 7.1 megapixel (3072 x 2304) C- 
7070 Wide Zoom features a 4x optical zoom 
lens which is capable of quite wide angle 
shots, roughly equivalent, in 35mm film 
camera terms, to a 27mm-110mm lens. In 
fact, the C-7070’s lens features two aspher¬ 
ical elements and a low-dispersion element, 
designed to improve the clarity and sharp¬ 
ness of the images it produces. The C-7070 
has a super macro mode that allows users 
to focus on objects as close as 3cm, and 
Olympus has an optional range of acces¬ 
sories and teleconverters that are intended 
to expand the range of this lens. 

In keeping with the more professional 
emphasis of this camera, Olympus has 
incorporated manual focus, aperture and 
shutter speed controls into the C-7070. 
Nevertheless, there are also extensive auto¬ 
focus and auto-exposure functions as well 
as numerous scene modes, thus allowing 
even the most novice photographers to 
tackle this semi-pro camera. While the 
$1099 price might not make it accessible to 
everyone, considering the range of features 
it has and the quality of its components, the 
Olympus C-7070 Wide Zoom is a power¬ 
house that appears to be worth the money. 

For further details on any of the Olympus 
cameras, contact Olympus Australia on 
1800 659 678. ^ 
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and. ready to go wherever you go. 


In the studio. In the bedroom. 
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Introducing the Digi 002 


the smoothest compact digital 


audio workstation / control surface 


/ portable standalone digital mixer 


you may ever get your hands on. 


For more information on all Digidesign products and a listing of 
local dealers please visit www.digidesign.com or call (03) 9367 8600. 
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The Hub. 

Music. 


By David Holloway. 




Pro File: Mark Seymour 


I f you frequented the Australian live music 
scene through the ’80s and ’90s, you may 
have seen Hunters and Collectors strut 
their stuff. Best known for songs like “Throw 
Your Arms Around Me”, “Say Goodbye” and 
“Holy Grail”, the band exuded great power 
in their live shows. The juggernaut was 
driven by front man Mark Seymour. Any 
songwriter that can cause a packed pub full 
of men to sing “you don’t make me feel like 
a woman any more” is worth a closer 
inspection. Hunters and Collectors 
disbanded in 1998, and Mark Seymour has 
since been writing and performing solo. 
AMW caught up with him just prior to 
starting a tour with James Reyne. 

AMW: You’ve been heavily involved in music 
composition, production and performance for 
over 25 years now. What’s changed in your 
approach to creating music over that time? 
Seymour: Songwriting is as hard as ever. I 
spend a lot of time on my own in the shed 
with my computer. I work harder... I 
demand more from songs than I did when I 
was young. I throw away about 90 percent 
of what I write. Truth is everything. 

AMW: A lot of readers will primarily know 
you as the front man of Hunters and 
Collectors. All your albums featured tech¬ 
nology, none more so than “Cut”. Can you 
describe what technology you had at your 
disposal when making that album? 
Seymour: It was recorded on a Sony digital 
multi-track machine, which was state of the 
art then. Because it was digital tape the 
mixing options were virtually infinite which 
was very exciting at the time, but of course 
now you can do all that home. Mind you, 
Hunters and Collectors were a huge group 
and we needed a lot of space to record. 

AMW: Hunters and Collectors playing live 
was arguably one of the best performance 
experiences you could witness throughout 
the ’80s and ’90s. Logistically how did you 
approach the gigs, and did technology play 
a heavy role? 

Seymour: We were highly organised. Live 
performance and sound was central to our 
work, sometimes to the detriment of song¬ 



writing. John Archer, the bass player, 
owned the PA system. He worked very 
closely with the front of house operator, 

Rob Miles, and the PA was augmented as 
our popularity grew over many years. It 
would be pointless to list the gear here as 
there was simply tonnes of it, but suffice to 
say it all worked, most of the time. 

AMW: Stepping forward five years, you 
commenced your solo career which has 
produced three studio albums, a live album 
and an acoustic retrospective. 

What has changed for you as a songwriter 
working on these albums compared to 
H&C days? 

Seymour: Naturally I have more control, 
which means there is greater accuracy, but 
the band experience was as much about 
power as it was about lyrical finesse. Today, 
songwriting is as much about emotional 
truth as it ever was, but without the sub¬ 
committees! 

AMW: When did Macs first become a 
creative tool for you, and do you remember 
what Mac it was? 

Seymour: It was a Power Mac 7300. I didn’t 
use it for music. That came later with my 
first PowerBook, which I still use. 

AMW: What software do you use currently 
use to create music, and why have you 
chosen it? 


Seymour: Cubase 4.1. It is very easy to 
draft chords on acoustic guitar. I am 
relaxed with it, which I think is crucial for 
good work. I have tried other sequencers 
but I’ve always gone back to Cubase. 

AMW: Outside of the music domain, what 
are you favourite Mac applications? 
Seymour: I use iTunes to burn and compile 
set lists. It’s convenient for sending MP3s 
as attachments to other musicians. 

AMW: What Macs do you currently use? 
Seymour: I have two PowerBooks. The 
older one with OS 9.2.2 I use exclusively for 
songwriting. It has a Digigram VX Pocket 
(PCI audio card). I have a newer G4 for 
everything else. 

AMW: While you have the floor, are there 
any annoyances you’d like to see Apple fix 
with hardware or software? 

Seymour: No, Apple’s cool. But I’ll say this: 
the Mbox version of Pro Tools sucks! 
Nothing wrong with Pro Tools itself but the 
Mbox is a cumbersome unnecessary 
device with controls that are simply not 
needed for two-track recording, especially 
when writing. 

AMW: What are your thoughts on digital 
music downloads, including services like 
the iTunes Music Store? 

Seymour: I’d rather have CDs. It doesn’t 
interest me. 

AMW: What do you hope to achieve musi¬ 
cally in the next five years? 

Seymour: Stay fiscal! Get my kids through 
school. Pay for it with a creative lifestyle. 

AMW: I have to ask this, sorry. Midnight Oil 
recently played WaveAid and the Hoodoo 
Gurus are back in action. Any chance whatso¬ 
ever for a Hunters and Collectors comeback? 
Seymour: You’ll need to phone the drummer. 
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Hot Unks 

www.markseymour.com.au 

Mark Seymour’s home page 
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DESKTOP RECORDING STUDIO 


• • 


NOW YOUR HOME CAN BE ONE OF THEM. 



OMEGA DESKTOP RECORDING STUDIO™ INCLUDES: 

Steinberg® Cubase LE®- Multi-Track Recording Software 

Lexicon 0 Omega - 8 Input x 4 Bus x 2 Output USB I/O Mixer 
Lexicon 0 Pantheon - World Class VST Reverb Plug-In 


More than 30 years ago, when Lexicon invented digital 
reverb, most recording studios were multi-million dollar 
rooms occupied only by famous rock stars and big record 
labels. And while Lexicon still lives in that rarified air of 
stardom with the world’s most sought-after reverbs, now 
you can find us a lot closer to home. 

Now Lexicon brings you the Omega Desktop Recording 
Studio, a completely integrated recording system with 
everything you need to transform your computer into 
a full-on professional 24-bit digital studio, all in one 
box. In addition to Steinberg Cubase LE® recording and 
production software, you’ll get an 8-input, 4-Bus, 2-out¬ 
put USB I/O mixer with inserts, instrument input, MIDI 
I/O and complete metering and monitoring functions. 
Record up to 4 tracks at once from 8 audio sources, 
and mix up to 48 audio and 64 MIDI tracks almost 
anywhere.. .with the lush, exquisitely rich reverbs that 
made Lexicon famous in a VST version of Lexicon’s 
Pantheon® reverb plug-in. 

Pick up an Omega Studio at your Lexicon Pro dealer 
today, and discover for yourself why that famed “Lexicon 
Sound’’ has been on the majority of hit recordings 
since 1971. Who — 

knows? Maybe |Ayj#||||0 
the next one 

will be yours. !■■■■■■■■■■■■■ ■ 


COMPLETE RECORDING SOLUTION 


CONTAINS ALL THE COMPONENTS NECESSARY TO TRANSFORM YOUR COMPUTER INTO A PROFESSIONAL 24-BIT RECORDING STUDIO. 

Distributed by JANDS • 40 Kent Rd. Mascot 2020 NSW • Ph:(02)9582 0909* Fax:(02)9582 0999 • www.jands.com.au 






























everyday training for everyone 

academy now open 


applecentretaylorsquare.com.au/academy 


7-9 Flinders Street, Darlinghurst NSW 2010, Australia, 
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Apple and education in Australia. 


By Martin Levins. 




Back to the 
drawing board 


Hot Links 

www.nemetschek.net 

The Vectorworks mothership 

www.ozcad.com.au 

The OzCAD web site. 

www.aladdin.com/support/hasp/vendor.asp 

Where to find the INI file hack for client recognition of dongle server across 
multiple subnets. Look for NetHASRini Files 


R: 


I ecently, we had to choose a Computer Aided Design software 
package. Traditionalists would mutter “industry standard” 
k (whatever that is) and suggest that AutoCAD would be the 
only option that you would accept. “We need to train the kids for 
industry, prepare them for the workplace,” blah, blah. 

AutoCAD has a real problem — it’s so deeply dependent on the 
Windows operating system, I doubt that there will ever be a version 
for Mac, even though its roots are in the Unix environment. 

So, we looked at purchasing Wintel machines, installing Virtual PC 
and running under that emulated environment, or running the soft¬ 
ware off a Citrix server (Citrix shares its Windows sessions to thin 
clients running a special program) 

The first option was considered (I know, I 
know...) but it would mean less flexibility: you 
could only use it in a PC “lab” situation. 

The second two options failed because of the 
anti-piracy security systems that AutoCAD 
depends on. (Architects and engineers must be 
an untrustworthy lot: almost all CAD packages 
involve bizarre security issues. I thought it was 
only musicians that needed this level of supervi¬ 
sion? More of this later.) 

So I asked if we could review what we wanted 
from such an application, did a web search, 
and found some alternatives. 

The hands-down winner in our review was the 
cross platform Vectorworks from Nemetschek — originally the Mac 
only MiniCAD. Doesn’t it strike you that a lot of modern software that 
is hailed on the Windows platform had its origins on Mac? 
Vectorworks is distributed and supported in Australia by OzCAD, 
which has an enviable reputation for client support. 

One of our AutoCAD acolytes tried the program (a demo version 
is available on request from OzCAD) and came back raving. “It’s so 
much simpler than AutoCAD: I can be a lot more productive. Why 
didn’t I know about this before?” 

This “road to Damascus” experience was pleasing enough, but 
we learnt more and more of this package that iced its cake. Let me 
briefly list some of the advantages: 

■ The full package comes with Australian standard libraries of archi¬ 
tectural and engineering items; 

■ Modules are included for theatre lighting, landscaping, road 
construction and 3D fly-throughs; 

■ The interface can be customised so that users can load specific 
workspaces tailored to their needs, so that beginners aren’t flum¬ 
moxed by huge toolsets; 

■ With the recent update to version 11.5, Vectorworks will even take 
a plan drawing and make it appear as a hand drawn sketch; 
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■ Even better: Queer Eye for the Straight Guy in the US uses 
Vectorworks to design their makeovers. 

We were sold. 

NOW, the hard part. Installation was where the fun began. Not 
a huge problem, but an issue that requires a brief dive into the 
technogeek pool: watch the step. 

First, Vectorworks protects its intellectual property by using a serial 
number in combination with a dongle: a common security device; like 
a small thumb drive that plugs into a USB port. Thankfully, you only 
need one dongle, located on a handy machine. 
A piece of software runs on that machine, effec¬ 
tively turning it into a dongle server. 

So far so good, but when we moved the 
dongle server to a machine in the computing 
office, the client couldn’t find it. 

A quick e-mail to Julian at OzCAD resolved 
the issue: our teacher’s machine was on a 
different IP subnet and we needed to install an 
INI file to tell the client where the server was. 
OK, can handle that. 

The serial number is stored in the user’s own 
Library, rather than the System Library. Hence, 
if a new user logs on, they are asked to enter a 
serial number, even if the dongle server is active and contactable. 

Some teachers have addressed this by handing out serial numbers 
to their students so they can enter when required, but this would 
really annoy, especially as we use mobile accounts on all our 
machines and we needed a way of making the serialisation “stick”. 

A search for the usual suspects: changed invisible files, prefer¬ 
ences and so on, revealed a file called “Vectorworks Preferences” 
which stored the serial number, but in the resource fork of the file, 
not in the data fork, which threw me for a bit. 

The upshot is that the file can be copied, but it’s best to do this at 
Terminal level, using “ditto -rsrc” to ensure that the resource fork is 
copied as well. Place the copy in the relevant section of the User 
Template (for mobile accounts) or in the Workgroup Manager and 
you won’t need to enter a serial number again. 

Of course, if you have a one user per machine scenario in your 
institution, then you’re OK. (Note to Netmetschek: A licence manager 
similar to AutoCAD’s would be a Good Thing™) 

I think it’s time for my meds. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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By Glenn Fleishmann. 


Share the internet wirelessly 


AirPort dynamics 

Most households with one computer have 
one, two, or three more, demographers tell us. 
Most broadband ISPs offer just a single 
address for their least-expensive accounts. 
Reconciling that mismatch of quantity is why 
many users need to take control of dynamic 
addressing: assigning private internet protocol 
(IP) numbers to machines on their local 
networks to share a single IP address 
provided by their ISP 


© 


HotUnks 


www.sustworks.com 

IPNetRouterX 


I! 


' f you use a gateway such as an AirPort Extreme Base Station 
to connect to the internet, then you are probably already 
.using dynamic addressing in the form of Dynamic Host 
Configuration Protocol (DHCP) coupled with Network Address 
Translation (NAT). This combination creates private addresses 
in the gateway and assigns them on demand to the 
computers on your network. DHCP and NAT work 
together to take the single address your ISP assigns you 
- which is often assigned dynamically from a pool of 
addresses itself - and multiplies it transparently across 
your LAN. 

There are times when your gateway’s built-in DHCP- 
NAT combination won’t cut it. One of the most glaring: 




Moonunit Extreme Closet 


O 


o <*> 

Restart Upload Default Password Proxies 
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AirPort internet Network Port Mapping Access Control WPS 

Settings in this section determine how this base station’s Internet connection is shared with 
computers connected to its AirPort network. 

i 

§§ Distribute IP addresses 
AirPort client computers: 

® Share a single IP address (using DHCP and NAT) 


Use 10.0.1.1 addressing 


~hR 


O Share a range of IP addresses (using only DHCP) 

Beginning: 10.0.1.2 DHCP lease: 

Ending: 10.0.1.200 Message: 


9999 Days 


3 


□ Enable PPP Dial-in Configure... 
Q Enable AOL parental controls 


LDAP Server: 


NAT and DHCP will be used to share a single IP address. Client computers on the network should 
configure TCP/IP to obtain an IP address using a DHCP server. The base station will act as a bridge 
between the AirPort and local Ethernet network. 
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Address sharing. AirPort Admin Utility’s Network tab is where you set up 
DHCP and NAT addressing. 
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when, like the AirPort Express Base Station, your gateway has 
only a single Ethernet port. If that’s the case, you can’t use its 
internet connection sharing for machines with wired (as opposed 
to wireless) connections, because doing so would pollute your 
ISP’s DHCP service. In fact, Apple’s current AirPort hardware 
won’t allow you to share in this fashion; the original single- 
Ethernet-port graphite AirPort Base Station did. 

The problem is that many ISPs - especially cable-modem 
providers - bridge your network connection directly onto their 
network: your Ethernet network becomes an extension of their 
larger pool. This is a stupid design for many reasons, but it’s stan¬ 
dard practice. 

If you activate DHCP service on your gateway, and that 
gateway has just one WAN or LAN port, then your DHCP service 
could push out to other machines in your ISP’s network. If those 
other machines use your DHCP-assigned addresses, they prob¬ 
ably won’t be able to connect to the internet at all, and your 
ISP could cancel your service in retribution for the trouble 
you’ve caused. 

There are ways of configuring DHCP on 
your end to prevent that from happening. 
In addition, you can use these same 
configuration tips when you want to 
assign fixed, private addresses to specific 
computers, based on their MAC (Media 
Access Control) addresses or DHCP client 
IDs; when you don’t want to live with the 
limited addresses your gateway dishes 
out; or when you’re running a combina¬ 
tion of static and dynamic addresses and 
your gateway can’t handle them the way 
you want. 
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FREE UPDATES! 

Wm . 

Ta 

ke Control 

of Your 


AirPort 

Network 

The Answers You Need Now, 
From Leading Macintosh Experts 

Glenn Fleishman 
Edited by Adam a Tonya Engst of TWens 


By the book. This 
article is an excerpt 
from Take Control of 
Your AirPort Network, 
by Glenn Fleishman 
(2005; reprinted by 
permission of 
Peachpit Press). 


Configuring DHCP with AirPort. 

Here’s how to turn on DHCP in your AirPort 
base station using AirPort Admin Utility 4.1: 
1. After opening AirPort Admin Utility (in 
Applications: Utilities), connect to your 
AirPort base station. 

2. In the Network tab, select DistributelP Addresses (see the screen- 
shot “Address sharing”). 

3. Set the DHCP lease. (A lower number recycles addresses faster; 
a higher number is better for machines that stay on the 
network indefinitely. On busy networks, a longer lease time 
can cause you to run out of addresses.) 

If your ISP gives you a single IP address that you want to share 
with all the computers on your network (the likeliest scenario), 
continue on; otherwise, you’re done. 
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AirPort to an existing local network, you 
of the IP 




The AirPort base station will be at 192.168.1.1 and will 
serve a range of addresses from 192.168.1.2 to 
192.168.1.200. 

( Cancel ) ( OK ) 


any existing gateways (by deselecting DHCP Service, Distribute 
IP Addresses, or whatever setting your particular hardware uses). 

OS X 10.3 lets you run a simple DHCP and NAT server combi¬ 
nation through its Internet Sharing feature. (OS X 10.2 has a 
similar, less powerful feature.) To set it up: 

1. Select the Internet tab in the Sharing preference pane (see the 
screenshot “Share the net”). 

2. Choose Built-In Ethernet from the Share Your Connection 
From pop-up menu. 

3. In the To Computers Using list select the Built-in Ethernet option. 

4. You’ll get a warning about disrupting your ISP’s network. 
Click on OK to close the warning, and then click on the Start 
button in the Sharing preference pane. 


Keep it private. Clicking on the pop-up menu under Share A Single IP 
Address lets you customise the addresses that DHCP hands out. 

4. Select the Share A Single IP Address (Using DHCP And 
NAT) option. 

5. Typically, you can leave the Use 10.0.1.1 Addressing option 
selected in the pop-up menu, and just click on Update. 

If you want to change the private, NAT-generated addresses 
assigned by the base station, use the pop-up menu to choose one 
of two other ranges of reserved addresses that don’t overlap with 
real addresses: 192.168.1.1 or 172.16.1.1. 

You can also choose Other from the pop-up menu to open a dialog 
box where you can define the third number in the IP range. If you 
were already using the identical network range for some other 
purpose, you would choose a third number in the IP range, other 
than the Apple default; if, for example, you already have a network 
that starts with 192.168.0, you could set your AirPort gateway to 
feed out addresses that start with 192.168.1 (see the screenshot 
“Keep it private”). The .1 address - such as 10.0.1.1 - is always 
reserved for the AirPort base station as the gateway address. 

Software-based DHCP servers. Software-based DHCP 
servers can provide more flexibility or, if your gateway lacks 
internet connection sharing, substitute for the missing function¬ 
ality. There are two simple software-based methods of adding 
DHCP and NAT: the Internet Sharing software built into OS X 
10.2 and 10.3, and the commercial software IPNetRouterX, from 
Sustainable Softworks (see “Hot links”). 

These software-based DHCP server options work only with a 
network that uses static IP addresses, or in which a gateway is 
connected via its LAN ports to the local Ethernet network. If you 
use one of these methods, you must turn off DHCP and NAT in 


Wired broadband gateways, it’s easy to overlook this last 
option, yet it’s a cheap and simple method to add DHCP and NAT 
service to your network. While most broadband gateways are sold 
with Wi-Fi as a full wireless option, you canstill purchase inex¬ 
pensive hardware boxes that have all or most of the same features 



Share the net. You can also use Panther’s built-in Internet Sharing to 
configure and run DHCP and NAT services from your Mac. 

but no Wi-Fi. These devices are the ideal solution when you’re 
trying to use a single-port basestation, such as the AirPort 
Express, with wired computers on the same network. 

Whichever way you do it, customising the DHCP configuration 
inside your network can solve a multitude of problems — just be 
careful that doing so doesn’t get you kicked off your ISP. 
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Celebrating 21 years Service to the Computer Community! 

Australia Wide Shipping — Mail to PO Box 70 Narwee 2209 

Phone: 02 9548 3231 Fax: 02 9548 3901 

www.nextformac.com.au sales@nextformac.com.au 

Your whole life in a computer?????? Yes Please!!! 






What if you could fit your whole life — all 

your music, all your photos, all your movies, all 
your email — in a computer as fun and useful as 
an iPod? Now you can. Introducing the futuristic 
iMac ® G5 in 17 and 20-inch widescreen models. 
The entire computer, including a G5-based logic 
board, slot-loading optical drive, hard disk, speak¬ 
ers, and even the power supply — dwells inside 
the enchanting display. 

Modern living starts from $ 1999 
or Rent from $16.10/wk* 


JnB+lkM 

Power book G4 $2399 
Creative Suite Premium $1995 with 
Indesign®, Photoshop®, Illustrator®, Acro¬ 
bat® Pro, GoLive® Version Cue® & More! 
QuarkXPress® $1795 (Until 30/4) 
Microsoft® Office 2004 $645 with 
Word®, Excel®, Powerpoint®, Entourage®, 
MSN Messenger® 

Throw in a Mini iPod® or printer $299 

= $7133 

n 3 \/onr 



Takes the Fall! Now every PowerBook G4 is 

equipped with Apple’s Sudden Motion Sensor to 
help protect your most valuable asset: your data. 
Want power to burn? The new PowerBook models 
offer 8x SuperDrives. Each PowerBook comes stan- 
from*$54.65/wk dard with 512MB of memory and a 5400-rpm hard 




*On a 3 year rental plan with AIF 
Save with a rental plan - bundle your 
hardware, software and services. Free 
up your cash! Start your own business! 
Spoil yourself with one of Apples unique 
and stunning computers. You can be up 
and running with just one month’s pay¬ 
ment. Call now & unleash your creativity! 



disk drive. It’s also perfectly smooth on all surfaces, 
with no doors, protruding latches or levers to break 
no sharp edges to catch on your clothing! 

Featherweight Champ is light enough to carry 
around all day, the three new PowerBook G4 models 
start weighing in at just 2 .7 kg. 

Starting at just $2399 
or Rent from $ 7 9.30/wk* 



Adobe® Acrobat® Professional $289 

Adobe® Acrobat® Standard $189 

Adobe® After Effects® Pro P.O.A 

Adobe® After Effects® Standard P.O.A 

Adobe® Creative Suite Standard $990 

Adobe® Creative Suite Premium $1 295 

Adobe® Dimension $149 

Adobe® Framemaker - UNIX $51 5 

Adobe® GoLive® $330 

Adobe® Illustrator® CS $330 

Adobe® Indesign® CS $330 

Adobe® LiveMotion $199 

Adobe® Pagemaker $175 

Adobe® Pagemaker Indesign Edition $675 

Adobe® Photoshop® CS $330 

Adobe® Streamline $165 

Adobe® Type Manager Deluxe $119 

Cleaner $365 

DiskWarrior $ 88 

Filemaker® Pro 7 $242 

Macromedia® ColdFusion P.O.A 

Macromedia® Contribute $132 

Macromedia® Director (from 8.5+) $599 

Macromedia® Dreamweaver® $309 

Macromedia® Freehand® Xgrade $245 

Macromedia® Freehand® from 9 $249 

Macromedia® Freehand® from 10 $175 

Masterjuggler Pro $ 89 

Microsoft® Office 2004 Standard $399 

Microsoft® Office 2004 Pro $599 

Portfolio $199 

QuarkXPress® v3 to v6.5 (till 30 April) $595 
QuarkXPress® v4 to v6.5 (till 30 April) $595 

QX Tools Pro $195 

Stuffit Deluxe $ 59 

Suitcase $ 88 

TechToolPro $110 

For full expanded PDF price list - visit our 
web page - www.nextformac.com.au a 



The new Power Mac G5 


Supersonic Speed 

Apple designed a liquid cooling 
system for the G5, resulting in a 
cool tower that runs Photoshop 
nearly two times faster than a 
Pentium 4-based system. In fact, 
for most creative endeavors, 
the Power Mac G5 simply has no 
competition in its class 


Engineered for the Creative Class! The cre¬ 
ative class needs superior tools to produce designs, 
music, high-definition video or the next scientific 
breakthrough. The new Power Mac G5 line extends 




as far as you require. Up to two 
64-bit G5 processors reaching 
top speeds of 2.5GHz, room for 
up to 8GB of main memory, pro 
performance graphics cards and 
ultrahigh-bandwidth system ar¬ 
chitecture will give you more re¬ 
sults than systems costing twice 
as much. Yours from $2399 
or Rent from $ 7 9.30/wk * 


Adobe 



Adobe®Creative Suites— 

Premium Full $1995 Upgrade $1295 
Standard Full $1595 Upgrade $ 990 
Education $ 595 

Place your order today for this 
industry leading software package! 

Multi User Licensing specialists - 

Take advantage of NFM’s overabundance of multi-user Photoshop v5 licenses, 
and get your business up and running with Adobe’s Creative Suite ®, or Photoshop ® 
at unbeatable low prices. This is what you get - Full Installation Disks with new 
Serial Number. Legal transfer of ownership of previous Photoshop ® v5 mulit- 
user licenses, with dual platform Mac and/or Windows installation capabilities. 
Some examples for you to consider - remember, we will suit your needs! 

10 user Photoshop ® CS License . $8,500 S- 

5 user Creative Suite Premium . $7,500 

10 user Creative Suite Standard . $12,000 

10 user Creative Suite Premium $14,750 


Authorised 
Solutions Reseller 


*AIF reserves the right to adjust rates in line with market movements at any time without notice - Conditions Apply. All prices subject to change without notice - E&OE 
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By Ben Long. 

Adjust your digital snaps 


iPhoto 5's secret weapon 

Although it’s not hard to spot a bad image, 
figuring out exactly what to do to fix it isn’t always 
so easy. That’s one reason iPhoto 5’s new Adjust 
palette is so exciting. With the help of its 
advanced controls, you can quickly diagnose 
and fix subtle image problems that were impos¬ 
sible to repair with previous versions of iPhoto. 

T he Adjust palette offers a collection of sliders that control 
basic image settings. Some — such as Sharpening and 
Rotation — are fairly obvious, but how can you tell whether 
an image requires a different temperature or exposure? Turn to 
the Levels histogram. This multicoloured graph at the bottom of 
the Adjust palette is an easy-to-use guide to spotting and fixing 
common image problems. By learning to interpret what the Levels 
histogram is telling you, you can take much of the guesswork out 
of correcting bad photos and discover ways to make good photos 
even better. 


Hot Unks 

www.apple.com.au/ilife/iphoto 

Find out more about iPhoto’s new toys 


Histogram literacy. The histogram is a bar chart that shows 
the distribution of tones in an image. Black is on the far left edge, 
white is on the right, and everything else is in between. 

Usually, you want photos with as broad a range of tones as you 
can get. Think about boxes of crayons: you can create a much 
more detailed image with 64 different crayons than you can with 
just eight. Likewise, if the bars in the histogram are crammed 
together in a narrow space, your image probably doesn’t have the 
resources it needs to depict subtle detail. 

With a well-exposed image, the histogram’s bars will stretch 
across the full range of the graph. If your histogram’s bars are 
clumped on either the left or the right side, the image is probably 
underexposed (lacking good highlights) or overexposed (lacking 
good shadows), respectively. If the bars don’t stretch to either 
edge, then your image lacks contrast. 

Fixing dark or light photos. The Levels feature also 
includes easy-to-use controls that let you correct the problems 
your analysis reveals. 

Say a photo looks a little washed out. You look at 
the histogram and notice that the bars representing 
the light tones stretch to the end of the graph, but your 
dark tones fall short of the mark - so there’s no real 
black (see the screenshot “Into the shadows”). 

In previous versions of iPhoto, you might have 
solved this problem by increasing the Contrast setting 
— but the Contrast slider affects both highlights and 
shadows. So you’d also brighten some of your high¬ 
lights, which are already perfectly exposed - thus 
eliminating important detail. 

For better results, use the Levels controls to adjust 
your photo’s highlights and shadows independently. 
Below the histogram are two sliders: a black slider on 
the left and a white slider on the right. Where these 
sliders are positioned determines which tones in your 
image correspond to black and white. 

To give your washed-out image more zip, simply 
move the black slider to the point where the 
histogram drops off. iPhoto will then stretch and scale 
the image’s intermediate tones so that the overall 
distribution remains the same - but the image’s white 
point will remain untouched. The result is a photo 
with richer tones and stronger shadows. Likewise, you 
move the white slider to give an underexposed image 
better highlights. 
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Howto. 


Fixing exposure. If you’ve corrected your photo’s white and black 
points but the image still looks a little too dark or too light, your next 
strategy is to adjust the exposure. 

The Exposure slider (located just above 
the histogram) lets you adjust the 
midpoint of your photo’s data without 
affecting the white and black points. By 
moving the Exposure slider to the right, 
for example, you can lighten up an 
image’s middle tones without damaging 
the brightest highlights - something you 
can’t do with the Brightness slider. 

Correcting bad colour, one of the 

most challenging image problems to 
solve is bad colour. It’s not always clear 
what needs to be done to remove 
unwanted colours. Here, too, the Levels 
histogram can help. 

The image on your computer screen is 
made using three different colour chan¬ 
nels - red, green, and blue. When 
combined the right way, these three 
colours create all the other colours and 
greys you see. When combined at full strength, they produce white. 

iPhoto’s Levels histogram displays three sets of coloured bars - 
one for each colour channel. By examining how these colour 
channels overlap, you can get a sense of where colour problems 
may exist. 

Consider, for example, my picture of a tunnel (see the screen- 
shot “Tunnel vision”). If you look at the original’s histogram, 
you’ll notice that the three channels barely overlap — especially 
in the highlights. Since you need all three colours to produce a 
true white, the brightest areas of the image appear to be yellow. 

To change the alignment of an image’s colour channels, use 
the Temperature slider. Move the slider to the right to make your 
image warmer (shifted more towards red) or to the left to make 
it cooler (shifted more towards blue). In the case of the tunnel 
picture, I moved the slider to the blue side until all three channels 
ended at roughly the same place on the histogram — producing 
a more accurate white. 


Get it right the first time 



If your image’s histogram bars run into the far 
edge before they have a chance to taper off, 
there’s a good chance that you’ve clipped your 
highlights or shadows. This results in large 
areas of white or black where there should be 
subtle shades of grey. While there’s not much 
you can do to correct this problem in iPhoto — 
you can’t improve detail where none exists — 
you may be able to prevent this problem from 
occurring in the future. 

These days, most cameras can display histograms 
just like the ones in iPhoto 5, so you can check an 
image’s histogram immediately after shooting. If you 
find that either edge is clipped, adjust your camera’s 
exposure settings and shoot again. 

Prevent blowouts. Because this image was 
overexposed, its tones are clustered on the right 
side of the histogram. The camera’s histogram 
could have uncovered the problem while there was 
time to reshoot. 


Once you have the channels lined up, you 
may discover additional colour problems. In this case, the image 
became a little too blue overall. To fix this, I moved the Tint slider 
to warm up the image while preserving the tonal distribution (so 
whites stayed white). The result is much truer colour and a shape¬ 
lier histogram. 

The learning curve. Like any well-engineered tool, iPhoto’s 
Adjust palette becomes easier to use as you gain practice. The 
histogram may be intimidating at first, but it offers a wealth of 
information to people who learn its secrets. These skills will help 
you in many other areas — you’ll find similar histograms in 
programs such as Adobe Photoshop and After Effects. ^ 


TIP 


, To toggle between your image’s before and after 
views while making changes in the Adjust palette, 
simply press the control key. You can step back through indi¬ 
vidual adjustments by repeatedly pressing 3€-Z. 




Temperature: 

• Tim!#:: 


Tunnel vision. The original image suffers from a noticeable yellow cast. With the Temperature slider A, I put the image’s separate channels into better 
alignment, creating more-accurate colour. After final Tint and Exposure adjustments, the image had better brightness and overall colour. 
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Freecall: 1800 BUY MAC 


Peace. Love. iPod 

It's a revolution. 




Free Australia 


Roku SoundBridge 

Network Music Player 


★★★★★ 


Works with 

Mac iTunes 



Wired Editor's Pick — Rated 5 out of 5 


Macworld 

♦Iff 


Finally, a network music player 
that looks as good as it sounds! 

Roku SoundBridge plays your PC 
or Mac digital music files anywhere 
in the house - connecting your 
stereo or powered speakers to your 
computer’s digital music library. 

Or, listen to a variety of Internet 
Radio stations, without even turning 
on your computer. WMA, MP3, AAC, 

AIFF and WAV music formats are 
supported — and it’s network ready 
with wired Ethernet or Wi-Fi. 

A large, bright display; 

Apple Rendezvous® and iTunes®* support; 
make the SoundBridge the most compatible 
music player around. Contact us for more 
details. 


Now Available from: 

www.palaeographics.com.au 


Freecall: 1800 BUY MAC 
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Open foreign media files 
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Play anything 

Your favourite band releases a live 
recording on its web site, but iTunes 
can’t play it. Your friend sends you a link 
to an irreverent political spoof, but 
QuickTime Player can’t open it. With so 
many Windows-centric files floating 
around the internet, it’s easy for Mac 
users to feel left out. With the right soft¬ 
ware — most of which is just a free 
download away — you can play almost 
any file your Windows-using friends 
throw at you. 


Audio conundrums. iTunes 4.7 supports MP3, AAC, Apple 
Lossless, AIFF, and WAV files. To play other file formats, you’ll 
either need to convert the files into something iTunes recognises 
or find an alternative player. Here’s what to do with some of the 
troublemakers you’re most likely to encounter. 

Windows Media Audio. Microsoft is the king of proprietary 
formats, and Windows Media Audio (WMA) is one of the 
company’s most popular. You can play almost all WMA files with 
the help of Microsoft’s free Windows Media Player 9 for Mac OS 
X (see “Hot links”). 

The player won’t be able to help you with DRM-protected files, 
such as those purchased from Windows-oriented online music 
stores - a problem if you’re moving to the Mac from a Windows 
machine. In this case, your best bet is to burn your purchased 
songs onto a CD from your Windows machine and then re-rip 
them on the Mac. Windows Media Player also can’t play WMA 
10 files, which are less common and require the newer, Windows- 
only version of the player. 

Although Windows Media Player will let you listen to compat¬ 
ible WMA files, it won’t let you export the files to an iTunes- 
friendly format. If you want to add the songs to your iTunes 
library, you’ll need to tiy Patrice Bensoussan’s free EasyWMA (see 
“Hot links”). Its simple drag-and-drop interface lets you quickly 
convert many WMA files to MP3 or WAV files. 

For the files EasyWMA can’t handle, there is a more circuitous 
route. Programs such as Rogue Amoeba’s Audio Hijack and 
Ambrosia Software’s WireTap Pro (see “Hot links”) can record any 
sound played on your Mac - including songs played by Windows 
Media Player. Simply save the recording as an AIFF, MP3, or AAC 
file, and then import it into iTunes. 


Hot Links 

www.microsoft.com/mac 

Microsoft Media Player 9 

www.carrafix.com/EasyWMA 

EasyWMA 

www.rogueamoeba.com 

Audio Hijack 

www.ambrosiasw.com 

WireTap Pro and Snapz Pro X 2 

www.real.com 

RealPlayer 10 

www.archive.org 

The Internet Archive 

www.etree.org 

Download xACT 

bt.etree.org 

Community BitTorrent Tracker 

www.bigblueamoeba.com/~pxr/pub/ 

MacAmp Lite X 

sourceforge.net/projects/qtcomponents/ 

Ogg Vorbis QuickTime Component 

www.divx.com 

DivX codec 

mplayerosx.sourceforge.net 

MPlayer 

www.videolan.org 

VideoLAN Client 

www.apple.com/quicktime/products/mpeg2playback/ 

MPEG-2 playback for QuickTime 


Cl® ® 

mp3 i 

For mat 


EasyWMA 


CD 


ISO kbps 

Bit Rate 


V A 


Clean Show Abort 


S Ying Yang Twins - What's Happening.wma 

Completed 

% Ashley Simpson- LaLa.wma 

Completed 


m KoRn_Word.Up.WMA 

wmmsmm r~ 


36% 


Become a convert. If you want to turn WMA files into something iTunes or 
the iPod can play, EasyWMA is the app for you. 


RealAudio. Another audio format you’re likely to come across on 
the web is RealAudio. Like WMA files, RealAudio files require a 
special player - in this case, the free RealPlayer 10 for Mac OS X 
(see “Hot links”). Like Windows Media Player, RealPlayer can’t 
convert RealAudio files into other formats. You’ll need to use one 
of the audio recorders mentioned in the previous section to import 
the songs into iTunes. 

Lossless audio. With iTunes 4.5, Apple added Apple Lossless, an 
audio codec that compresses audio without throwing away any 
data. There are plenty of other lossless formats that iTunes doesn’t 
support, though - most notably, SHN (Shorten) and FLAC (Free 
Lossless Audio Codec). You’ll likely run into these incompatible 
formats if you download live performances from places such as 
the Internet Archive and etree.org’s Community Bittorrent Tracker 
(see “Hot links”). 
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To have iTunes recognise and play these lossless files, you’ll 
first need to convert them to AIFF or WAV files using Scott 
Brown’s free xACT (see “Hot links”). Since the AIFF and WAV 
formats don’t compress audio, you won’t lose any sound quality 
in the conversion process. You can then burn the converted files 
to a CD, or import them into iTunes and convert them to iPod- 
friendly MP3, AAC, or Apple Lossless files. 

If all you want to do is listen to these unsupported audio files, 
check out Subband Software’s free MacAmp Lite X (see “Hot 
links”). MacAmp Lite X can decode and play SHN and FLAC 
files, as well as numerous 
others, including Monkey’s 
Audio (also known as APE) 
and OGG. 

Ogg Vorbis. If you just need 
to play Ogg Vorbis files - a 
lossy format that some find 
superior to MP3 and AAC - 
check out the free Ogg Vorbis 
QuickTime Component (see 
“Hot links”). This little appli¬ 
cation adds support for OGG 
files to any QuickTime- 
compatible program - 
including iTunes. 


Video foibles. If you try 

to open a movie in Quick¬ 
Time only to be told that “the 
required compressor could not be 
found,” don’t give up. You may just 
need to download the missing codec. If 
the needed codec doesn’t exist for 
QuickTime Player, you can almost 
always find third-party software that 
will play the movie. 




0©O 

Movie Info 



Southpark (DivX).avi 

DivX AVI 


If it’s not a DivX file - and if you’re adventurous enough to 
step outside the comfy confines of QuickTime — I recommend 
trying either MPlayer OS X or VLC Media Player (see “Hot 
links”). These excellent and free multimedia players can tackle 
many of the video formats unknown to QuickTime. My favorite 
is MPlayer OS X. I’ve thrown nearly every type of AVI file I 
could find at it, with great results. It also lets you use the arrow 
keys to skip backward or forward during playback - a feature 
QuickTime doesn’t offer. 


MPEG-2. Although OS X’s DVD Player 
can play DVDs without trouble, it 
can’t play the MPEG-2 files that go 
into making those DVDs. This is a 
problem, for example, if you use 
Apple’s Compressor software to turn 
your video into MPEG-2 files for 
burning to DVD and then need to 
preview those files. 

To view MPEG-2 files via Quick¬ 
Time, purchase the QuickTime 6 
MPEG-2 Playback Component, from 
Apple (see “Hot links”). If you don’t 
want to spend the extra money, you 
can also play back most MPEG-2 
files with MPlayer OS X or VLC 
Media Player. 


y More Info: 

Source: 

Format: 

Movie FPS: 
Playing FPS: 
Data Size: 
Data Rate: 
Current Time: 
Duration: 
Normal Size: 
Current Size: 


AVI. One of the most common sources 
of video frustration on the Mac 
involves trying to watch movies with 
.avi file extensions. Part of the problem 

is that there’s no one right solution for all AVI files. The .avi 
extension is actually just a wrapper for several different video 
compressors - including DivX, XviD, 3ivx, and Indeo. 

To find out which video format a particular movie uses, open 
it in QuickTime (you can do this even if QuickTime can’t actu¬ 
ally display the video) and press 3€-I. In the Movie Info window, 
note what is listed by the Format heading. This information will 
help you determine the type of codec you’ll need. 

The vast majority of AVI movies use DivX, a compressor that 
offers high video quality and small file sizes - two reasons 
it’s so popular. To play these AVI files in QuickTime, down¬ 
load and install the free DivX codec from DivXNetworks (see 
“Hot links”). 


G5 Homer:Users:jseff:Desktop:Bit Torrents: 

Southpark {DivX) .avi 

DivX 3.11, 352 x 240, Millions 

MPEG Layer-3 Audio, Stereo, 22050 Hz 

29.85 

{Available when playing} 

30.4 MB 

23.7 K bytes /sec 

00:14:44.15 

00:21:54.29 

352 x 240 pixels 

352 x 240 pixels (Normal} 


Windows Media Video and 
RealVideo. Microsoft and 
Real Networks also have 
their own video formats. To 
play Windows Media Video 
or RealVideo, use Windows 
Media Player or RealPlayer, 
respectively. MPlayer OS X 
and VLC Media Player can 
also play some of these 
files, but their playback is 
sometimes limited to the 
audio track. 

If you need to convert these 
videos to something you can 
edit or play in QuickTime, 
check out Ambrosia Software’s 
$69 SnapzPro X 2 (see “Hot 
links”), which can capture movies and still images. Simply open 
the movie in any application that will play it, and then launch 
SnapzPro. Click on the Movie button, choose your desired settings, 
and then draw a box around the movie you want to record. 

Know your options. These days, there are very few file 
formats your Mac isn’t able to play. Thanks to the hard work 
of dedicated software developers, that list is getting shorter 
all the time. 


QuickTime magic. With the free DivX 
codec, you can play many AVI files 
from within QuickTime, such as this 
DivX file (the Movie Info window 
contains information about the file). 
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Axio 

Hardsleeves 


Axio Hybrid 


Axio Fuse 


Axio Mini 



Axio Swift 





Axio Urban 
Available From: 


BITS Pty Limited 
Leichhardt NSW 
Ph: (02)95609991 
www.bits.com.au 
sales@bits.com.au 


AppleCentre Brisbane 
Ph: 07 3852 1666 
brisbane@mac1 .com.au 


Apple Centre Elsternwick 
(Mac Spot) 

Tel. 03 95300110 

Web. www.macspot.com.au 


Laptopbags.com.au 
Freecall: 1800 065 665 
www.laptopbags.com.au 


AppleCentre Flinders Street 
Ph: (03) 9662 9666 fax 
www.mymacaustralia.com.au 
sales@mymacaustralia.com 


AppleCentre MooneePonds 
Ph: (03) 9372 8899 

www.applecentremooneeponds.com.au 

info@applecentremooneeponds.com.au 


Rushfaster Pty Ltd 
www.rushfaster.com.au 

AppleCentre Whitehorse 
P: (03) 9896 1555 
www.pentagon.net.au 
sales@pentagon.net.au 

Connecting Point Pty Ltd 
Carlton Vic 

www.connectingpoint.com.au 


AppleCentre Canberra City 
Ph: 02 6257 0808 


canberra@mac1 .com.au 


AppleCentre Fyshwick AppleCentre Newcastle 

Ph: 02 6280 0808 Ph: 02 4965 3500 

mac1@mad.com.au newcastle@mad.com.au 

To stock Axio in your store call Landing Gear on 041 9 524 
www.landinggear.com.au info@landinggear.com.au 


AppleCentre Wollongong 
Ph: 02 4228 4999 
wollongong@mac1 .com.au 
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By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 


Retrospect query of 
the month. 


Wakey wakey 



Each month Channelworx (1300 
883 882) gives a copy of Dantz 
Retrospect Desktop (valued at 
$259) to the Australian Macworld 
reader who submits the most 
intriguing Help folder query. 

Retrospect Desktop is the #1 
home and small office backup 
software for Macintosh. Don’t rely 
on manual drag-and-drop to 
protect your data — it misses 
important files, is performed 
sporadically at best, and cannot 
restore older or deleted files. 
Retrospect allows you to easily set 
up complete, scheduled backups 
of three networked Macintosh, 
Windows, or Red Hat Linux 
desktop and notebook computers. 
Client licenses are available to 
protect additional computers. The 
product CD contains both 
Retrospect 6.0 for backing up to 
Mac OS X (10.1.5 though 10.3 
“Panther”) and Retrospect 5.1 for 
backing up to Mac OS 9. 

Send your query to 
matthew.powell@niche.com.au 
for consideration for Help folder. 
Include your full mailing 
address to be eligible to win 
Retrospect Desktop. 

All queries and solutions are the 
sole property of Niche Media. ^ 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 



■ I have been happily using 
Mac PowerBooks since 1998 
and finally managed to 
convert my family from PC to 
Mac with an eMac about 15 
months ago. I have been 
copping flak and regretting it 
ever since! The problem is 
waking the eMac from sleep. 
Sometimes it won’t wake up, 
sometimes it is OK, 
sometimes it wakes but has 
horizontal lines 
on the screen 
and is frozen. 

On a restart it 
occasionally 
comes back 
with the wrong 
date and time 
(somewhere in 
the 1970s) and 
a warning to 
set the date 
and time. 

I bought AppleCare with the 
computer but no one at Apple 
has been able to solve the 
problem for me. Suggestions 
include re-installing 
everything (not an option — 
who has that much time to 
mess about and probably 
create more havoc?), another 
is that the 1GB of RAM I 
bought with the computer is 
too much and the eMac can’t 
handle it — the logic evidently 
being that there is too much 
to remember when it wakes 
up again!? 

Meanwhile I still cop it form 
my family, but somehow it all 
still seems better than a PC. 

Carl Wood 
Concord, NSW 


Well, that’s the first time I’ve 
heard about a machine having 
too much RAM! Absolute rubbish, 
as you no doubt suspected, Carl. 

Sleep has been an issue for 
some Macs at various times 
over the years, and the simplest 
thing to do if you’re having 
problems with it is to turn off the 
“deep sleep” option and just let 
your monitor and hard drive 
sleep as needed. 


Open System Preferences 
(from the Dock or the Apple 
menu), then click on “Energy 
Saver” — tick the boxes for the 
“Put the display to sleep when 
the computer is inactive” and 
“Put the hard disk to sleep when 
possible” options. You can 
specify an amount of time before 
the screen goes to sleep. 

Then move the slider for “Put 
the computer to sleep” to “Never” 
— the main processor of the 
machine will then not go to sleep, 
but the monitor and hard disk will. 
Not only will this greatly improve 
the reliability of sleep, it will also 
speed the machine’s waking. Your 
family should then have a new¬ 
found respect for your platform 
preferences — or at least, they’ll 
stop complaining about their 
wake from sleep problems. 


© 

Hot Links 

discussions.info.apple.com 

Apple’s user forums 

dvd.kentidwell.com 

Unofficial iDVD forum 

www.allume.com/mac/springcleaning 

Spring Cleaning 

gnufoo.org/ucontrol/ucontrol.html 

uControl (be mindful of which version you download for your system) 

developer.apple.com/documentation/Cocoa/Conceptual/BasicEv 

entHandling/Tasks/TextDefaultsAndBindings.html 

Remapping keys in OS X 


0 0 Energy Saver 

• a a # j~ 

Show All Displays Sound Network Startup Disk 

^ Schedule Options 

Put the computer to sleep when ft is inactive for: 


Put the display to sleep when the computer is inactive for: 

" - ^ - - -- 

Put the hard disk(s) to sleep when possible. 

IP Click the lock to prevent further changes. 
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Now in session 


Miss calculating? 




■ Recently I used a CD-RW 
disk on the Mac to burn some 
files. I didn’t close the CD-RW 
so I can add more files later. 
After that I used the same disk 
on a Windows machine. 

Before I burnt the disk a 
second time, I checked it and 
all previous files from the first 
session appeared on the 
Windows desktop. 

After completing the second 
burn, I returned home to find 
out that all the files are not 
appearing on the Mac’s 
desktop. I opened Disk Utility 
and I could see two sessions 
on it. I opened another 
application for CD burning and 
it said the same thing: there 
are two sessions completed. 

Please tell me what can I do 
to make a second session 
appear on the Mac 
desktop? 

Evgueni Borounov 
via internet 


Q iDtsk 

© 

Network 

* 

| jr| MacAssist 


w Session 2 
<*W 

* 

Session 1 

± 




press “Write Session” A — once 
the disk is finished, it will eject 
and be usable on Macs and 
PCs. You can then add other 
sessions by following the same 
procedure. 

These sessions appear on the 
Mac as separate disk icons B — 
ejecting any one of them ejects 
all the sessions. 

If you want to add data to a 
CD on the Mac and the PC, the 
easiest way is probably to have 
two CDs — one which the Mac 
software is adding sessions to, 
and the other which has the 
Windows software adding 
sessions to. 

If you need access to the first 
session of the CD you’ve 
already burnt, you can use Disk 
Utility to make a disk image of it, 
which can then give you access 
to the files. 

Open Disk Utility with 
the CD inserted, then 
click on the session 
you want. Then choose 
“Image from diski si” 
(or whatever disk and 
sesion number it says) 



If you used two different 
programs to burn the 
two sessions, Evgueni, 
that may be where the 
problem is. I have 
burned many multi- 
session CDs with Toast and not 
had any problems. 

In Toast, the procedure is to 
set up your disk’s data as 
normal, and then when you 
insert the recordable CD, to 


from the New item in the Images 
menu C. Then follow the 
prompts to name and save the 
disk image. 

You can then open the disk 
image to grab the files you need 


■ With Mac OS X vl 0.3.8 on a 
G5 iMac, we cannot get the 
Mac OS X Calculator plug-in 
for 2D graphing to work. 
Having installed it, when 
Graphing Calculator option is 
selected from the view menu, 
all that appears is a large 
brushed metal rectangle with 
no graph screen or entry line 
in it, only the close, minimise 
and expand coloured dots at 
the top left hand corner. 

Is there a workaround to be 
able to use the built in 
graphing calculator, and also 
the other two "extras" in the 
calculator’s plug-in folder? 
Angus Henry 
Wulagi, NT 

For those not in the know, Angus 
has installed some plug-ins for 
Mac OS X’s bundled Calculator 
application. These plug-ins can 
be found in the application itself 
— click on the application while 
holding down Control, then 
choose Show Package Contents 
from the contextual menu. 
Navigate down through the 
Contents folder, then Resources, 


and you’ll see some folders with 
the extension “.calcview” A — 
drag them into the Plugins folder 
in the Contents folder, and your 
Calculator will suddenly have 
some extra capabilities, such as 
2D graphing, for example. 

However, things don’t always 
go according to plan B — there 
is a bug somewhere in the 
operating system which pops up 
as a result of system or security 
updates which stops the plug¬ 
ins from working. At some 
iterations of Mac OS X vl 0.3.x 
they’ll work, and at others it 
won’t — unfortunately, with Mac 
OS X vl 0.3.8 we seem to be in a 
non-working iteration. There are 
more reports of this same 
problem on the Apple 
Discussions pages. All we can 
do is wait for 10.3.9 (or Tiger) 
and hope it works again. 



^ 7 “ 

Sack View 

U iDtsk 

Network A 

'.yjj MacAssist 

MB Desktop 
^ sean 
y&tf Applications 
jp*J Documents 
$ Downloads 
• MacAssist Data 
, J MacAssist Analy 
, j MYOB Imports 
^ Help Folder Pics 
Q| A POD Downloads 
^ Apple K 
1|jJ DropStuff 
iff Favorites 
i Binaries 


0® 

j Calculator 

If ^' Sr.lectioo 

© 

0 

Action 

Search 

Connect 

New Folder 

Name 4 

Date Modified 

Size | 

1 T £# Contents 

Today. 20 23 

’ - m 


_2 Info.plist 

21 October 2004, 11 48 

4 K }| 

| ► i 

J MacOS 

10 March 2005, 08:34 

i 


_ Pkgtnfo 

21 October 2004, 11 48 

4 X || 

II ► t 

i Plugins 

Today. 20:01 

-II 

▼ t 

"J Resources 

Today, 20:02 

■ t 


* AlertSymbol.png 

21 October 2004, 11:48 

4 * || 


■* Calculator.icns 

21 October 2004, 11:48 

48 k t| 


2. Customlnfo.pltst 

21 October 2004, 11:48 

4 K |! 


► pi English. Iproj 

04 January 2005, 14.15 


jl m 

_2 FinanciaiRates.plist 

21 October 2004. 11:48 

8 k |I 

I . 

9 Graphing-2D calcview 

Today. 19:S4 

__ J 

i 

P Hexadecimal,calcview 

04 lanuary 2005, 14 IS 



LCD_center.tif 

21 October 2004. 11 48 

20 X* 


* LCDJeft.tif 

21 October 2004, 11:48 

20 k| 


* LCD_nght.tif 

21 October 2004, 1148 

20 K I 


|> led tiff 

21 October 2004, 11:48 

24 K I 


If tapeButton_Pressed.tif 

21 October 2004, 11:48 

20 kf 


f; tapeButton.Rollover.tif 

21 October 2004, 11:48 

20 l4 


* tapeButton_Seiected_Pressed.tif 

21 October 2004. 11:48 

20 K | 


•f tape8utron_Selected.tif 

21 October 2004, 11 48 

20 K'; 1 


*■ tapeButton.tif 

21 October 2004. 11:48 

16 K J 


3 of 25 selected. 6.96 CS available 


Australian Macworld May 05 
















































How to. 


074 

A story of chapters 



■ With Mac OS X vl 0.3.8 on a 
G5 iMac, we cannot work round 
a problem in iDVD 4.0.1 when 
the application decides all on 
its own how many chapters it 
includes in any page menu. 

We have carefully confined 
ourselves to using only a 4.0 
theme as a basis, but when 
movies (with eight or more 
chapter markers) are dragged 
onto the menu, in Preview the 
menu items turn white and are 
non-functional and when the 
DVD is burned the individual 
items cannot be selected but 
jump all over the place — 
some repeating, some never 
highlighting at all. 

There is no control or 
adjustment provided for the user 
as to how many chapters appear 
on each sub-menu, and the 


Keyboard switcher 

NKcmsott 

Reader tip 

■ One of my gripes was the 
different keyboard layout that 
Apple uses for the option and 
keys compared to 
Windows’ option and Alt 
keys, as well as some of the 
keys not working as they do 
in Windows. 

I have found a partial 
solution. 

There is a little system 
extension called uControl (see 
“Hot links”) that allows you to 
swap the option and £§ keys. 
Making the Home, End, 


problem seems to relate to the 
number of items on a menu page 
— but that is just guesswork. 

On the finished DVD the 
items can be selected by 
number, but to do this requires 
immediate access to a 
contents list with appropriate 
track number listed. 

Angus Henry 
Wulagi, NT 

Looking at Apple’s discussions 
area (see “Hot links”) it appears 
you’re not the only one having 
problems with chapter markers 
in iDVD. 

When looking through some of 
the posting on issues related to 
the order and number of items 
on a menu, I saw reference to 
Ken Tidwell’s iDVD Unofficial 
FAQ (see “Hot links”). Two 
sections in particular which 
might be worthwhile reading are 
the “Chapter Marker Safety 
Check-list” and “Maximum 
number of scenes/chapters per 
page?” sections. 

The FAQ is a worthwhile read 
for any iDVD users — tricks and 
useful techniques for getting the 
most from iDVD. 


PgUp and PgDn keys to work 
as Windows was a more 
difficult matter, but the readme 
in uControl gave me a hint that 
it was possible, and getting in 
touch with the developer 
pointed me to a document by 
Apple that tells you how to 
remap the keys (see “Hot 
links”). It still took some 
fooling around, and I think it 
is written for a previous 
version of OS X, but anyway, I 
got those keys working fine. 

Home takes you to the 
beginning of a line (rather than 
the beginning of a document) 
and PgUp and Dn actually 
move the insertion point, not 


Uninstalling 



■ How do you manage 
installing or more specifically 
un-installing software on a 
Mac running Mac OS X? 

I come originally from SGI 
IRIX via Windows. I very much 
like the Mac OS and its Unix 
underpinning. Both IRIX and 
Windows have a software 
manager, while Mac OS X 
does not seem to have one. 

You’re right, Ron, there is no 
built-in program manager on the 
Mac. As discussed in Help 
Folder 12.2004, there are several 
ways to get rid of programs you 
don’t want anymore, and they’re 
generally manual. 

For example, not only would 
you want to delete the 
Application from the Applications 
folder, but you’d also want to 


just scroll the window. The 
good thing is that the usual 
Mac-oriented way of doing 
things (like ^-left to get to start 
of line) also still work. 

If it is that relatively easy to 
do, and the OS is so con¬ 
figurable, why would Apple not 
want to make it easy for 
Windows people to come over? 

PS. It’s a “partial solution” 
because it would be nice if it 
was easier to do, and also not 
all programs take note of what 
the OS tells them the 
keyboard mapping should be. 
Mark Jelic 
XCIusive Software 
Baulkham Hills NSW 


check out the /Library/ 
Application Support/ folder, and 
maybe even the /Library/ folder 
itself, for files related to each 
program. If the program has 
components which run when you 
start your Mac, they’ll either be in 
the Startup Items tab of the 
Users System Preferences pane, 
or they’ll be an item in the 
/Library/Startup 
Items/ folder. 

Some developers do what 
Apple recommends they don’t 
and place items in the /System/ 
Library/ folder instead of the 
/Library/ folder. Some even place 
things in the user’s home folder, 
rather than any of the "machine- 
level" folders. 

If you don’t want to try and 
keep track of all this sort of 
information, you can invest in a 
program like Spring Cleaning 
(see “Hot links”). This will track 
your file installation activity and 
allow you to remove files from a 
particular install process. 



Each 
month, 

Microsoft gives a 
free Wireless Notebook Optical 
Mouse valued at $70 to the 
Australian Macworld reader who 
submits the best tip. Sized for 
mobility and designed to be 
noticed, Microsoft Wireless 
Notebook Optical Mouse offers 
great comfort for either hand and 
is always good to go. E-mail your 
tip, together with your name, 
address and phone number, to 
matthew.powell@niche. 
com.au. All reader tips 
published become the sole 
property of Niche Media. 
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Read me. 

M 1 

j 


Reviews of file latest computer books. 

By Keith White. 



Power tools 

Mac OS X Power Hound —Teach Yourself New 

Tricks by Rob Griffiths is a 500-page black-and-white compendium 
of over 650 hints to enable you to tap into the full power of Panther. 
The book assumes you’re running 10.3.3 or later although most of 
the hints work with earlier versions of 10.3. It is also expected that 
you know the basics of OS X. All the hints in this book are based on 
tips published on Griffiths’ Mac OS X Hints web site (see “Hot links”), 
although he claims “every hint has been rewritten, expanded, organ¬ 
ised, indexed, and in many cases, illustrated”. 

Following the author’s recommendation not to work through the 
book from A to Z, I browsed through the table of 
contents for some interesting topics. Within a few 
minutes I had found a quicker way to preview multi- 
media files, speeded up iApps’ launch times by 
deleting unused language files, and admired Expose’s 
effects in slow motion. I’d also printed an iPhoto album 
as a PDF file, got all those funky iDVD fonts working 
in other programs, listened to my talking Calculator, 
quickly flipped through a complete folder of photos in 
Preview and made screen shots from a DVD. I even 
got PDFs up on screen quicker by paring back 
Acrobat plugins or simply using Preview instead. Wild! 

The hints are ordered by topic — the Desktop, the 
Dock, system preferences, networking, Mail, iTunes, 
iPhoto and the other iApps. There’s a chapter on other 
Apple goodies like Address Book, Disk Utility, Keynote 
and Text Edit. Other chapters cover web browsers, 
common applications such as Microsoft Office 2004 
and Photoshop, and nifty third party add-ons from the 
world of shareware. The final two chapters get you 
under the hood into the strange but powerful 
command-line world of Terminal. In this section you’ll 
get a quick-fire introduction to Unix and then gradually 
learn a series of short routines that will give you 
absolute control over everything your Mac does. 

This book is a must-have for regular OS X users. If 
you’re a gentle soul don’t be put off by the Power in the 
title, there are plenty of useful hints for all kinds of users, 
not just absolute Macheads. As the man says, teach 
yourself new tricks. I did. 

Everyday Photoshop for Photographers by digipix 

virtuoso Julie King takes a restricted view of digital photography by 
concentrating purely on the basic Photoshop techniques that photog¬ 
raphers need. As she says, there’s no point honing skills you’ll never 
use in practice. She promises step-by-step guidance for professional 
photographers, serious hobbyists, or even newbies. This book covers 
Photoshop version 7 and Photoshop CS, both Mac and the Other, but 
you need to be comfortable with your operating system before you 


© 

Hot Links 

www.macosxhints.com 

Where PowerHound began 

www.macosxhints.com 

Rob Griffiths’s site 

start. Definitely an A to Z type of book, many techniques in the second 
half build on basics covered in the first. If you can’t help browsing, 
carefully-placed cross references always light your way home. 

The book is divided into five parts, the first acclimatising you to the 
Photoshop interface and the mysteries of pixels, channels and bit 
depth. Part Two fires up your basic Photoshop skill set with brushes, 
masks, selections and layers before you tackle exposure and colour 
manipulation in Part Three. Part Four Deals with retouching tech¬ 
niques, perspective and focus adjustments while Part Five demysti¬ 
fies colour management so you can share your photographs in true 
colour in print and on the web. 

Lavishly illustrated in full colour with user-friendly text 
nicely stepped and seasoned with tips and hints 
Everyday Photoshop for Photographers shows photog¬ 
raphers of any level how to get more out of Photoshop. 

Digital Photography — Quicksteps 

by graphic designer and imaging software expert 
Doug Sahlin takes a similar step by step, full-colour 
approach. Whereas the previous title focused on post¬ 
production techniques, this book is more concerned 
with creating standout digital images using your brain 
and your camera. The first two chapters deal with the 
theory and the hardware. If you’re going to produce 
professional images you really need to know how your 
camera works and what each feature does. Shooting 
Like a Pro covers basic composition, focus, flash and 
filters. Two chapters cover the varying idiosyncrasies of 
shooting landscapes, people, wildlife and action. 
Advanced techniques include artistic composition, 
softening images, dealing with shadows and 
photographing under adverse conditions. 

In the digital darkroom Sahlin calls on Photoshop 
Elements to do the work, covering quick fixes, the use 
of layer blend modes to correct image faults and the 
restrained application of filters to achieve some stun¬ 
ning results. He then explains in some detail the key 
role that Elements’ File Browser can play in keeping 
your mushrooming collection of images under control. 
The final chapter deals with output, mainly using the Windows-only 
Photoshop Album. 

The Quicksteps series relies on images rather than words, which 
is a sure-fire winner when explaining a visual medium. You might be 
a professional photographer making the move to digital or a hobbyist 
wishing to jump straight on to the digital photography bandwagon. 
Either way this book is a delightful way to get the skills you need. ^ 

Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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All of your music 
All over your house 



SoundBridge 

from 


Roku 


The Roku SoundBridge plays your Mac music files anywhere in the house, connecting your 
stereo or powered speakers to your digital music library. You can even listen to the thousands of 
Internet Radio stations, without even turning on your computer. 

SoundBridge works seamlessly with the most popular music formats (including WMA, AAC, MP3, 
AIFF and WAV) and offers plug-and-play compatibility with iTunes,® Rhapsody™, Windows® 
Media Connect and more. 


SoundBridge’s super-bright display, sleek aluminum casing and built-in Wi-Fi™ make it a winning 
part of any home AV system. 


Available at AppleCentre stores and leading PC retailers. 

SoundBridge Ml000 $499 
SoundBridge M2000 $999 



Works with 

£ iTunes 





Wired Editor's Pick - 5 out of 5 Stars 


Macworld 

ww 


Design Technics - “The Roku SoundBridge is the best looking networked media player we have seen to-date. 
It is incredibly easy to setup and is compatible with a large number of music services and server software. “ 


*Macworld awarded SoundBridge Ml000 4 out of 5 mice in the network music player category. 


Distributed by 


www.playback.com.au 
03 9885 5888 
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Altec Lansing _ 

FX 6021 


Features InConcert™ Technology 

Slim, Flat-Panel Profile 

Wireless Remote and Control Pod 

Total continuous power: 75 Watts RMS 

inConcert Technology directs the sound 
straight ahead and to the sides, not up 
and down. So the sound is pure and 
clean, uncluttered by reflections from the 
ceiling or floor. A 6.5” ported subwoofer 
completes the sound with low-frequency, 
full-throated bass. 


Xtreme-^ 
Computing 
Best in Cate 

(C) Xtromo O- 


in a Home 
System! 


Altec Lansing m _ 

InMotion iM 


Tiny, ultra-portable, battery- 
operated stereo system 
designed exclusively for the 
iPod mini! 


Crystal - clear sound 
Surprisingly deep bass 
Built-in Docking Station allows 
you to synchronize your music 
Extra Long Battery Life 
Auto Shut-Down 
Convenient secondary input jack 

Altec Lansing InMotion mini does not include iPod. 


Altec Lansing §■ ■ ^ 

InMotion I M3 


Remote and battery 
operated! 

Crystal - clear sound 
Surprisingly deep bass 
Built-in Docking Station allows 
you to synchronize your music 
Extra Long Battery Life 
Auto Shut-Down 
Convenient secondary input jack 

Altec Lansing InMotion iM3 does not include iPod. 


Also 
Available 
in Black 


ATR Award 


of Excellence 


Altec Lansing 

MX5021 


Classic Home 
Audio Style 
And Performance! 


Full, Accurate Sound 

THX Certified 

Wireless Remote and Control Pod 

Shielded Satellites 
Total continuous power: 90 Watts RMS 

Two midrange drivers in each satellite pro¬ 
duce extremely responsive sound, while 
the horn-loaded tweeter offers extra-wide 
dispersion of those crystal-clear highs. 

Add in THX certification for cinema-quality 
sound, and you’ve got an excellent alter¬ 
native to a high-end home audio system. 
A 6.5” ported subwoofer completes the so¬ 
und with low-frequency, full-throated bass. 


bolio'bolar 

Powered & Mains 

Charger 

Perfect for iPod 

(iPod Mini, all iPod 3G, 4G 
including iPod Photo) 

Also charges: 

- Mobile phones (Nokia, 

Motorola, Samsung, Sony, Ericson, 
Simens, Segam) 

- PDA's (iPAQ, Palm, Sony Clie) 

- Digital Cameras 

- Game Players 
(Gameboy Advanced & SP) 

Easier than ever: attach a cable 
and press the button, that's it! 

Looks cool and helps the 


Solio is the world's most advanced and en¬ 
vironmentally conscious solar charger for 
mobile devices. Solio™, which fits neatly in¬ 
to a shirt pocket or handbag, expands the 
world of mobile devices beyond the reach 
of an electrical outlet to anywhere under the 
sun - a boon for business travellers and wil¬ 
derness explorers alike. 

The Solio is compatible with current and 
future portable electronic products including 
mobile phones, PDAs, music players, 
iPods, digital cameras, GPS systems and 
game consoles. With Solio's intelligent in¬ 
ternal circuitry these devices can be char¬ 
ged at the same rate as their respective 
wall chargers. 

Sunlight is collected and converted into u- 
sable power for immediate charging or can 
be stored in the internal lithiumion battery 
for future use. When there's no sunlight, 
the Solio™ can be charged from its dedi¬ 
cated wall charger and the power stored 
for later use. 


C This is advertising^ 


These products are proudly market and distributed by Innovision Technology Australia PTY LTD 
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AMW Lab: 

Wireless access points 

AirPort equivalents take off 

E verybody is going wireless, or at least that’s what the 
vendors are saying. Since they’d like you to buy some of 
their wireless wonders they do have a vested interest in 
spruiking the products, but after a shaky start a few years ago, 
wireless has well and truly arrived. 

Wireless appeals to anyone who hates cables, and particularly 
to anyone who wants to have Macs in different rooms at home 
or in the home office. Not many of us have the skills required to 
run infrastructure cabling all around the house. Even in the small 
business environment, cabling can add significantly to the cost 
of your network, and you have to leave the cables behind when 
you move to a new office, then get more cables installed in the 
new office walls. 

The promise of wireless networks is the ultimate plug-and-play. 
You set up one wireless access point, which is also connected to 
the internet, and after that, no cables — just a wireless widget for 
each Mac. Wireless appeals even more to the laptop user, since 
you don’t have to park yourself near a cable outlet, you can just 
start working anywhere there’s a spare desk. The deck chair next 
to the pool looks like a nice spot. 

Many of you might have never had a network at home or even 
in the home office, either because you couldn’t afford one, or 
couldn’t understand how it all works. You might have had several 
Macs, and some of you might have several printers, one for each 
Mac perhaps, and you probably moved your files around on USB 
sticks or Zip disks. Some people have been known to drag 
their printer from one Mac to the next if they didn’t have 
a network. Wireless can help you overcome these equip¬ 
ment carrying and plugging/unplugging rituals. 

Wireless might also be the only way you can set up your 
network if you have a heritage-listed office that won’t 
allow you to go mad with a hammer-drill. At home you 
might find that even without heritage listing, other 
members of the family won’t look favourably on your Bob- 
the-builder drilling and cabling activities. 


Outstanding 
Very good 
Good 
Flawed 


m 

w 


Unacceptable ^ 
Dangerous f 




Netgear WGR614 


We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 

A question of standards, a short time ago, the only way 
to be sure your wireless network would actually work was 
to buy everything from one vendor. Now that there 
are standards, known as 802.11, or Wi-Fi, 
you can mix and match products 
from different vendors with 
reasonable success. 

The 802.11b standard lets you 
connect Macs to each other, 
and to an internet access point, 
at speeds of up to 11Mbps. That 
is approximately ten times slower 
than plugging your Mac into a 100-BaseT 
Ethernet network using cables, but since your connection 
to the internet is usually no faster than 1.5Mbps even with broad¬ 
band, you won’t notice any slowdown when surfing the net or 
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Test drive. 




3Com ADSL Wireless llg Firewall Router 

Apple AirPort Extreme Base Station 

Apple AirPort Express Base Station 

■ Type 

Wireless access point 



■ Rating 

m 



■ Pros 

Built-in ADSL modem avoids ISP lock-in 

Ultra-cool UFO style, modem support, 

USB printer port 

iTunes support, USB printer port 

■ Cons 

Indicators hidden when wall-mounted 

Only one Ethernet LAN port, no firewall 

No broadband port, only one Ethernet 

LAN port 

■ RRP 

$149 

$299 

$199 

■ Distributor 

3Com Australia 1800 678 515 

Apple Australia 133 622 

Apple Australia 133 622 

■ Reviewer 

Ian Yates 



■ Hot links 

www.3com.com.au 

www.apple.com.au 

www.apple.com.au 





3Com ADSL Wireless 11 g Firewall Router 


Apple AirPort Extreme Base Station 


Apple AirPort Express Base Station 


reading e-mails. You will find it a bit slower to move files 
between Macs using wireless instead of cables, but still much 
faster than doing the floppy-disk shuffle. 

However, using the newer 802.11 g standard you can get speeds 
approaching 54Mbps between wireless Macs. Your Mac will go 
half as fast on wireless as it can with an Ethernet cable, and that 
means you will get very acceptable speeds for file transfers or 
printing from one Mac to another. Don’t forget that only a few 
short years ago, the standard for cabled-together Macs was 
lOBaseT, or 10Mbps, about the same speed as 802.11b wireless 
networks. Speed is as much about what you’re used to as it is 
about benchmarks. And it also depends on how fast you need to 
go in order to get the job done. 

The nice thing about 802.llg is that it will also let you talk to 
older 802.11b wireless Macs, but of course only at the slower 
11Mbps speed. This means that you don’t have to throw away 
any older WiFi cards immediately after buying a new access 
point, although once you get used to the newer, faster way of 
working, you’ll soon be at the store haggling for an upgrade deal. 
Macs with 802.11b wireless cards cause the whole 802.llg 
network to operate at the slower speed whenever they are 
connected - another reason to consider an upgrade. 

Getting started. The easiest way to get going with wireless 
is to just buy a wireless card for each of your computers. All Macs 


Up to 400GB of external storage 
Super-fast FireWire 800 or USB 2.0 
True plug and play for Mac or PC 

The ultimate desk accessory of 2004. 


less than five years old have an empty space just waiting for you 
to insert an AirPort card from Apple. However, the older models 
won’t be able to take the AirPort Extreme card, which is Apple’s 
version of the 802. llg standard. That doesn’t mean you can’t get 
a fast wireless card for your older Macs - you just can’t get one 
from Apple. 

You can get a 3rd-party PCI card for desktop Macs, which 
requires you to open the case and plug the card in, and you can 
also get USB wireless adapters that do the same job but don’t 
require case-opening. For your notebook you can get wireless 
PC Cards to plug into the available slot, or you can use the USB 
version. Using the USB version is a good idea if you have a few 
different computers that you want to experiment with, since you 
can quickly move the wireless connection from one to the other. 

Access points. The best solution for home or the small 
office environment is a wireless access point. These gadgets 
combine an internet connection, a wireless connection and 
usually, a small 100BaseT hub to plug in any Macs that are close 
enough to use a cable. Some of them also have a printer port 
making it even easier to share that expensive toy with everyone. 

Another advantage of wireless access points is that you no 
longer need to locate your Mac next to the internet broadband 
connection. You only need to park your ADSL (or cable) modem 
and your wireless access point next to the phone socket. All the 
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Belkin Wireless G Router 

Belkin Pre-N Router 

D-Link DI-824VUP+ 




m 

Macintosh friendly, can work as wireless extender 

Mac friendly, 20 percent wider range with 
standard 802.11g Macs 

Bonus parallel and USB printer ports, dialup 
modem support 

Labels upside down when wall-mounted 

Labels upside down when wall-mounted, needs 
Pre-N equipped Macs for maximum range 

No Macintosh support for printer ports 

$159 

$289 

$299 

Belkin Australia 1800 235 546 

Belkin Australia 1800 235 546 

D-Link Australia 1300 766 868 


www.belkin.com.au 

www.belkin.com.au 

www.dlink.com.au 



Belkin Wireless G Router 



Belkin Pre-N Router 



D-Link DI-824VUP + 


Macs can be wherever you want them to be without ghastly 
cables everywhere. 

Most access point devices now include a firewall to stop nosy 
internet hackers from peeking into your network, and some of them 
provide virtual private network facilities, which let you securely 
access your home office network from anywhere on the internet. 

The main disadvantage of a wireless network is that anybody 
within a 50 metre radius of your access point can also connect to 
your network unless you make it secure. The wireless network 
vendors have made this easy to fix, by providing what is called 
WiFi Protected Access, or WPA, to make sure that only your Macs 
can use your connections. You’ll also find the earlier less-secure 
system known as WEP inside the wireless access points, but WPA 
is the current “best practice.” 

Setting up. When you are first setting up your wireless 
network, make sure you disable or turn off any security settings, 
because getting the encryption wrong will stop the whole network 
in its tracks. That is what it is supposed to do - stop anybody 
who isn’t authorised. Get your wireless network going without 
security, and then switch on the security. That way, you’ll know 
it was working, and you can fiddle with the security settings until 
it works again. 

You can choose from 64-bit or 128-bit encryption for your 
wireless network, either of which are very hard for anyone to 


crack, but the higher levels of encryption require more effort by 
your Mac to calculate, and you might find the network going 
more slowly. Try it at both levels and see what works best, but 
don’t run the network permanently without any security at all. 

AMW lab looked at nine different access points from six 
vendors and the best news is that they all worked flawlessly with 
both a desktop G4 Macintosh and a PowerBook G4 notebook with 
AirPort cards installed. We also tested the desktop G4 using a 
Linksys 802.11 g PCI card, which required no drivers to be 
installed. The Mac just thought it was an AirPort card and imme¬ 
diately offered to join the nearest wireless network. Several 
Windows PCs lying around the place were also able to connect to 
the wireless network and share the internet as well as access 
shared folders on the Macs. Nice. 

The AirPort Extreme wins the prize for industrial design, as 
we’ve come to expect from Apple. If you want your wireless 
gizmo to look like it came off the set of Star Wars look no further 
than this UFO-styled device. You’ll need to load the AirPort 
Admin utility that comes with the AirPort Extreme before you 
can get going, but after that it is very straightforward and we 
had no problems getting connected. 

The Netgear, D-Link, 3Com, Belkin and Linksys access points 
all use a browser interface to set them up to your liking. All we 
had to do was power up each device and click on the new wire¬ 
less network that appeared in the AirPort drop-down in the 

























Test drive. 



Linksys WRT54G 

Netgear WGR614 

WG102 

■ Type 

■ Rating 



m 

■ Pros 

Low price, backed by worldwide network 
leader Cisco Systems 

Parental control filtering of web sites 

Can extend existing wireless networks, 
designed for wall or even false 
ceiling mounting 

■ Cons 

Indicators hidden when wall mounted 

No facility for wall mounting 

No broadband port, only one Ethernet port 

■ RRP 

$129 

$179 

$189 

■ Distributor 

Linksys Australia 1800 678 808 

Netgear Australia 1800 502 061 

Netgear Australia 1800 502 061 

■ Reviewer 

■ Hot links 

www.linksys.com.au 

www.netgear.com.au 

www.netgear.com.au 


Finder menu bar, then open Safari and type in the network 
address of the access point. They all include a small four-port 
Ethernet switch so you can connect any devices nearby directly 
with a UTP-cable. 

Only the Netgear WGR614 refused to talk to our wireless Mac 
straight out of the box. Instead we had to plug an Ethernet cable 
into the Netgear, fire up Safari and complete the setup wizard. 
Once the settings were saved the wireless became active. Netgear 
claims that this is designed to prevent accidental security 
breaches of your network, and these days it’s hard to pick a fight 
with a vendor for trying to keep things secure. 

The 3Com access point is slightly different from the others 
tested here, because it connects directly to an ADSL line - totally 
bypassing the ISP-supplied modem. This makes it a good choice 
if you’ve only just decided to get ADSL and don’t want to pay 
an outrageous price to the ISP for one of their “special” modems. 
However, if you’ve already got an ADSL modem, you should 
choose an access point that doesn’t include the modem feature, 
from 3Com or others. 

The D-Link access point includes support for an attached printer 
but the software to control the printer only works with Windows. 
So unless you have a mixed network, that feature won’t offer 
much benefit. Everything else about the D-Link works just fine 
with Macs, either wired or wireless. 

The Belkin access points were the only non-Apple products that 
came with software for the Macintosh. You don’t really need it, 
since both devices can also be configured using Safari, but it’s a 
nice touch to feel included by Belkin, instead of being ignored 
because you don’t use Windows. Belkin also offers a subscrip¬ 
tion-based parental control filter for your network, with a free 
six-month trial included in the box. The idea behind this is that 
you nominate which web sites are unsuitable for young minds 
to explore and the Belkin router blocks them automatically. 

The Belkin Pre-N access point differentiates itself from the others 
by offering Airgo’s “True MIMO” technology, which claims to be 
able to maintain higher wireless network speeds over greater 
distances than standard 802.llg devices. The Airgo company claims 
that its technology will be at the core of the next wireless standard 
to emerge, 802.1 In. Here at AMWlab we weren’t able to prove or 
disprove the theoiy — the access point worked as advertised. 

Things to keep in mind. The Apple AirPort Extreme and 
AirPort Express don’t have a built-in firewall, so you’ll need to 
make sure the firewall is enabled in Mac OS X when using either 
of these devices. Both the Apple and the Belkin devices and the 
Netgear WG102 can also operate as wireless network extenders, 


which is handy if you have a large home or office that’s beyond 
the reach of the standard wireless coverage. In this mode, these 
access points pick up the signal from an existing wireless router 
and broadcast the signal further afield. 

Apple’s AirPort Express and Netgear’s WG102 are both designed 
for those who already have a network and want to add wireless 
capability without paying for extra Ethernet ports or internet 
gateway connectivity. If you’ve already set up a home network 
either of these two devices make it easy to add wireless without 
messing with everything else that’s already working just fine. 
AirPort Express adds a bit more functionality, with support for 
an attached printer and the ability to connect to your home HiFi 
system. You can then stream iTunes songs from your Mac to your 
HiFi without them being in the same room. 

Australian Macworld’s buying advice. Choosing a 

winner here isn’t easy because all the access points we tested 
performed flawlessly with our Macs. If you like to stay “pure” then 
either of the AirPort base stations make a fine addition to any 
network, and the AirPort Extreme just looks so cool, you prob¬ 
ably want one just look at even if you never power it up. The 
3Com is the best choice if you have no broadband yet and you 
need the included ADSL modem. With this wireless router you can 
choose any ISP that can reach your house without worrying about 
proprietary high-priced modems, or lock-in contracts. 

If you need to connect more than one computer via Ethernet 
cable, then Apple’s offerings come up short, leaving you to 
choose between Netgear, Linksys, D-Link and Belkin. If you have 
a mixed network of Windows and Macs the D-Link’s printer port 
might be enough to tip the scales in its favour. If you don’t need 
an extra printer connection that narrows the choice to one of the 
Belkins, the Linksys or the Netgear WGR614. 

Although we couldn’t prove that the Belkin Pre-N went further 
and faster than the others it did show a consistently stronger 
signal. And it purports to be the way of the future, with several 
other vendors - including Linksys - already signed on to the 
Airgo technology. You’ve already got the best computer, so you 
might as well have the best wireless network. For our money the 
Belkin Pre-N gets the nod. 

Once you’ve tried wireless networking I promise you’ll be 
hooked. Being able to share the internet connection, particularly 
if you have broadband, saves queuing at one Mac, and only 
having to buy one printer for the whole house or office saves 
money and time. The convenience of just opening your laptop 
anywhere you want to sit only has to be experienced once to 
convince you that your money was well spent on wireless. ^ 
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iTrip 


Don t just think different... BE DIFFERENT 

Choose from Australia’s largest range of over 200 accessories 
to suit all your iPod needs and individual style. 

From Hi-Fi speakers to remote controls, waterproof cases to protective skins we have it all! 
Visit us today to view our range and the name of your nearest reseller. 


WWW, 




.com.au 


CoNeXuS 


www.conexus.com.au 
sales@conexus.com.au 
phone 02 9975 2799 
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Test drive. 


_ 



12-inch PowerBook G4/1.5GHz Combo 

12-inch PowerBook G4/1.5GHz SuperDrive 

15-inch PowerBook G4/1.5GHz Combo 

■ Type 

Professional laptop computer 



■ Rating 

m 

m 

m 

■ Pros 

Compact; increased standard memory; 
improved trackpad and Bluetooth; 
reduced price 

Compact; increased standard memory; 
improved trackpad and Bluetooth; 
reduced price 

Wide screen; plenty of power; advanced 
port options; backlit keyboard now standard; 
improved trackpad and Bluetooth 

■ Cons 

Small screen; lacks high-end ports 
and features; only one DIMM slot; heavier 
than comparable Windows laptops 

Small screen; lacks high-end ports 
and features; only one DIMM slot; heavier 
than comparable Windows laptops 

Somewhat expensive, given features 

■ RRP 

$2399 

$2749 

$3199 

■ Manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 



■ Reviewer 

Henry Norr 



■ Hot links 

www.apple.com.au/powerbook 





PowerBook G4s 

No big changes, 
many small improvements 


that hold your data - when it 
detects accelerated movement that 
indicates you’ve dropped your note¬ 
book. Frankly, we didn’t dare test this 
feature, but it’s nice to know it’s there. 

Scrolling trackpad. If you find 
trackpad scrolling a drag, the new 
PowerBooks’ trackpads may offer a 
better way for you to move around your 
documents and other windows: just slide 
two fingers instead of one across the 
trackpad, and the contents of the active 
window scroll in the direction you move (see 
the illustration “Smooth scrolling”). This action takes 
some getting used to, but it can save you time and spare 
you some irritation. (If you decide you don’t like this feature, you 
can turn it off in the Keyboard 8t Mouse preference pane.) 


A pple’s PowerBook product developers faced a dilemma in 
the past year: With the G5 processor still too hot for 
laptops and no blockbuster new technologies to add, 
how could they breathe some vitality into a PowerBook line that’s 
now more than two years old? 

Instead of one big answer, they came up with a slew of small 
ones. Individually, none will knock your socks off. Collectively, 
they make the PowerBook lineup both more appealing and more 
affordable. 

What’S new, PowerBook? Across-the-board enhancements 
to the PowerBook family include: 

Faster hard drives. All models now come with hard drives that 
spin at 5400 rpm, up from the 4200rpm drives in previous Apple 
laptops (and most Windows portables). This change didn’t make 
a big difference in our test results (see the benchmark chart), but 
it saves a few seconds on some disk-dependent operations, such 
as launching applications and saving big files. 

Hard-drive protection. A new technology that Apple calls Sudden 
Motion Sensor instantly parks the hard drives’ read-write heads - 
thereby preventing them from slamming into the magnetic platters 


Latest Bluetooth. Along with AirPort Extreme, Bluetooth remains 
standard in all new PowerBooks. The latest models feature 
support for an updated wireless standard called Bluetooth 
2.0+Enhanced Data Rate (EDR). Equipment based on it can 
exchange data at up to 3Mbps, three times the maximum rate of 
earlier versions (Bluetooth 1.0 to 1.2). You’re not likely to notice 
the difference in throughput - the real value, according to 
Bluetooth experts, is that Bluetooth phones and other battery- 
operated devices should last longer on one charge, and your 
system will be less likely to become bogged down if you connect 
multiple Bluetooth devices. 

Unfortunately, we couldn’t test these claims, because the new 
features require Bluetooth 2.0+EDR-supported devices, and none 
are available. Apple is the first to include support. (The new stan¬ 
dard is backward-compatible, so the new PowerBooks should 
work fine with existing Bluetooth phones and peripherals. With 
these devices, you won’t see any advantage in using Bluetooth 
2.0+EDR.) 

Faster, better SuperDrives. New PowerBooks equipped with 
SuperDrives can burn DVDs at 8x, twice the rate of the mecha¬ 
nisms Apple used in previous portables. 

For the first time, there’s full support for DVD+R and DVD+RW 
media, as well as DVD-R and DVD-RW media, which SuperDrives 
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15-inch PowerBook G4/1.67GHz SuperDrive 


17-inch PowerBook G4/1.67GHz SuperDrive 


m 

m 

Wide screen; plenty of power; advanced port options; backlit 
keyboard now standard; improved SuperDrive, trackpad, backlighting 
and Bluetooth; reduced price 

Enormous screen; roomy hard drive; improved SuperDrive, 
trackpad, backlighting and Bluetooth; advanced port options; 
reduced price 

Price is high relative to the Combo model 

Too big and heavy for comfortable travel 

$3649 

$4299 


used to require. (Some earlier SuperDrives could work with 
DVD+R and DVD+RW media, according to online reports, but 
Apple did not support this capability.) We burned DVD+R and 
DVD+RW discs with no problems. We don’t know of any advan¬ 
tage to the DVD+R/RW format - its pricing is now about equal 
to DVD-R/RW’s - but it’s one less thing to worry about when 
you’re buying blank discs. Unlike some previous SuperDrive 
updates, this one doesn’t seem to cause problems with older 
media: we tried some ancient lx discs, which still burned 
just fine. 

Better backlighting. The backlighting that automatically illumi¬ 
nates keyboard labels when you’re operating the 15- and 17-inch 


PowerBooks in dim light is noticeably brighter than before — ten 
times brighter, according to Apple. 

SO many configurations. There are still five configura¬ 
tions - two with 12.1-inch screens, two with 15.2-inch screens, 
and one with a 17-inch screen. They still weigh 2.1, 2.5, and 3.1 
kilograms, respectively. 

Like its predecessor, the new entry-level PowerBook has a 
60GB hard drive, a Combo (CD-RW/DVD-ROM) optical drive; 
and a 12.1-inch, 1024x768-pixel screen driven by an Nvidia 
GeForce FX Go5200 with 64MB of video memory. This model’s 
G4 processor has moved up from 1.33GHz to 1.5GHz, while its 
price moved down to $2399. In practice, you’ll save even more, 



Chefs don t worry about Point of Sale 


...so why should you? 

With Sixth Sense Cafe, Symbiotic Australia introduces an easy to use Point of Sale system specifically designed for 
restaurants, bars, milkbars, fast food outlets & cafes. Sixth Sense Cafe software: 

• Integrates the traditional Till metaphor with the latest computer technology 

• Speeds up & improves your customer service. 

• Tracks vour sales & generates comprehensive reports to improve your bottom line. 

• Simplifies learning & operation - it even has a built in training mode! 

• WorTs with touchscreen technology - on both Mac and Windows PC. 

Call Symbiotic Australia for details on how to get a competitive edge for your restaurant with Sixth Sense Cafe. 

Phone 03 9895 2999 Sixth Sense %>/e 

Email sales@symhiotic.com.au # Symbiotic Australia 

www.symbiotic.com.au # 


























Smooth scrolling. A nice new feature is the Scrolling Trackpad. Slide two 
fingers across the trackpad, and your document scrolls in the same direction. 

because Apple also doubled the standard memory to 
512MB — enough to avoid the memory upgrade most people 
used to need. 

The other 12.1-inch configuration, now $2749 (also down), is 
identical except that it includes an 80GB hard drive and a DVD- 
burning SuperDrive. Both 12.1-inch configurations provide a full 
complement of standard ports: two USB 2.0, one FireWire 400, 
audio-in and -out, a 10/100 Ethernet, a V.92 modem, and a mini- 
DVI (with adapters for connecting both DVI and VGA displays). 
One disappointment is that Apple hasn’t managed to shave any 
weight off the 12.1-inch PowerBook, especially since Windows 
PC vendors offer comparably equipped laptops that weigh around 
1.8kg (not to mention even lighter mini-notebooks sold without 
built-in optical drives). 

Like previous compact PowerBooks, though, the new 12.1-inch 
configurations lack some of the advanced features of their larger 


siblings: no FireWire 800, Gigabit Ethernet, keyboard back¬ 
lighting, PC Card/Cardbus slot, or built-in S-Video port (Apple 
offers a mini-DVI adapter that provides S-Video and composite- 
video output). 

As for the 15.2-inch models, the Combo drive version is still 
$3199. But for that price, Apple offers a 1.5GHz chip (up from 
1.33GHz), 512MB of RAM (up from 256MB), an 80GB hard drive 
(up from 60GB), and keyboard backlighting, which was previ¬ 
ously a build-to-order option on this configuration. 

The 15.2-inch model with a SuperDrive got fewer enhance¬ 
ments: it, too, comes with 512MB of RAM, an 80GB hard drive, 
and a backlit keyboard, but the equivalent model in the previous 
generation had all those features. On the upside, it now has a 
1.67GHz processor (up from 1.5GHz), and Apple trimmed its 
price to $3649. 

Both 15.2-inch configurations support FireWire 800 and 
Gigabit Ethernet, and they both have full-sized DVI and S-Video 
ports and a single PC Card/Cardbus slot, in addition to all the 
connectivity options offered in the 12-inch models. Both have 
the same display technology as in the previous generation: their 
wide-format screens (1280 x 854 pixels) and external display 
ports are driven by an ATI Mobility Radeon processor with 64MB 
of video memory. The 1.67GHz model, but not the 1.5GHz one, 
can be upgraded to 128MB of video RAM and dual-link DVI, for 
connecting the 30-inch Apple Cinema HD Display. 

That video configuration is standard in the new 17-inch 
PowerBook, which also got a price cut (to $4299), a processor 
speed increase (1.5GHz to 1.67GHz), a bigger hard drive (from 
80GB to 100GB), and, of course, the other refinements 
mentioned earlier. Otherwise, the high-end PowerBook is 
unchanged - after all, it already had all the best mobile tech¬ 
nology Apple has to offer. 

Australian Macworld’s buying advice. If you’re inclined 

toward a small notebook, and particularly if you don’t need a 
SuperDrive, consider an iBook instead of the 12-inch PowerBook 

- you can start with a $1599 base model, increase memory and 
hard-drive capacity, and add Bluetooth if you want, and you’ll 
come out with something pretty similar to the small PowerBook 
for several hundred dollars less. If you want a bigger screen or the 
latest connectivity technologies, the 15- and 17-inch PowerBooks 

— though still a little pricey — offer elegance and power no other 
laptop can match. ^ 


Cinema 

Speedmark 3.3 4D XL 8.5 

Overall Score Render 


Compressor iMovie HD 

Mpeg-2Encode Render 


iTunes 4.7 

Mp3 Encode 


Adobe 

Photoshop CS 

Suite 


Unreal 

Tournament 

Frame Rate 


12-inch PowerBook G4/1.5GHz (SuperDrive) 
15-inch PowerBook G4/1.5GHz (Combo drive) 
15-inch PowerBook G4/1.67GHz (SuperDrive) 
17-inch PowerBook G4/1.67GHz 
15-inch PowerBook G4/1.5GHz (2004) 



12:06 

13:55 

12:36 

12:23 

12:24 




> Better < Better < Better < Better < Better < Better > Better 


BEST RESULTS IN BOLD. REFERENCE SYSTEMS IN ITALICS. _ 

Speedmark 3.3 scores are relative to those of a 1GHz eMac, which is assigned a score of 100. Cinema 4D XL, Compressor, iMovie, iTunes, and Photoshop scores are in minutes:seconds. 
All systems were running OS X 10.3.7 and had 512MB of RAM. Processor Performance was set to Highest in the Energy Saver preference pane. We tested MP3 encoding with an audio-CD 
track that was 45 minutes long, converting it from the hard drive using iTunes’ High Quality setting. We used Unreal Tournament’s Antalus Botmatch Average Frames Per Second score; we 
tested at a resolution of 1,024 x 768 pixels. The Photoshop Suite test is a set of 14 scripted tasks using a 50MB file. Photoshop’s memory was set to 75 percent and History was set to 
Minimum.— macworld lab testing by james Galbraith 
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■ Type 

PDF utility 

■ Rating 

m 

■ Pros 

Intuitive, easy to use; technical support response time 


was remarkable; reasonably priced 

■ Cons 

Expensive upgrade to the Pro version 

■ RRP 

$US50 

■ Publisher 

Smile On My Mac 

■ Distributor 

Available online 

■ Reviewer 

Ross Tibbits 

■ Hot links 

www.smileonmymac.com 


PDFpen 2.0.1 

Maximises the simplicity of 
filling out forms 

P ortable Document Format (PDF) files are a simple and 
elegant approach to distributing forms, instructions, and 
other information. But manipulating PDF files and filling 
out or creating new forms can be difficult, unless you’re using a 
straightforward utility like PDFpen 2.0.1. 

SmileOnMyMac has corrected all of version 1.0’s glaring deficien¬ 
cies: the program’s speed boost, effective search tool, and page manip¬ 
ulation improvements make this version a much better product. 

PDF pen lets you organise multi-page PDF files with smooth 
drag-and-drop simplicity. 

Managing an existing PDF file with PDFpen’s well-designed 
user interface is effortless. To re-order pages, simply drag and 


drop individual pages to their new locations. To add pages, use 
the Insert command, or drag a page into the document from 
another PDF file. Divide a multi-page document by choosing Split 
PDF from the Apple Script menu and PDFpen creates individual 
PDFs for each page in a folder of your choice. You can also search 
PDFs using PDFpen’s lightening-fast Find tool. 

Creating new PDF files with text, forms, or images is simple. 
Select a new blank document and use a variety of text or drawing 
tools to add data. You can also include watermarks and images. 

PDFpen also takes the hassle out of faxing. Think of the last 
time you received a PDF form via e-mail that you had to fill out 
and return. You likely had to print it, fill it out, and fax it back 
to the sender. With PDFpen, simply choose the text tool and high¬ 
light the areas to fill in, type your data, adjust the text place¬ 
ment, and modify the font (PDFpen uses Apple’s Font panel). 
Need to import a signature image? Simply choose the Insert 
command, select the file, and adjust the size as necessary. Then, 
save, e-mail, fax, or print. Sending a fax is easy using the OS X 
fax program. 

Technical support is prompt: they responded to an e-mail 
inquiry in eight minutes. 

Australian Macworld’s buying advice. PDFpen 2 . 0.1 

offers a variety of tools to let you easily create, use, and interact 
with PDF documents and forms, at a reasonable price. A Pro 
version, which gives you additional form tools to create Tillable 
Adobe Acrobat-compatible PDF forms, is twice as expensive. 1^ 



Web Developers! 


Everything you need to resell web hosting: 


yf full featured plans 

yf friendly support 

yf hosting from $11.70 

.yf 'private label' option 

yf integrated eCommerce 
lyf no setup fees 
yf programming services 

vf load balanced server farm 
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Test drive. 



AOL Instant Messenger 4.7 

iChat AV 2.1 

MSN Messenger 4.0.1 

Yahoo! Messenger 2.5.3 

■ Type 

Chat software 




■ Rating 

W'A 



m 

■ Pros 

Vast network of users; 
customisable icons and 
groups; easy SMS messaging; 
attractive interface 

Unequalled audio and video 
chat quality; integrated with 
Mail, Address Book and 
Rendezvous; highly 
customisable; uses huge AIM 
network; best for file transfers 

Large network of users; 
integration with Hotmail; 
easy file transfers 

Can handle video chats; Yahoo! Mail 
notification; attractive interface; 
easy to add and remove contacts 

■ Cons 

Annoying ads and tickers; 
does not support audio 
or video chats 

No message forwarding 
to mobile devices 

Annoying ads; users must 
sign up for .Net Passport 
account; does not support 
audio or video chats; interface 
not very customisable 

Video chat has no audio and is 
one-way; jumpy video; cannot 
receive file transfers from Windows 
users; upgrade path uncertain 

■ RRP 

Free 

Gratis 

Nil 

Nix 

■ Publisher 

America Online 

Apple Computer 

Microsoft 

Yahoo! 

■ Distributor 

Available online 

Part of OS X 10.3 

Available online 

Available online 

■ Reviewer 

Mathew Honan 




■ Hot links 

www.aim.com 

www.apple.com.au/ichat 

messenger.msn.com 

messenger.yahoo.com 


Instant-messaging software 

iChatAV has nearly perfected the art of chat 


W ith e-mail systems overloaded by spam, always-on 
internet connections on PDAs and cell phones 
becoming the norm, and superfast communication in 
vogue, your instant-messaging (IM) application may be as impor¬ 
tant - and as personal - as your e-mail software. It’s easy to 
think that all IM programs are the same, but depending on how 
you want to talk — and with whom — there are some differences. 
I evaluated the four major chat applications for the Mac: America 
Online’s AOL Instant Messenger 4.7 (AIM), Apple’s iChat AV 2.1, 
Microsoft’s MSN Messenger 4.0.1, and Yahool’s Yahoo! 
Messenger 2.5.3.1 found that iChat AV 2.1 can really do it all for 
most Mac users - as long as they have a.Mac or AIM account. 

AOL Instant MeSSGIIQer 4.7. Years ago, America Online 
was the first to provide easy-to-use internet chat, with its popular 
chat rooms. The company’s instant¬ 
messaging platform, AIM, remains 
the most widely used service and the 
de facto standard. The software is 
nearly ubiquitous on new computers, 
mobile phones, and PDAs. Walk into 
any internet cafe in the world, and 
AIM will probably be the chat 
program you’ll find. Every AOL 
subscriber has an account; if you’re 
not a subscriber, you can sign up for 
a free screen name that you can use 
with the AIM software. 

AIM is much more customisable 
than MSN Messenger or Yahoo! 

Messenger. You can create custom 
buddy icons and backgrounds, and 
choose fonts for a personalised look- 
and-feel. Setting custom status 
messages to let your friends know that 
you’re out to lunch or occupied with the footy finals is quite easy. 


You can organise your buddies into groups (for example, co¬ 
workers, friends, and clients) simply by dragging and dropping 
names, and the AIM service will remember your preferences no 
matter where you log on. 

I transferred files to and from other AIM users, on both Macs 
and PCs, and the transfers went smoothly overall. It’s also easy 
to set up a multi-user chat with AIM, and a list of available chat 
rooms is accessible from the menu bar. Starting a Short Message 
Service (SMS) chat with a mobile-phone user is as easy as 
entering the plus sign and then the user’s phone number. 

AIM has its drawbacks. Although AIM 5.5 for Windows lets 
Windows users set up video chats, the Mac version still limits 
users to text-only messaging. The scrolling news and stock tickers 
are a nuisance (fortunately, they can be turned off). And although 
AOL gave AIM a nice Aqua makeover, the effect is negated by 
the unattractive animated advertisements embedded in buddy 
lists. Overall, AIM is a good application with a vast network of 
users, but it wasn’t the best program of the four I looked at. 

iChat AV 2.1. Apple’s iChat AV picks up where AIM leaves 
off, offering an even greater degree of customisation, as well as 
unmatched audio and video capabilities. It takes advantage of 
the AIM protocol to give Mac users access to everyone on that 
system and to people on the .Mac network. (You can sign up for 
a free 60-day demo of .Mac, after which you get to keep your 
username for use in iChat AV.) 

I continue to be amazed at all the ways I can customise iChat 
AV. I can use my iSight web cam to take a snapshot of myself for 
a custom buddy icon; I’ve set up special audio alerts that tell me 
when a specific friend, family member, or co-worker signs on; 
and I regularly set custom status messages, a task that is, by far, 
easiest to do in iChat. (iChat AV even lets you use Apple Speech 
to announce new messages from particular contacts.) 

iChat users will also benefit from the program’s OS X integra¬ 
tion. Because iChat AV is tied into Apple’s Mail and Address 
Book, all your Address Book contacts are accessible within iChat, 



Keep them separated. Using 
AOL Instant Messenger, you 
can group your buddies into 
categories. 
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and you can tell when your iChat buddies are logged on when 
you’re working in Mail or Address Book. iChat AV’s real-time 
spelling checker keeps typos at 
bay, and Rendezvous support lets 
you send messages to other users 
on your local network without 
connecting to the wider internet. 

File transfers are a breeze; you 
can send files by dragging a file 
and dropping it on a contact’s 
name in your buddy list or on a 
message field. 

Thanks to iChat AV, videocon¬ 
ferencing has gone mainstream, 
and it’s surprising that the other 
IM programs haven’t caught on 
yet. Inviting another user to talk 
via audio or video is as easy as 
clicking on the camera icon (or the speaker icon for an audio 
chat) next to his or her screen name. iChat’s Connection Doctor 
utility scans both parties’ machines and internet connections to 
deliver the best picture and sound without overloading either 
system. What’s more, you can even use it to video chat with 
Windows XP users running AIM 5.5 or later, and to audio chat 
with Windows users running Cerulean Studios’ Trillian, a 
Windows-only application that allows you to be logged on to 
multiple services using the same chat client. 


iChat AV does have a few downsides. The sound on both video 
and audio chats can be iffy, with some random noise, though 
not enough to affect the quality of the chat in any 
serious way. Audio and video chats could have more 
flexibility in terms of who can connect. For example, 
I might have a web cam stashed in my laptop bag, 
but if I don’t have it connected, I can see only 
another user’s text or audio capabilities, even if he or 
she has a web cam set up. It would be nice to see all 
of another user’s capabilities, no matter what my 
current status was. Opening the door to other proto¬ 
cols, such as MSN Messenger, Yahoo! Messenger, 
ICQ, and even the open-source Jabber - as Fire, 
Proteus, and Adium X do — would greatly enhance 
iChat. Furthermore, iChat AV is the only IM software for the 
Mac that doesn’t have an integrated function that forwards 
messages to your phone or another mobile device. I’d also like 
to be able to video chat with multiple parties, but Apple has 
already demonstrated this as a feature of the next version of 
iChat AV, for Mac OS X 10.4 (Tiger), scheduled for arrival in 
mid-2005. 

MSN Messenger 4.0.1. Of the major chat services, MSN 
Messenger is the most bare-bones, offering text chat only, 
although it does have a few advanced features. Like AIM, MSN 
Messenger has the advantage of being tied to a large network of 
users. Multi-user chats are easy to establish. Since it’s integrated 



Quality assurance. iChat AV’s 
Connection Doctor 
automatically establishes the 
best picture and sound for each 
audio or video chat. 



The Perfect Partners for Your Mac 


iGO desk 


Authorised Reseller 


Introducing the stylish accessories for your Mac from Raindesign, 
now available at Infinite Systems. 


Turn your imac 

at the push of a finger. 

i360° turntable provides an elegant and dynamic 
way to turn your iMac G5 and Cinema Display. 


Stay cool. Wherever. 

iLap is a versatile stand that keeps your laptop 
cool, and at the same time, lets you work 
comfortably on your lap as well as your desk. 
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Test drive. 



Lip-reading. Yahoo! 
Messenger video chats 
are one-way only, with no 
sound. 


with the MSN Network, it will 
notify you when a new Hotmail 
message arrives. I didn’t have 
any problems with file trans¬ 
fers, and adding and removing 
contacts was relatively painless. 

I say “relatively” because all 
of your contacts must be tied 
to MSN Messenger, and you 
have to search for existing 
users to add one, rather than 
merely entering a contact’s 
screen name as you do in iChat 
AV and AIM. New users must 
sign up for a Microsoft .Net 

Passport account if they don’t already have one. Like 
America Online, Microsoft tries to recoup a few bucks by 
placing annoying, and potentially offensive, animated 
ads in your contact list. For example, my contact list 
showed an iconic image of the bleeding Christ from the 
movie The Passion of the Christ next to a prompt to “Find 
Ashlee Simpson’ on MSN Search.” Of all the major chat 
programs, MSN Messenger is the weakest in terms of 
customisation. For example, buddy icons are generic. 

Users who want to chat with people who have MSN 
Messenger accounts would do better to use Epicware’s Fire or 
Adam Iser’s Adium X. Microsoft has announced that MSN 
Messenger 5.0, which aims for greater customisation, will be 
released in mid-2005. 

Yahoo! Messenger 2.5.3. Yahoo! Messenger is nearly a great 
messaging application. It’s easy to install and use, and it has a 
pleasant interface. Adding and removing new contacts is a breeze. 
Custom status messages are easy to set up. Buttons along the bottom 
of your contact list let you jump to news, stock, sports, and weather 
information. Like MSN Messenger and Hotmail, Yahoo! Messenger 
is tightly integrated with the Yahoo! Mail service and network, and 
it will alert you when you have a new e-mail message. 


Corsnectkm: Peer To Peer 
Frame Rate: 0*77 frames per second 
Bandwidth; 16.98 Kbits per second 
image Size; 320 * 240 pixels 
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Yahoo! Messenger also has a web-cam 
option, but it doesn’t hold a candle to 
iChat AV’s. For starters, there’s no sound 
with video chats: users communicate by 
sending text messages. Second, video 
chats are one-way - so I can see you, 
but you can’t see me (or vice versa). 
Finally, although you can customise 
video settings, the program doesn’t auto¬ 
matically adjust audio and video 
throughput (as iChat AV does), 
and even at the highest-quality 
setting, video was jumpy. On the 
positive side, though, setting up 
Yahoo! Messenger for use with 
my iSight was easy. 

The larger problem with Yahoo! 
Messenger is that the company 
seems to have written off Mac 
users. The software hasn’t been 
updated since 2003, leaving us 
unable to receive files from the 
Windows crowd, although we can 
still send them. 


J 


MessengerembedT Australian Macworld’s 

unwelcome ads in your chat buying advice. Since all of 
experience. these IM applications are free, 

there’s no purchase decision to make. Free or not, some of these 
programs outshine the others. If you prefer to use the AIM service 
(say, if you have an AOL account or want access to those chat 
rooms), iChat AV - not the AIM software client - will be the best 
choice for you. I don’t recommend Yahoo! or MSN Messenger 
unless you need to use Yahoo! Messenger’s video-chat capabili¬ 
ties to talk with Windows users or other Yahoo! Messenger 
users. So if you have an account with Yahoo! or Microsoft, you’re 
better off with one of the all-around chat clients: Adium X, Fire, 
or Proteus. ^ 
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iTrip FM Transmitter 
for 3, 4G iPod and iPod Mini 

DVDirect 

The hottest products at the coolest prices 

DVDirect is open for shopping when it’s convienant for you 24/7 

www.dvdirect.com.au email: sales@dvdirect.com.au Ph: 02 9452 6001 Fx: 02 9453 3085 
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Popcorn 1.0_DVD2QneX 1.4.1 

■ Type DVD utility 

■ Rating _ M »/2 _ W'fr _ 

■ Pros Bundled disc-burning with DVD Very fast encoding; offers several 

content compression; easy to use compression options 

■ Cons Slow encoding Requires Toast or Disk Utility to burn 

■ RRP $90 €50 


RovaltvjFree 


■ Publisher Roxio 


■ Distributor Available locally from a range of suppliers Available online 

■ Reviewer Anton Linecker 

■ Hot links www.roxio.co.ukwww.dvd2one.com 


DVD20ne 


DVD copy software 

Keeping it legal 


I n the last year, the Motion Picture Association of America (MPAA) won various legal 
injunctions in the U.S. against software firm 321 Studios, putting the company out of 
business. In light of these events, companies like Roxio and DVD2one have good reason 
for playing it safe when releasing their DVD-copying software. 


Legal ins and outs. It’s impossible to copy a commercial DVD directly with either company’s 
software, because neither product has the ability to remove a DVD’s CSS encryption (one of the 
major issues in the 321 Studios lawsuit) nor strip away Macro vision copy protection. 

Both Roxio’s Popcorn and DVD2oneX compress the information stored on 9GB, dual¬ 
layer DVDs so that they can be recorded onto standard 4.7GB DVD-Rs. If you have a dual¬ 
layer DVD burner, you don’t need Popcorn or DVD20neX to compress the video, but 
considering that dual-layer DVD burners are relatively new, the likelihood that average 
consumers have one of these drives is quite low. 

The companies’ stated reason for using DVD-copying software is to duplicate personally 
owned DVDs to protect them from damage that might make them unplayable. As the father 
of a two-year-old, I can see the need for this first-hand. 

Convenient, fast, and good. Both programs offer a few ways to whittle down the 
total data size of a DVD, and let you pick and choose what features — audio tracks, subti¬ 
tles, and special features - to record to the DVD copy. The fewer options and special features 
you choose, the better the resulting video quality. If you want to copy an entire DVD, 
including all the audio, subtitles, and supplemental material, these programs will recom¬ 
press all the video at a lower data rate. While this diminishes the video quality slightly, 
our test DVDs were practically indistinguishable from the originals on typical movie titles. 
However, the longer the total video run-time you compress, the worse the quality gets, 
with more MPEG-2 artifacts in the video. 

When it comes to recompression quality, there is hardly a difference between Popcorn and 
DVD2oneX, but there are differences in speed. DVD2oneX recompressed material much faster 
than Popcorn. In compressing the same 7.5GB of DVD material to a 4.7GB DVD (a 41 percent 
reduction in size), DVD2oneX finished almost 19 minutes earlier than Popcorn, at 48 minutes. 

Popcorn has a clear advantage over DVD2oneX because of its built- 
in DVD-burning software, Roxio’s Toast engine. As a result, to 
recompress and burn a DVD with Popcorn requires pressing 
only one button. DVD2oneX requires Toast or OS X’s Disk 
Utility to burn the DVD. 


by Subscription 


Royalty-Free Stock Subscription 
services are the latest advance 
in delivering royalty-free stock 
photography, saving creative 
professionals thousands of dollars 
on stock images every month. 

Yiption 

smartdigital.com.au opens up 
a world of super high resolution 
quality stock photography, Photo- 
Objects images and more. These 
include royalty-free stock photos 
geared for active, demanding 
designers. Once you've tasted 
super high resolution images 
by subscription, with unlimited 
downloading, your idea of what 
a stock photo can be and do for 
you will change forever. 

• smart digital 

australia 


Australian Macworld’s buying advice. 

Currently, due to the falling value of the Euro, 
DVD2oneX is a few dollars cheaper than Popcorn. 
Considering that Popcorn also includes some of 
Toast’s DVD-burning abilities, though, it definitely has 
a leg-up. ^ m* 
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■ Type 

First-person shooter game 

■ Rating 

m 

■ Pros 

Best graphics engine ever in a first-person shooter; 


truly frightening environment 

■ Cons 

Unusually high system requirements; having too many 


dark rooms breeds frustration 

■ RRP 

$70 

■ Publisher 

Aspyr Media 

■ Distributor 

Try and Byte 02 9906 5227 


PICA Software 03 9388 9588 

■ Reviewer 

Peter Cohen 

■ Hot links 

www.aspyr.com 


Doom 3 

Really, really scary 


A s a marine sent to the Union Aerospace Corporation’s 
Martian facility, you’re prepared for another routine 
security detail. Almost the second you step onto the 
base, though, it’s clear that things aren’t right. People 
are going crazy. People are dying. The next thing you 
know, all hell is breaking loose — quite literally. 

Welcome to Doom 3, a terrifying first-person 
shooter that taps into a primal fear: being trapped 
in the dark with something menacing. I 
previewed an early release of the game last year. 

It’s now out and worth a look — as long as 
your system can handle it. 

Doom 3 is essentially a retelling of the 
first game in the Doom series. While the 
basic plot may be familiar, the game is 
all new - powered by a game engine the 
like of which we’ve never seen on the 
Mac before. 

Doom 3 uses every Hollywood trick in the book 
to evoke a nearly constant sense of dread: You 
spend much of your time in the dark, searching 
with a flashlight or listening for the next hideous 
creature. The game is chock-full of the vilest, 
most disturbing menagerie of beasts, 



monstrosities, and reanimated corpses you’ve ever seen in a game 
— and they all move with shocking fluidity and realism. 

The game’s creepy atmosphere has one big downside: all this 
running around in the dark will eventually infuriate you. 
Apparently there’s no duct tape on Mars, because your intrepid 
marine never figures out how to keep his flashlight fixed to what¬ 
ever weapon he has handy. As a result, you can either see the 
thing trying to kill you or shoot at it. You can’t do both. 

The game keeps you busy by requiring that you unlock doors, 
acquire access codes, and find alternate routes. Your PDA lets 
you access audio logs, video discs, and e-mail from station 
personnel, providing you with security clearances and the back 
story. While none of the game play is particularly innovative, all 
these plot devices — as well as occasional interstitial sequences 
and hallucinations - give some much needed depth to the story 
and keep the action interesting. 

The most impressive aspect of Doom 3 is its graphics 
engine. The lighting and shading capabilities in Doom 
3 provide a greater sense of realism than we’ve seen 
in the past. When paired with a video card that’s 
up to the task, the game rewards you with a 
visual feast. (For a full accounting of Doom 3’s 
performance on the Mac, see the sidebar, 
“Doomed to perform”). Doom 3’s technical 
merits do come at a price, however. The 
game requires at least a 1.5GHz G4 and a 
video card with 64MB or more of VRAM. 
Doom 3 lets you compete with other 
players, regardless of platform. A built- 
in game-finding engine will even help 
you locate and sort online games by 
type, number of players, latency, and 
other criteria — so you can find the 
perfect match. 

Australian Macworld’s buying advice. 

Doom 3 is a technical marvel that’s challenging, 
fun, and truly scary. But you might just feel 
left in the dark once too often. ^ 


Doomed to perform 

By bringing Doom 3 to the Macintosh, Aspyr Media has paved the way for other games using the same technology to come to the 
Mac more easily and inexpensively in the future. A look at Doom 3’s performance may be a good indicator of how those future 

games will run on the Mac. 


Doom 3 benchmarks 


No FSAA 


FSAA 2x 


30.3 


1600x1200 


BEST RESULTS IN BOLD. REFERENCE SYSTEMS IN ITALICS. 


All tests were performed at "High Quality" video settings with all Advanced Options turned on (High Quality Special Effects, Enable Shadows, Enable Specular, Enable Bump Maps) except for 
Vertical Sync. Anisotropic filtering was set to 8x. Frames per second averages were achieved running the timedemo demol command; the demo was run twice, and the higher average was 
used. When we ran Doom 3 itself with a frame counter, it often stayed in ranges much higher than these numbers suggest, and the game itself is throttled to 60 frames per second. Aspyr tells 
us that if you have an Nvidia GeForce 6800 card in your Power Mac, chances are you'll see modestly higher numbers than what we saw here. Nvidia's 6800 tracks higher than the X800 on the 
PC as well, although the difference in performance isn't as great as it is on a PC. So the bottom line is this; If you were hoping that your dual-processor G5 was going to be a Pentium or Athlon- 
killer when it comes to Doom 3 framerates, you're going to be disappointed. It appears that the performance disparity weVe discussed is happening mainly when comparing the performance 
of high-end Macs to high-end PCs. On Macs that are closer to the minimum system requirements and on mid-range systems, the performance difference between a Mac and a PC is much 
smaller, and in some cases, negligible.— macworld lab testing by peter cohen. 
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• Specialists in small and large 
quantity, high quality CD & DVD 
copying 

• Australia's most competitive 
prices 

• Large range of packaging options 

• Fast and reliable turnarounds 

•In-house design service 

• Free delivery to anywhere in 
Australia (for runs of 500+) 


www.implantdesign.com.au 
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Virtual Circuits offers you a fast, 
friendly and highly knowledgeable 
support team that are ready to assist 
you with all your PC & Mac computing 
needs. 

No problem is too big or too small 

Phone: 02 9380 99§l| 

Virtual Circuits Pty Ltd 

Cnr Crown & Foley Sts. Darlinghurst 
Fax: 02 9380 9900 www.virtualc.com.au 


achelp 

Phone (02) 4443 7665" 
e-mail: dave@machelp.com.au 
www.machelp.com.au 
Contact us for sales & distribution of 


Aurora Video Systems Pipe & 

L c lic j j> JB • erc 

digital video capture cards and 

Fast G4 PowerMac CPU upgrades from 



‘ I CJ^J 


DESIGNS 


Firewire is FAST 

Our delivery is FASTER1 
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jp acally 


Full range of upgrades 
for all Apple Mac’s. 

www.epowermac.com.au 

Ph: 07 SS30 2693 
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MACPOWER PERIPHERALS LTD 


Introducing 

THE X-BANNER! 

THE X BANNER IS UNIQUE TO WYSIWYG! 

GET YOUR MESSAGE ACROSS WITH MORE IMPACT 
BY USING THE X-BANNER FOR YOUR 
POS PROMOTIONAL ITEMS! 

OUR UNIQUE XEIKON PRINTER IS 
ABLE TO PRODUCE THE X BANNER QUICKLY & 
ECONOMICALLY IN QUANTITIES OF 1 OR IOO + . I 

YOU CAN HAVE YOUR X BANNER 
PRINTED IN LANDSCAPE OR PORTRAIT FORMAT I 
IN VARIOUS SIZES. 

HERE IS SOME OF THE SIZES 
XB O (500MM X 3OOOMM) 

XB-1 (5OOMM X 2 5OOMM) 

XB-2 (5OOMM X ZOOOMM) 

XB-3 (5 OOMM X 1500MM) 

XB-4 (5OOMM X 1 OOOMM) 

FOR MORE INFORMATION, CALL US 
ON 02 9922 7288 ! 

NOTE: IMAGES WITH NO BLEED ONLY! 





CBD - Colour Bureau / Urge Format Printing ^ 

272 Kent St Sydney NSW 2000 fld JJ» s! 
Tel: 02 9262 4888 • Fax: 02 9262 1960 
email, bureau@wysiwyg.com.au 

North Sydney - Digital Colour Printing Centre 
Unit 26. Techno Park. 2A Herbert St New 
St. Leonards NSW 2065 
Tel: 02 9922 7288 • Fax: 02 9922 2788 
email, eprint@bigpond.net.au 
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Apple 




Memory 

iMac/iBook/PowerBook 
256 MB(144p) $165 

512 MB(144p) $225 

F > owerMac/iMac/G3/G4 
256 MB(168p) $148 

512 MB(168p) $175 

G4/G5 New DDR 
256 MB(184p) $88 

512 MB(184p) $165 

SODIMM DDR 
256 MB(200p) $ 99 

512 MB(200p) $190 


DVD Burners 

LaCie FW/USB DVDRW $380 
Pioneer Internal DVDRW $155 
Sony Internal DVDRW $265* 
Sony External DVDRW $430* 

* Dual Layer 8.5GB 

Flash Memory 

256mb Compact Flash $90 
512mb Compact Flash $175 


Call for delicious deals on 
Monitors, SCSI Hard drives, 72 pin 
memory, CDRWs and more! 


www.performancememory.com.au 

1, 109, Alexander Street, Crows Nest 2065 
Tel: 02-9906 4533, Fax: 02-9906 1871 


RIMSYS 

Risk Information Management System 


Do you require a documented, 
structured approach to managing 
risks? 

RIMSYS is a simple to use, 
comprehensive risk management 
database that will assist you in 
identifying, recording, analysing, 
and managing risks. 

Onsite support and training 
available 


• User friendly worksheets 

• Documents the process 
followed, decisions made 
and actions planned 

• Graphical profiles of risks 

• Activity planning 

• Running reports of risk 
status 

• Summary reports of risks 


Ph 02 9790 2177 Fax 02 9790 2577 
Web www.boughey.com Email info@boughey.com 
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Developers of Customised 
FileMaker Pro Solutions 



Advice Tuition Networking Sales Up Grades Severice Warranty 
Brisbane Gold Coast Sunshine Coast Toowoomba 


Working Through 
the Holiday 
Season Including 
Public Holidays . 

Introducing the 
Au s tr alia-Wide 
Laptop Up-Grade 
and 

Service Program. 

Call for more Details 


The Mac Doctors 

Specialists - Always On Call 


Ph: 07 3890 5809 

Mobile: 0401 335 545 

eMail: help@themacdoctors.com 

o Fix - No Charge 
Mobile Service 


Apple KducationCcmre 





































Durable. Form Fitting. Elegant. 
Moulded from high-grade 
silicone to perfectly fit your 
iPod. Comes in a variety of 
colours including glow-in-the- 
dark! Includes rotary belt-clip 
and ultra-clear screen protector. 

STOCKISTS: 

Available from your local 
AppleCentre, David Jones, 
Harvey Norman, Domayne, & 
www.apple.com.au/store/ 


Click-Wheel iPod Protector 

Distributor 


TRY BYTE 


macshack 


Treat yourself this New Year... 
to the best Apple prices! 

powerbooks iBooks iMacs 
iPods £ accessories powermacs 
RAM software and loads wore! 


c* -- 

t w the best service I have received in a 
very, very long time, either online or 
face to face. I work in the customer 
service industry and am very impressed 
with the way Macshack operates } 

www.macshack.com.au 



On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac * Aid 


Mac Centre 

• New & Pre-Loved Macs 

• Trade-in your System 

• Long & Shortterm rentals s.t.a. 

• Software & Peripherals 

• On-site Support Authorised 

Solutions Reseller 


02 9388 0866 

www.maccentre.com.au 




Ph: (02) 9436-0366 www.stratix.com.au Fax (02) 9436-0141 
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digital 

The Pro Solutions People 


• Database Management 

• Accounting, Point of Sale 

• Prepress & Publishing 

• Audio & Video 

• Security and Surveillance 


Consult with us before you buy! 

03 98961555 

sales@pentagon.net.au 


STR/KTiX. 

MacBarcoda4 

OSX, OS9 & PC barcode generation software 

Axicon Verifiers 

Mac fit PC based barcode verifiers 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print all label shapes, sizes St quantities 


330D Miller Street Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 



Take a byte from a sweeter apple. 


W In the area of Information Technology, the talented 
V team at CoreMac are dedicated to serving 
r professionals and home users alike. 

k 

5 We invite you to taste test the following: 

f • Unrivalled technical support 

• Integrated packages tailored to suit your needs 

• Authorised Apple & Sony reseller 

• Web Hosting & Web Design 

• Database development & management 

• Service & repairs 


CoreMac. 

'ioun. XT. pO-n£yyZ,n. 
coremac.com.au 

. Authorised Solutions Reseller 
fit. Authorised Service Provider 

> 713369 6066 


























































CD & DVD 




DUPLICATION 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


MultipliCD 

CD DUPUCATIONISERVICES 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


At eis.net, we specialise in providing 
Mac users hassle free internet 
services, such as: 


• Mac OS X and Unix Web Hosting 

• Filemaker 7 Hosting 

• A APT and Powertel DSL Services 



net 


ABN# 15080110809 


14/344 Queen Street 
Brisbane 4000 
Ph: 1-800-655-244 
www.eis.net.au 
info@eis.net.au 
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Business Internet Services since 1995 


J 





To advertise in 
Macworld MacMarket 
call (03) 9525 5566 


SeriTek Int/Ext Serial ATA Controllers 


SERIAL 


1.5Gb/s 


? External Hot Swap rom 


Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB • Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 


TRY BYTE 


www.tryandbyte.com.au 
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Isilir 




Support Specialists 

Network Upgrades & Installation 

Disaster Recovery & Prevention • File Server, Raid & Backup Systems 
Office Equipment Relocation • Office Software Integration 
Office Internet Connectivity • Domain Name Registration & Delegation 
Web & Email Hosting • Web Site Design 
File Maker Pro & Database Design • Quality Systems Solutions 

02 9520 1937 * 

sales@mqs.com.au Solutions Reseller 


& 


QuarkXPress Upgrades Reduced! 

QuarkXPress 6.5 upgrade prices* have been slashed to all time lows! 
$595 R.R.P. (inc GST) from ANY version: 3.x, 4.x or 5.x 


See your local reseller to place an order today! 

* For a limited time: 

1st March 2005 to 30th April 2005 




^plusive 

www.xciusive.com.au 


For the best 
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Adobe 

Adobe helps people and businesses 
communicate better through its world¬ 
leading digital imaging, design, and docu¬ 
ment technology platforms for consumers, 
creative professionals, and enterprises. 
Phone: 1-300-550-305 
Web: www.pacific.adobe.com 
Page: 15 


applecentre iorsquare 


Address: 7-9 Flinders Street, Darlinghurst 
NSW 2010, Australia. Phone: 02 9332 8600 
Fax: 02 9360 8304 Web: academy@apple- 
centretaylor square.com.au 
Page: 6 & 7, 60 


Canon 

Canon is an industry leader in professional 
and consumer imaging solutions with a 
comprehensive product line that includes: 
printers, scanners, fax machines, video 
cameras, cameras and lenses and 
networked multifunction devices. 

Address: 1 Thomas Holt Drive 

North Ryde NSW 2113 
Phone: 02 980 52000 
Fax: 02 9805 2633 
Web: www.canon.com.au 
Page: 2 & 3 


canopus 

Canopus is regarded as an industry 
leader in nonlinear video editing products 
because of its innovative hardware and 
software designs. By setting new stan¬ 
dards in performance, functionality and 
stability, Canopus has become a favourite 
of video professionals and enthusiasts. 
Address: 7 Dene Avenue, Malvern East, 
3145, Victoria, Australia 
Phone: 03 9885 5888 
Fax: 03 9886 9111 
Web: www.canopus.com 
Page: 77 


clarion 

Address: 30 Corporate Drive Moorabbin 

Victoria 3189 Australia 

Phone: 03 8558 1115 

Fax: 03 9551 0366 (Administration) 

Fax: 03 9551 0377 (Spares & Service) 
Email: enquiries@clarion.com.au 
Web: www.clarion.com.au 
Page: 13 


CoNeXuS 

Since 1991 we have been Australia's 
leading specialist distributor of “all 
things Macintosh” supporting the local 
Apple Community. 

With an innovative range of products 
from iPod to Networking you are sure to 
find what you need from CONEXUS. 

Visit us at www.conexus.com.au to see our 
range of solutions and contact us for the 
name of your nearest reseller. 

Address: 6/252 Allambie Road Frenchs 

Forest NSW 2086 

Phone: 02 9975 2799 

Fax: 02 9975 2966 

Page: 83 


COMPUTERS 



Computers Now is one of the longest 
established Apple resellers in Australia. 

We are in the business of developing and 
maintaining relationships with our 
customers, by offering quality advice and 
superior service. This approach has not 
only made us leaders in retail, but also in 
Education where we are the number one 
supplier in Australia of Apple products and 
related services, as well as Apple's number 
one Service Partner. 

North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au 
South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 
Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 

sales_malvern@compnow.com.au 

Geelong 255 Moorabool St, 3220 

Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 

sales_geelong@compnow.com.au 

Bentleigh 472 Centre Rd, 3204 

Ph: 03 9576 5611 Fax: 03 9576 5721 Email: 

sales_bentleigh@compnow.com.au 

South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 

sales_chapelst@compnow.com.au 

Chadstone Chadstone Shopping Centre, 

Ph: 03 9568 8655 Fax: 03 9568 2255 

sales_chadstone@compnow.com.au 

Web: www.compnow.com.au 

Page: 4 & 5 


Designwyse 

Professional Computer Solutions 

Designwyse specialises in professional 
pre-press and publishing solutions 
including: Apple G5 workstation rentals, 
large format proofing, pdf workflows and 
fully integrated network installations. 
Excellent service and competitive prices. 
Address: 200 Princes Hwy Dandenong 
VIC 3175 (Melway 90A3) Phone: In 
Melbourne Call 9706 8858 Outside 
Melbourne: FreeCall 1800 334 684 
Web: www.designwyse.com.au 
Page: 8 & 9 



DESKTOP 

POWER 


Apple computer and ipod retailer. 

Established 1994. Specialises in small - med 
business and retail sales. Experts in all areas 
of Macintosh solutions, including publishing, 
video, business, audio, photography, internet 
and training. 

Address: 71 Upper Heidelberg Road 
Ivanhoe, Victoria, 3079 
Phone: 03 9497 4011 
Email: sales@power.com.au 
Web: www.power.com.au 



cIlgldLesig^rL 


Digidesign is a leading manufacturer of 
computer-based digital audio production 
systems. We provide the professional 
music, broadcast, multimedia and film 
industries with tools for creation, produc¬ 
tion, collaboration and distribution. Our Pro 
Tools digital audio workstation has been 
recognized as the industry standard for 
digital audio production. Our Development 
Partner program is the largest and most 
successful in the business, offering soft¬ 
ware and hardware products compatible 
with Digidesign technology. 

Address: 110 Drummond St, Carlton 
3053, Victoria Phone: 03 9654 6030 Fax: 
09654 6031 Web: www.digidesign.com.au 
Page: 57, 63 


Diink 

Building Networks for People 

A global leader in connectivity enterprise 
business networking and an award winning 
designer, developer, and manufacturer of 
networking, broadband, digital electronics, 
voice and data communications solutions. 
D-Link is a dominant market participant 
and price/performance leader in the 
networking and communications market. 
Address: 1 Giffnock Avenue, North Ryde, 
NSW, 2113, Sydney Australia. 

Phone: 02 8899 1800 Fax: 02 8899 1868 
Web: www.dlink.com.au 
Email: marketing@dlink.com.au 
Page: 19 



MSZ~ 


Largest Selection of Games Online at 
Great Prices 

Address: Shop 7, 5 Keats Ave 
ROCKDALE NSW 2216 
Phone: 02 9599 3777 Fax: 02 9599 0997 
Web: www.gamesmarket.com.au 
Email: info@gamesmarket.com.au 
Page: 43 



The Infinite Systems Group, GITC Q-1560 
is an organisation that provides sales and 
support of innovative Apple based tech¬ 
nologies, solutions, services, accredited 
training, associated software and 
networking solutions. 

Address: 123 Charlotte St, Brisbane 4000 
Phone: 07 3210 6400 Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 89 


Innovision 
Technology 
Australia Pty Ltd 


Phone: 03 9817 7799 Fax: 03 9817 7499 
Web: www.innovision.com.au 
Email: cheyne@innovision.com.au 

Page: 78 


DVDirect 

The hottest products at the coolest prices 

DV Direct is a specialist “One Stop Shop” 
for all things Digital. We have sourced best 
of breed products which offer superior 
performance and ease of installation at 
discounted prices. Local support and 
warranty backup means that you can buy 
with confidence from our secure online 
store. Register at DVDirect to see our best 
prices and receive e-mail special offers. 
Address: PO Box 6218 
Frenchs Forest NSW 2086 
Phone: 02 9452 6001 / 0412 07 33 20 
Fax: 02 9453 3085 
Email: sales@dvdirect.com.au 
Web: www.dvdirect.com.au 
VoIP Phone: 6629944 
Page: 90 



Address: PO Box 838 Artarmon NSW 
1570 Australia 
Phone: 1800 028 316 
Web: www.filemaker.com.au 

Page: 16 


PMQ'im 


Address: 40 Kent Rd Mascot NSW 2020 
Phone: 02 9582 0909 Fax: 02 9582 0999 
Web: www.jands.com.au 

Page: 59 
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Jollymac 

www.joltymac.com.au • 1300 66 77 70 

At Jollymac our focus is on the long term 
relationship with our clients, through old 
fashion service that includes delivery & 
installation to your Home or Office all free 
with any purchase from Jollymac 
(Melbourne Metro Area) Jollymac also 
offers free shipping to our interstate clients. 
Phone: 1300 667 770 
Web: www.jollymac.com.au 
Email: david@jollymac.com.au 
Page: 20 


made for ideas 

Lacie is the world’s leading producer of PC 
and Mac compatible external storage 
peripherals. (Hard Drives, CD-RW, DVD-R, 
Backup Drives, RAID Solutions...). Offered 
at competitive prices through computer 
resellers. 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 

Page: 53 
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LANDING 



Landing Gear is the importer and distribu¬ 
tors of Axio Bags and Accessories. We are 
involved in the design process with Haro 
Designs in California USA with the 
constant development of new products. 
We are always on the search for new and 
innovative ideas that we can import and 
distribute throughout Australia. 

Address: PO 3278 Doncaster East 3109 
Victoria Australia. 

Phone: 0419 524 464 
Email: info@landinggear.com.au 
Web: www.landinggear.com.au 
Page: 71 


MemSol 

MemSol is a specilised distribution company 
specifically for the Apple Macintosh 
market.Core business is internal & external 
storage and dvd solutions. Storage solutions 
covering USB 2.0 - Firewire 400 - 800 and 
low to high end Raids. MemSol also supply 
Macintosh peripherals and Lifetime Warranty 
RAM. MemSol is also know for being the 
Master distributor for Griffin - Sonnet - 
Sarotech and Elgato products in Australia. 
Phone: (03) 9645 3806 Fax: (03) 9645 
3867 Web: http//www.memsol.com.au 
Email: sales@memsol.com.au 
Page: 31 & 67 


macro media* 


Experience matters. 

Macromedia imagines a world where every 
digital interaction is a smart, simple, efficient 
and engaging experience; where the true 
capabilities of digital experience emanate 
from every interface. 

Macromedia is motivated by the belief that 
great experiences build great businesses. 
Our software empowers millions of business 
users, developers and designers to create 
and deliver effective, compelling and memo¬ 
rable experiences - on the Internet, on fixed 
media, on wireless and on digital devices. 
The company has operations in more than 
50 countries worldwide and is headquar¬ 
tered in San Francisco, California. 

Phone: 1800 001 014 Australia 
0800 103 612 New Zealand 
Web: www.macromedia.com/ap 
Page: 100 


NETGEAR 

Everybody'* connecting. 

NETGEAR is one of the world’s leading 
suppliers of wired and wireless networking 
products that address the specific needs 
of businesses and home users. 

NETGEAR’s suite of approximately 100 
products enables users to share Internet 
access, peripherals, files, digital multi- 
media content and applications among 
multiple personal computers and other 
Internet-enabled devices. 

Phone: 1800 502 061 
Web: www.netgear.com.au 
Email: sales@platformnetworks.net 
Page: 41 



Next for Mac has been established since 
1984 and is well known throughout the 
industry for specialising in Multi-user 
Licensing, and being able to source the 
right software for your needs. This year 
Next for Mac has expanded and is also 
selling hardware, accessories, and periph¬ 
erals. Finance can be arranged on both 
hardware and software purchases 
ensuring you receive more for your outlay 
than any other finance arrangement. 
Located in the Sydney's Sutherland Shire, 
Next for Mac provide Australia wide 
shipping. 

Address: PO Box 70 Narwee 2209 NSW 
Phone: 02 9548 3231 Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 

Page: 64 



Apple Reseller of the Year 2002 and 2003. Talk to us 
about your home, education, office, business or 
specialised computer needs. Local call 1300 361 
119 or www.nextbyte.com.au for a location near you. 
Phone: 1300 361 119 
Web: www.nextbyte.com.au 
South Australia 
GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

Adelaide CBD 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

GLENELG 

Ph: (08) 8376 4777 Fax: (08) 8376 4722 

New South Wales 
BAULKHAM HILLS 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

Sydney CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

PENRITH 

Penrith NSW 2750 

Ph: (02) 4722 8311 Fax: (02) 4722 8399 

DEE WHY 

Dee Why NSW 2099 

Ph: (02) 9971 5000 Fax: (02) 9971 5111 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

NSW SERVICE CENTRE 

Ph: (02) 9418 9011 Fax: (02) 9418 9022 

Victoria 
MELB CBD 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

RICHMOND 

Ph: (03) 9429 5002 Fax: (03) 9429 4740 

Queensland 
BRISBANE CBD 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

SURFERS PARADISE 

Ph: (07) 5504 1000 Fax: (07) 5504 1011 

Western Australia 
NEDLANDS 

Ph: (08) 9389 0400 Fax: (08) 9389 6144 

Page: 10 


Palaeo 

graphics 


Visit our new look online store and browse 
our impressive range of mac products. We 
offer expert advice and support and ship 
Australia wide. Try us out! 

Address: 285 Glenhuntly Rd, Elsternwick 
VIC 3185 

Phone: 1800 BUY MAC (1800 289 622) 

Fax: 03 9532 4211 

Web: www.palaeographics.com.au 

Page: 68 



PLATFORM 

NETWORKS 


Platform Networks specialise in providing 
scalable internet infrastructure services to 
all levels of business & the Internet 
industry including: 

• iBurst Wireless Internet 

• ADSL 

• Web Hosting 

• Spam & Virus Filtering 
Phone: 1300 85 4678 
Fax: 02 9686 6822 

Web: www.platformnetworks.net 
Page: 27 & 29 


playlist 

■ -com.c 


Australia's largest and most successful 
online ipod and accessory superstore. 
Secure ordering, huge range, money back 
guarantee. 

Web: www.playlist.com.au 
Email: sales@playlist.com.au 

Page: 49 


powermov^- 

Specialists in the distribution of iPod acces¬ 
sories to the Apple industry. Represents 
DLO, Xtreme Mac, Booq and Gecko 
products. 

Phone: 03 94992744 

Web: www.powermove.com.au 

Email: sales@powermove.com.au 

Page: 99 

Q ServerlOl 


• Web hosting 

• Dedicated servers 

• Domain registration 

• Partner programs 

Address: Level 12/301 Coronation Drv Milton 
Phone: 07 3876 6101 
Fax: 07 3876 310 
Web: www.server101.com 

Page: 87 


ilicon Memory Technologies 


Silicon Memory Technologies Pty Ltd 
specialises in the distribution of computer 
memory, from low cost PC Solutions to 
High End Servers for the PC and Mac 
Markets. Silicon Memory also specialise in 
External Storage devices including 
Firewire, USB and RAID solutions. Silicon 
Memory is well known for the ICECUBE 
and Clearlight Portable Storage devices. 
Phone: (02) 9417 7822 
Fax: (02) 9417 7844 
Web: www.siliconmemory.com.au 
Page: 80 & 81 


• smart digital 

• r 


GustraUo 


Phone: 03 9847 5300 Fax: 03 9870 5522 
Web: www.smartdigital.com.au 

Page: 91 



luggage for the global digerati 


Phone: 02 9699 4144 
Fax: 02 9699 4133 
Web: www.standardtm.com.au 
Email: info@standartm.com.au 

Page: 38 



Streetwise 

Everything for your Mac 


Australian largest range of Mac and iPod 
products. Stocking Macs, printers, acces¬ 
sories, games, design software, iPod gear, 
REALbasic and more. Secure online 
shopping with delivery Australia-wide. 
Address: 777 Glenferrie Road 
Hawthorn VIC 3122 Phone: 03 9819 2891 
Fax: 03 9819 3902 
Web: www.streetwise.com.au 
Page: 54 



Symbiotic distributes powerful and 
comprehensive point-of-sale and inven¬ 
tory management software (POSHM) 
together with a range of peripherals such 
as cash drawers, barcode scanners, 
barcode printers and receipt printers to 
manage retail business operations. 
Phone: 03 9895 2999 
Fax: 03 9898 9355 
Page: 24 & 85 


TRY BYTE 


Australia’s largest distributor of Macintosh 
games since 1989, Try & Byte also 
supplies an extensive range of third-party 
FireWire, USB, laptop, desktop, and 
security peripherals. 

Address: 4/401 Pacific Highway Artarmon 
NSW 2064 Phone: 02 9906 5227 Fax: 02 
9906 5605 

Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 

Page: 44 


XP>us<ve 

Software 


XCIusive Software distribute the largest 
range of Graphics & Publishing software 
in Australia, including: QuarkXPress, 
Adobe, Macromedia, Photoshop Plugins 
and XTensions. Dealer enquiries welcome. 
Address: PO Box 140 Baulkham Hills 
NSW 1755 Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 
Page: 98 



Phone: 08 9721 1125 Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 25 
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Something to chew on. 



Digital shoebox 

I t is quite strange to realise that most of the stately homes of 
Europe are simply huge photo albums that you can walk 
through. That all those big oil paintings on the wall are not just 
a succession of pictures painted by artists who liked leaving the 
chins out, but the records of chinless families. 

Back then it was only the exceptionally rich (and exceptionally 
chinless) who could afford more than one image, per person, per 
lifetime. After all, the shutter speeds were measured in weeks and 
artists who can make the “no chin” look appealing have never 
come cheap. It could be argued that the homes grew to house the 
images of family history. 

Things were looking pretty bad around the time that photog¬ 
raphy was invented. The attics of the civilised world were 
creaking with unnumbered thousands of images of otherwise 
forgotten people. Photography was great — almost instantly the 
concept of the “baby photo" was invented. Immediately following 
that was the invention of the “wedding photo”, and the “this is my 
nice new uniform before I get killed in the mud of Flanders” photo. 

By that time people were starting to photograph everything. 
Before long the concept of the “photo album” came into existence. 
Not long after that, shoeboxes were forced into becoming the new 
de facto filing system for images, and the photographic record 
became as jumbled as the memory of the average photographer. 

Then along came computers, and things didn’t actually improve 
much. True, with digital cameras people could take many more 
images, but they were still consigned to a form of digital shoebox, 
and the average photographer’s memory had not improved in the 
meantime. Things were worse on other fronts too: quite average 
people were writing books and sending e-mails and creating data 
at a rate that was completely unimaginable twenty years earlier. 
And there it all went, into the digital shoebox. 

Then along came iPhoto and, lo and behold, images came 
to be organised sequentially. Specific images could be found 
reliably and, more than that, the images could be used produc¬ 
tively. Baby photos could be placed into albums, which could 
be used to torture people later in life, when they most deserved 
it. Things were looking pretty rosy unless one started looking at 
the filing on the average hard drive — sure, iPhoto had made 
images easy to find, but the rest of those gigs and gigs of valu¬ 
able data? Forget about it! 

The thing is that our hard drives are growing in the same way 
that those stately homes grew. Another huge picture? Yep! Over 
the stairs. Too many pictures? Buy a bigger staircase. Only the 
most anal among us had any time for cataloguing. After all, the 
information was simply arriving too fast, and even if it was cata¬ 
logued, the storage followed the arbitrary lines that pictures and 
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HotUnks 

www.stately-homes.com/ 

Version 1 iPhoto 

www.slashphone. com/16/1234.html 

Nokia LifeBlog 



movies and text and e-mails and so on were all different things 
and therefore, had to be stored in different places. 

Look at a Finder window. Movies. Pictures. Documents. Doesn’t 
“Preview” open practically everything nowadays anyway? For that 
matter, why are iPhoto and iMovie and iTunes and GarageBand 
separate units, when they are used to store the disparate compo¬ 
nents of a single life? 

My point is that people’s minds do not work in the same way 
that computers seem to want to. Lives are a series of sequential 
memories that are visual, auditory and emotional all at the same 
time. People remember the music that was playing when they first 
saw the love of their life as a part of the main memory — not as a 
separate piece of information filed under music/significant 
events/romantic, retrieved using a different frame of mind, as a 
separate process. 

When you think about it like that, is it any wonder that computers 
thoroughly freak out a substantial portion of the human race, and 
frequently confuse all but the most cerebral of the rest of us? 

The good news is that “convergence” is not restricted just to 
technology. While it is obvious that a few years down the track an 
iPod will be a phone and a personal organiser and a camera and 
a game machine all at the same time, the intellectual structure of 
the data is starting to converge too. 

The search functions of Mac OS “Tiger” should allow a naturally 
amorphous approach to information that will mirror the way a mind 
normally functions. Elsewhere, one could point at Nokia’s 
"LifeBlog” software and at Google’s “borderless” approach to data 
and at the way that broadband makes “the internet” a far more 
slippery concept. 

At some point in the future, there will be just data, and you. That 
is the way that it has always been. One way and the other. ^ 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 


Get off your Soapbox and visit the site 
that has the biggest range of Mac OSX 
Design and Publishing software in Australia... 


^piusive 

www.xclusive.com.au 
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- MacMinute.com 

Introducing AirPlay, the first and only iPod-powered 
FM Transmitter that WORKS across the full FM 
frequency band without the need to install software. 

Airplay allows iPod users to plug and play audio wirelessly from their iPod through 
any FM radio. The perfect companion for a road trip, especially for those 
vehicles without a cassette player or auxiliary input jack. 



Simply plug it in, tune it, and push 

AirPlay is smaller, simpler, and better than any 
iPod FM Transmitter ever made. 


play. 


1 1 

□ 
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one size fits all. 


Available from your local Apple dealer 


Reseller enquiries contact Powermove distribution T: (03) 9499 2744 
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FLASHMX 

Professional 

2004 

STUDIOMX 


Get Studio MX 2004 with 
Flash Pro for the price of Studio. 

It’s that easy to add video to your projects. 


There’s never been an easier way 
to add video to your website. 

Because now you can get Studio 
MX 2004 with Flash Professional 
for the price of Studio. 

Here’s what you get: 

• Macromedia Studio MX 2004 which 
includes Dreamweaver, Flash, Fireworks, 
and FreeHand- an integrated professional 
toolset that helps you create compelling 
digital experiences. 

• Flash Professional, including function¬ 
ality to easily incorporate video into your 
websites. 
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Get Studio with Flash 
Professional for the 
price of Studio. 

Buy before 
30 June 2005. 


• Increased effectiveness - studies have 
shown that video increases purchases for 
product or services and makes the buying 
decision faster. 


Flash Professional enables: 

• Full creative video control - integrate 
dynamic video seamlessly into your website 
with custom controls and settings. 

• Interactive, contextual video -Flash 
video is treated as another media type, so 
you can layer, script and control like any 
other object in a SWF file and integrate into 
the overall viewing experience. 


Get more creative than ever. 
Integrate video today. 

Locate a reseller: 

www.macromedia.com/go/anzresellers 

Macromedia Customer Service 
Australia 1800 001 014 
New Zealand 0800103 612 

Terms and conditions apply. 
www.macromedia.com/go/anzstudiopromo 


























